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Preface

Of all the media of mass communications, magazines have received the least
attention from scholars or from commentators of any kind. Excepting the largest
national magazines and the best literary magazines, few have been chronicled
or criticized. If one accepts the contention that the South had been and remains
one of America’s most distinctive regions, it is especially regrettable that so
little has been written about this region’s magazines.

Some information on Southern magazines may be found in Frank Luther Mott’s
monumental five-volume work, A History of American Magazines (1930-1968),
which includes magazines published from 1741 to 1930. Chapters on the mag-
azines of the nineteenth-century and early twentieth-century South are to be
found in such books as W. T. Couch’s Culture in the South (1934) or Edwin
Mims’ The South in the Building of the Nation, vol. VII (1909), and portions
of chapters in other histories: R. S. Cotterell’s The Old South (1936), T. D.
Clark and A. D. Kirwan’s The South Since Appomattox (1967), and F. B. Simkins’
The South Old and New (1947).

Only a handful of books have been written about specific Southern magazines
or their editors and publishers, whereas innumerable books have been published
on Southern belles lettres and at least a modest number on Southern newspapers
and newspapermen. Only scant contributions to scholarly journals have dealt
with Southern magazines and their history.

Writing in Culture in the South (1934), Professor Jay B. Hubbell of Duke
University observed:

The Southern magazines—probably the best expression of the mind of the
South—were never adequately supported in their day, and all but a handful
have been forgotten. We have seldom cared enough about them to collect
their back files, and as a result the literature of the South is better studied
in Northern libraries. It was impossible to complete this essay without
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going to Northern libraries for much of my material . . . it was only in the
New York Public Library that I found nearly complete files of certain
important magazines of the twentieth century: The Double Dealer, The
Reviewer,The Fugitive, and Uncle Remus’s Magazine. The literature of
the South is of considerable importance, at least to us who live there, but
we shall never know much about it until we stop boasting of our literary
achievements and study them.

It is likewise true that Southern magazines of today receive little attention
from the national periodicals that carry articles on the American magazine pub-
lishing scene: Forbes, Business Week, Advertising Age, The Wall Street Journal,
The New York Times, Dun’s Media Decisions, Saturday Review.

In writing this book and in compiling a companion volume entitled /ndex to
Southern Periodicals, which is a reasonably complete list of the region’s mag-
azines and other nonnewspaper periodicals from 1764 to 1984, I hope to make
a start in supplying a missing chapter in the cultural history of the South. A
further hope is that other writer-researchers will be stimulated to provide more
descriptive, and eventually integrative, work on the subject.

As the South becomes ever more urbanized and industrialized, the contrast
between the region’s old and new becomes decidedly more dramatic. Further
work in this area should be of use in assessing the mind of the South—the
region’s consciousness, experience, and folkways—as it has existed and altered
through time. Today far more nationally circulated magazines are being published
in the Southern states than was the case a few decades ago, which indicates that
the region’s magazine industry is not as parochial or inward-directed as it once
was. One might be surprised to learn that the nation’s only magazine for atheists,
American Atheist, 1s published in Texas; that America’s largest pets magazine,
Cats, 1s published in Florida; or that the nation’s highest circulation magazine
for the home computer trade, Compute!, is based in North Carolina. This work,
however, focuses on magazines that are ‘‘Southern’’ in terms of regional content
and anticipated audience. Magazines designed to appeal to a national audience
or to specialized groups are included in other volumes in the series Historical
Guides to the World’s Periodicals and Newspapers.

One usually speaks of ‘“The South’” as though it were a region of exact
boundaries, which is not really the case. For the purpose of this book, the South
has been operationally defined as the states of the Confederacy—Alabama, Ar-
kansas, Florida, Georgia, Louisiana, Mississippi, North Carolina, South Caro-
lina, Tennessee, and Texas—plus Kentucky, long considered a predominantly
Southern state. The most difficult question was what to do with Maryland. In
the early years covered by this work, Maryland was clearly Southern. Even into
the first decade of the 1900s magazines were being founded in Baltimore bearing
the designation ‘‘Southern’” in their titles, yet today Baltimore has more in
common with the cities of the Northeastern seaboard than with the small towns
grown large that pass for cities farther south. To be conservative, I have chosen
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to include Baltimore as a Southern city, and Maryland as a Southern state, until
the Civil War.

Why has the Southern magazine been the subject of so little attention in the
past? I am not certain of the answer, even after much reflection, but it is possible
that magazine history has simply fallen between disciplinary cracks. Professors
of English have been intererested in magazines only for their literary content,
but of all the thousands of magazines the region has spawned, only a relative
few have been devoted to belles lettres. Historians, on the other hand, have
likely avoided research in this area because of the alien necessity of dealing, at
least to some degree, with the literary merit of magazines’ copy. My colleague
Marshall Fishwick once wrote that magazines have received little scholarly anal-
ysis because they are too derivative and ‘‘popular’’ for scholars in general and
too diffuse and secondary for the historian in particular. In a casual conversation,
this same Fishwick also lamented the fate of that which is written for periodicals,
saying that it soon becomes ‘‘lost in the Great Storm,’” in other words, here
today and gone tomorrow. In most cases this has been true enough.

Another consideration is the inconvenience and expense of doing this kind of
project. There is no one magazine center to which the researcher can go, no one
library that holds files of most Southern magazines. The Library of Congress
and the New York Public Library have the best collections, and some of the
earliest of these periodicals have been made far more accessible by having been
put on film by University Microfilms of Ann Arbor, Michigan, in their American
Periodicals Series. Still, holdings are widely scattered. Some of the South’s
libraries having magazine collections worthy of special note are those at Duke,
the University of North Carolina at Chapel Hill, the University of South Carolina,
Tulane, and the University of Texas, though the researcher who wished to
examine a great many titles would have to travel to many, many other collections
as well.

In making my selections for the profiles herein, I have tried to choose peri-
odicals that would be of relatively general appeal, avoiding specialized scholarly
journals, trade magazines, technical periodicals, and any other category that
would presumably be of interest to only a small group of readers. In no way
should these titles be thought of as ‘‘the best Southern magazines,’’ though some
of the very finest have been included—Niles’ Weekly Register, The Southern
Literary Messenger, and DeBow’s Commercial Review, to name a few. Others
were selected in an attempt to counter the overwhelming impression the author
received in his literature review for this project: that Southern magazines, so
often poorly supported and short-lived, were the stuff of penultimate dullness.
Here I might be faulted by some readers for possibly overemphasizing humor
periodicals and the humorous content of other more general magazines.

Some magazines were chosen because they are graphically beautiful, others
because they provide good examples of how very specialized, even atomized,
magazine publishing has become. A few were picked because they do not seem
to square with the image most ‘‘outlanders,’’ or even those of us born and bred
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here, have of the South. One category that has been intentionally short-changed
is the religious magazine, although the South has produced hundreds. Religious
periodicals will be covered in another book in this series, ReligiousPeriodicals
of the United States, edited by Charles H. Lippy. By like token, Southern
magazines published by and for blacks do not appear here because they have
been covered in an earlier book in the series, Walter C. Daniel’s Black Journals
of the United States.

The English Department scholar who peruses a copy of this book may be
horrified and repulsed when he or she finds a magazine of real literary merit
cheek to jowl with a farm magazine, a sports periodical, or a journal of society
tittle-tattle. Here I wish to stress that literary criticism is not my main intent.
The focus of this book is not on the magazine as literature, but simply on
magazines as magazines, admitting that peoples’ literary needs are only one area
of a magazine’s usefulness, and that practical information or amusement are also
important components of the total picture.

Put somewhat facetiously, I see myself falling somewhere between an Agrarian
and a Rotarian—not as indifferent to literary merit as the average businessman,
perhaps, but not as enamored of literary niceties as would have been the Agrarian,
or the Transcendentalist, or the Tractarian, or the Pre-Raphaelite, or whatever.

Thought was given in the selection process to providing some balance as to
time periods in which the magazines were founded, and to a lesser extent to
achieving balance by geographic location. It should come as no surprise, of
course, that important early publishing centers such as Baltimore, Charleston,
and New Orleans are well represented here and that Arkansas and Mississippi
are more sparsely represented.

More quotations have been included from early than from current magazines
in an effort to impart the flavor of unfamiliar times, inasmuch as eighteenth and
nineteenth-century writing styles differ considerably from those to which today’s
reader is accustomed. Quotations from a magazine within the article on that
magazine are cited in parentheses in the text. For example (4, 8: 35-37) indicates
volume 4, number 8, pages 35-37. Shortened references may be used if some
of the information is clear from context, or if the magazine in question does not
use volume or number designations. For example (4: 35-37) indicates volume
4, pages 35-37, and (no. 8: 35-37) indicates number 8, pages 35-37. Pages
given alone will be preceded by p. or pp.

As is the case with the other volumes in this series, titles are arranged alpha-
betically to facilitate access. An asterisk (*) is used in each profile to denote the
first appearance of the title of any other magazine profiled in this volume. Cross-
references have been provided alphabetically for magazines having had sub-
stantial changes in their titles.

Each entry includes a historical essay on the magazine’s development, editorial
policies, and content. Entries also include two sections that provide data on
Information Sources and Publication History, arranged in tabular form for ready
reference. The Information Sources section lists bibliographic information, index
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sources, and location sources. The section on Publication History lists title and
any title changes, volume and issue data, publishers and places of publication,
editors, and circulation figures. Circulation figures for the older magazines were
often unobtainable; those figures reported here represent peak circulation unless
otherwise identified.

The book also includes two appendixes that list the titles profiled by date
founded and geographical location.

Finally, it would seem that the 1980s are an auspicious time to begin serious
work in this area. Magazine publishing in the region has undergone considerable
growth in recent decades, a fact not widely recognized. Since World War II the
total number of Southern nonnewspaper periodicals has more than doubled. I
hope that I have done justice to providing a representative sample of Southern
magazines and that the current editors and publishers who have been so helpful
in providing information for this volume will feel their magazines were dealt
with accurately and fairly.
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THE AMERICAN FARMER

Though articles on agricultural topics appeared earlier in miscellanies, the first
farm periodical both in the South and the nation appears to have been the weekly
Farmer’s Library, or, Ohio Intelligencer published in Louisville, Kentucky,
from 1801 to 1808 by Thomas Vail.' Second among America’s farm periodicals
was the Agricultural Museum, founded in 1810 by the Rev. David Wiley at
Georgetown in the District of Columbia.

Third in the subject field, and second in the South, was the American Farmer
of Baltimore, a slim but viable periodical established in 1819 by postmaster John
S. Skinner, who later edited or published at least four more periodicals.” Running
under a succession of editors and publishers until 1897, the American Farmer
enjoyed the greatest longevity of any periodical of its day—seventy-four years—
allowing for the Civil War period in which it was suspended (July 1861-June
1866).

Instead of the usual introductory address to readers, Skinner began page 1 of
his eight-page first number (April 2, 1819) with a treatise by William Cobbett
(‘‘Peter Porcupine’’) extolling the virutes of the Ruta Baga, also known in those
days as the Swedish turnip. On page 3 is a woodblock of a resentful-
lookingDelaware ox, with his various parts (sirloin, rump, flank, brisket, etc.)
outlined for meat cutting. The eclectic nature of the magazine, and that it was
edited for gentlemen farmers, can be seen in an article on page 5 regarding
differences between the familiarity shown servants by the French as contrasted
to the more distant English. The following page contains witty tidbits, most
borrowed from English periodicals, and the editor’s address to his public. In it
Skinner promises that for $4 per annum, in advance, the subscriber will receive
practical farm information, ‘‘original and selected essays and extracts calculated
for amusement,’’ and current market price information.
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Skinner’s Farmer was urbane and witty and even included poetry, such as
this brief impromptu on the romantic nature of Greenland:

O happy Greenland! Happy Swains!

Who ne’er the deadly war-trump hear;
Where gentle love triumphant reigns,

And every night is—half a year. [1, 1:7]

It is difficult to imagine that many readers of today’s farm magazines would be
moved to submit, or many of these magazines accept, such a contribution as
““The Leaf of Tobacco,’” an anonymous three-verse poem that began:

Let the Irishmen boast, they’re the lads for the ladies,
That fighting and loving their own native trade is—
While the Shamrock so green shades the bosoms so bold:
But the Shamrock, when gather’d, will quickly decay,
"Tis honor’d one moment, the next thrown away:
Now the plant on Patuxent, we rear as our boast,
When the most of it is faded, we honor it most—
"Tis the leaf of Tobacco, as yellow as gold! [1, 23: 184]

The American Farmer’s pages provided an outlet for many °‘agriculturalists’’
who offered advice on every conceivable aspect of farm life: crop rotation,
hedging, use of lime, use of barley as a fallow crop, the fattening of lambs,
stump removal techniques, use as a manure of oyster shells burnt with marsh
mud, cheese making, and the like. In one issue a letter from Thomas Jefferson
offered the master of Monticello’s observations on the making of parmesan cheese
in Europe (1, 52: 410).

The transactions of agricultural and horticultural societies at home and abroad
were printed, as were descriptions of agricultural fairs, cattle shows, and other
exhibits. Current price information was regularly listed for such commodities as
bacon, beef, brandy, butter, cheese, feathers, flax, flour, rice, soap, sugar, tea,
tobacco, and wool. Wood engravings of farm implements and engines were
occasionally used.

An intensely practical magazine, the Farmer still made room for items that
justified their inclusion primarily as entertainment, such as the aforementioned
Cobbett’s feisty defense of field sports against those who criticized them as a
form of cruelty to animals (2, 2:11). From an anonymous contributor came a
humorous account of a traveler’s experience with bedbugs at a turnpike inn.
Attacked by ‘‘files, phalanxes and legions’’ of the hideous enemy, the weary
traveler was forced to spend his night in a chair. The writer occupies an entire
three-column page with an essay on the history of ‘‘Cimex Lectuarius’’ and
various means of its eradication, an example of which is to ‘‘take corrosive
sublimate mercury one ounce, crude salammoniac half an ounce, water one
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quart, let it stand a few days and lay it on the joints of the bedstead with a brush
every week until it forms a small crystallization’” (1, 50: 398).

The American Farmer began as a monthly but was at various times during
its long life a weekly and a semimonthly. After several changes of title, own-
ership, and editorship, the magazine came into the possession of Samuel Sands,
whose family either owned or edited it until 1891. In 1892 the magazine moved
to Washington, D.C., where it ceased publication in 1897.

Notes

1. See Frank McLean, ‘‘Periodicals Published in the South before 1880°° (Ph.D.
diss., University of Virginia, 1928), p. 100. Files of this magazine are unavailable.
2. See the entry on the American Turf Register and Sporting Magazine in this volume.

Information Sources

BIBLIOGRAPHY:

Edgar, Neal L. A History and Bibliography of American Magazines, 1810-1820. Me-
tuchen, N.J., 1975. P. 94,

McLean, Frank. ‘‘Periodicals Published in the South before 1880.”” Ph.D. dissertation,
University of Virginia, 1928.

Mott, Frank Luther. A History of American Magazines, 1741-1850. New York, 1930.
I. 153.

INDEX SOURCES: None.

LOCATION SOURCES: American Periodical Sertes microfilm, Library of Congress.

Publication History

MAGAZINE TITLE AND TITLE CHANGES: The American Farmer (April 2, 1819-
March 7, 1834); The Farmer and Gardener, and Live-Stock Breeder and Manager
(May 9, 1834-April 28, 1835); The Farmer and Gardener (May 5, 1835-May 22,
1839); The American Farmer and Spirit of the Agricultural Journals of the Day
(May 29, 1839-June 1850); The American Farmer (July 1850-June 1861 and July
1866-December 1871); The American Farmer and Rural Register (January 1872-
December 1873); The American Farmer (January 1874-December 1880); Amer-
ican Farmer, Devoted to Agriculture (January 1881-February 1897).

VOLUME AND ISSUE DATA: Series 1-12 (April 2, 1819-February 1897); monthly
(1819; 1832-Aprnil 1834; July, 1845—1888; 1894—1897), weekly (1820-1831; May
9, 1834-June 1845), semimonthly (1889-1893).

PUBLISHER AND PLACE OF PUBLICATION: John S. Skinner (1819- 1829) Gideon
B. Smith (1830-1834); J. Irvine Hitchcock (1834—1835); Sinclair and Moore
(1835); E. P. Roberts and Samuel Sands (1836—1840); Samuel Sands (1840-1853);
Sands and Worthington (1854—-1857); N. B. Worthington and Company (1858-
1859); Worthington and Lewis (1860—1869); Samuel Sands and Son (1872—-1891);
William B. Sands (1891); Farmer Publishing Company (Middletown, Md., Jan-
uary-February 1, 1892); American Farmer Company (Washington, D.C., 1892-
1897). Until 1892 in Baltimore, Maryland.

EDITORS: John S. Skinner (1819-1829); Gideon B. Smith (1830-1834); J. Irvine Hitch-
cock (1834-1835); Edward P. Roberts (1835-1840); Samuel Sands (1840-1871);
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Samuel Sands and William B. Sands (1872—-1891); William B. Sands (1891).
CIRCULATION: Unknown.

THE AMERICAN GLEANER AND VIRGINIA
MAGAZINE

When University Microfilms of Ann Arbor filmed the American Gleaner and
Virginia Magazine for its American Periodicals Series, the only file that could
be located was at the Virginia State Library in Richmond. This slender literary
miscellany was intended to be a weekly but was published irregularly in Rich-
mond between January 24 and December 26, 1807. The only extant copies are
numbers 1, 7,' 9, and 10-18.

One of Virginia’s early attempts at magazine publication,’ the Gleaner was
edited and published anonymously. The magazine was done in a rather primitive-
looking two-column format with a double rule between columns, and it was
sixteen pages long. The nameplate bore the Latin motto Cum Utile Dulci, ‘‘“The
Useful along with the Pleasurable.’’

The initial number began with ‘“Memoirs of the Late George Wythe, Esquire,”’
who was referred to by some as ‘‘the Virginian Socrates.”” The memoir was
unsigned in number 1 but was continued in later issues, which are unavailable.
Following in the first number was a reflective essay on the progress of America
over the past 200 years. The point of view of the anonymous writer, very likely
the editor, can be seen in this quotation: ‘‘It was only 200 years since, that the
present populous and wealthy states of America, were one entire wilderness,
thinly inhabited by savages almost incapable of civilization; men of rude minds
and violent passions, restrained by no principle of humanity or reason’’ (no. 1:
4). This essay was in turn followed by a humorous piece signed ‘‘Honestus’’
and titled ‘‘On Fashionable Manners’’ (pp. 5-7). The ‘‘varnish of town vices”’
that gave a man social polish was nicely held up to the light.

The remaining pages (13—16) were taken up by original poetry, some of which
is too sentimental to have enduring value. More pleasing were lighter-hearted
offerings, such as ‘‘The Origin and Formation of An old Bachelor,”’ which
began:

What sullen old mortal is that,
Who sits in his hut all alone,
Excepting his dog and his cat,
That grey with their master have grown. [P. 14]

or ‘Ode to the Virtues’’ by Peter Pindar, Esq. (p. 16).
The next available issue, number 7, began with the didactic ‘‘Letters to a
Young Lady on a Course of English Poetry’” (pp. 97-99), a continuing feature,
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and also contained a letter written by Benjamin Franklin on August 9, 1768, to
John Alleyne, Esq., on the topic of early marriage (pp. 100-101).

In succeeding numbers, the Gleaner’s prose became progressively more lack-
luster, but of some interest in number 9 was a brief essay contrasting sullenness
and gentleness. In the same issue is ““To Miss J. L., 16 Years Old,”” a poem
of tribute to Southern womanhood, typical of the period. It began:

Dear J lovely child of May,
Fairest of all her progeny
Young, tender, innocent and gay,
The season breathes delight in thee. [ P. 141]

Far the best poem in number 9, however, is ‘‘Answer to a Challenge’” by H. H.
Brackenridge, a delightful devil’s advocate of ‘‘chivalry.’’ Its first verse read:

A challenge comes. A challenge? Mercy
From one as hot as Hotspur Piercy—

A challenge! what? to fight a duel?
I’d live ten years on water gruel,

Rather than stand up to be shot at,
Like a racoon that can’t be got at. [ P. 142]

Another witty poetical contribution in this number came from a Dr. Young:

As in smooth oil, the razor best is whet,

So wit is by politeness sharpest set:

Their want of edge from their offense is seen,
Both pain us least when exquisitely keen. [P. 144]

Though the essays, speeches, anecdotes, and more serious poetry displayed
in the Gleaner did little to enhance the magazine’s literary reputation, the editor
continued to show a definite flair for light-hearted verse. In number 10 appeared
a poem written after hearing a young man boast that he would never dance with
a plain woman:

Young Damon vows, nay, hear him swear,
He’ll dance with none but what are fair,

Suppose we girls a law decree,

To dance with none but men of sense.

Suppose you should, pray, Ma’am what then?

Why Sir, you’d never dance again. [P. 160]

b

Another example, this one from number 12, is ‘‘The Odds’’:

The bright, bewitching Fanny’s eyes,
A thousand hearts have won,
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Whilst she regardless of the prize,
Securely keeps her own.

Ah! what a dreadful girl are you,
Who if you €’er design

To make me happy, must undo
999! [P. 192]

Among the tedious essays signed with such pen names as Eusebius and Vidua
appear memoirs of General Nathaniel Green (no. 12: 177-81), a rather nice
sonnet by Anna Seward (no. 16: 254-56) and a portrait of George Washington
(no. 17: 259-61). Late in the year the editor bowed to the worsening political
situation in ‘‘Peace or War?’’ (no. 17: 271-72).

Apparently unwilling to carry on publication in the face of the gathering
political storm, the publisher let the Gleaner die after the eighteenth number. A
suitable ending to this summary of what little is known about the magazine is
an extract from ‘‘The Carrier’s Address,’’ of which the editor remarked, ‘‘The
following lines have little merit to originality, but are very appropriate to the
present crisis.’’

When God from chaos gave this world to be,
Man then he form’d, & form’d him to be free,
In his own image stampt the favourite race—
How dar’st thou, Tyrants, the fair stamp deface!
When on mankind you fix your abject chains,
No more the image of that God remains;

O’er a dark scene a darker shade i1s drawn,

His work dishonour’d, and our glory gone!

From Europe’s realms fair freedom has retir’d
And even 1in Britain has the spark expir’d—
Mark well the change that haughty empire feels,
Sigh for her doom that no disguise conceals. [P. 287]

Notes

1. Incomplete, pp. 97-104 only.

2. Incomplete, pp. 137—-44 only.

3. Earlier titles, none of which have available files, were the Press (one issue only,
January 6, 1800); the Recorder, or, Lady’s and Gentlemen's Miscellany (1801-37);
Minerva, or Lady’'s and Gentlemen’s Magazine (1804-7); and Amoenitates Graphicae
(1805).

Information Sources

INDEX SOURCES: None.
LOCATION SOURCES: American Periodical Series microfilm, Virginia State Library
(Richmond).
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Publication History

MAGAZINE TITLE AND TITLE CHANGES: The American Gleaner and Virginia
Magazine.

VOLUME AND ISSUE DATA: Vol. 1, nos. 1-18 (January 24-December 26, 1807),
irregular,

PUBLISHER AND PLACE OF PUBLICATION: Publisher unknown, Richmond, Virginia.

EDITOR: Unknown.

CIRCULATION: Unknown.

AMERICAN TURF REGISTER AND SPORTING
MAGAZINE

The first sports magazine in the South, and in the nation, was the American
Turf Register and Sporting Magazine of Baltimore. It was founded by John S.
Skinner, a Baltimore postmaster who had earlier founded the American Farmer*
(1819) in that same city. The Register was far more successful than most of its
contemporaries, enjoying a sixteen-year life from 1829 to 1844.

Given the longevity of this pioneer sports magazine and the Southern male’s
passion for the sporting life, it is surprising that the genre failed to catch on in
the South until well into the 1900s. The only other nineteenth-century Southern
sports magazines were the Southern Sportsman of New Orleans (March 18-June
4, 1843); Young’s Spirit of South and Central America. A Chronicle of the Turf,
Field, Sports, Literature, and the Stage published first in Nashville in 1858,
then in Louisville; Southern Pit Games of Blakely, Georgia (1894—1909?); and
Grit and Steel, a cock-fighting periodical that appeared in Gaffney, South Car-
olina, in 1899.

The Register was a far more interesting periodical than one might imagine.
Its length, originally fifty-six pages, was later increased to sixty-four; and it was
illustrated with engravings of superior quaiity, most of them depicting thor-
oughbred horses. The Register’s raison d’ étre was to provide an unbiased record
of the performances and pedigrees of thoroughbred horses in the same manner
that this need was served by the Sporting Magazine in England. Without such
a repository, it was difficult to trace the pedigree and calculate the value of bred
horses—a minor matter to most Americans but of major import to serious horse
people. The magazine also ran copy dealing with racing, trotting, shooting,
hunting, fishing, the natural history and habits of American game of all kinds,
and veterinary articles, such as ‘‘Cure of Lockjaw in Horses’’ (4, 1: 13) or *‘On
the Inflammatory Complaints of Horses’” (10, 1: 39).

In his first number the editor, Skinner, seems at great pains to head off the
criticism of the somber and righteous. His very first page begins with a quotation
from a minister, the Rev. W. B. Daniel:



10 AMERICAN TURF REGISTER AND SPORTING MAGAZINE

There are intervals when the studious and the grave must suspend their
inquiries, and descend from the regions of science; and to excel in those
innocent amusements which require our activity, is often one of the best
preservations of health, and no inconsiderable guard against immoral
relaxation.

Less than a page into his introduction, Skinner brings up reinforcements in the
person of a Rev. Dr. Parr, presumably known to many of the Register’s readers,
who is also quoted to the effect that the relaxing influence of sport and other
social entertainments are helpful in promoting good will among men. Skinner
quotes scripture (‘‘a time to weep and a time to laugh,’’ etc.) and notes in his
own words that ‘‘the elasticity of the bow is maintained by frequent relaxation.’’

The editor then solicits material from any interested party who might have
outdoor anecdotes or observations to share, saying, ‘‘The misfortune 1is, that
most people are too apt to consider what they observe of the habits of various
animals, birds, fishes, etc., as being either already known, or of too little im-
portance to be put in print. The fact is far otherwise—it is to the plainest men
in the ordinary walks of life, that we owe the most authentic materials of natural
history.’” Secretaries of sporting clubs were asked for copies of their minutes,
and jockey clubs for their rules, club histories, and track statistics.

Today’s sports magazine afficianado would doubtless be suprised by the poetry
that appeared in the Register, two sample excerpts of which follow:

Of fishes next, my friends, I would inquire;

How the mute race engender, or respire.

How all with careful knowledge are endued,

To choose their proper bed, and wave, and food;

To guard their spawn, and educate their brood? [1, 1: 35]

Come thou harmless recreation,
Holding out the angler’s reed;
Nurse of pleasing contemplation.
By the stream my wanderings lead. . . .
Yea, when autumn’s russet mantle
Saddens the decaying year,
I will fish, and I will chant, ’till
Feeble age shall change my cheer. [1, 1: 37]

Odd, intriguing tidbits occasionally appeared in the Register’s pages, such as
““The Richmond Barbecue Club,’’ the editor’s account of his visit to one of the
South’s oldest social clubs, which reportedly drew up its constitution in 1788
after more than forty years of less formal existence. The club consisted, Skinner
said, of judges, lawyers, doctors, and merchants and boasted some highly prom-
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inent members. Every second Saturday they met at Buchanan’s Spring, about a
mile from the city, for convivial dining, quoits, and backgammon.

After completing the sixth volume, Skinner retired to edit a new periodical,
the Journal of the American Silk Society and Rural Economist (1839-1840)."
Gideon Smith became publisher and Allen J. Davie editor of the Register. Davie’s
connection was brief, and Smith assumed the magazine’s editorial duties for its
eighth and ninth volumes, after which William T. Porter’ became editor and
publisher (1839) and the magazine moved to New York City, where it expired
in 1844. In buying the Register, Porter became one of the earliest U.S. magazine
publishers to buy out his competition, as he was already propietor of the Spirit
of the Times: A Chronicle of the Turf, Agriculture, Field Sports, Literature, and
the Stage, a lively New York magazine.

Notes

1. Still later, Skinner edited the Journal of Agriculture in Baltimore (1845-48) and
the Plough, the Loom, and the Anvil in Philadelphia, later in New York (1848-59).
2. See Francis Brinley, Life of William T. Porter (New York, 1860).
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ANTIQUE MONTHLY

A current Southern periodical that has attracted national attention, partially
because of its attractive editor/publisher, is Antique Monthly, which was begun
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in November 1967 as Antique Quarterly and was converted to monthly publi-
cation in May 1969. The magazine’s founder is Martha Gray Davis Boone, a
Baytown, Texas, native who at the time her antiques magazine was founded
was married to Jim Boone, now a prominent newspaper publisher in Alabama
and Mississippi. Gray Boone’s father-in-law, Buford Boone, then publisher of
the Tuscaloosa News, gave the new sheet an ad in Southern Living* in August
1968, which provided a significant stimulus to its circulation.

In 1969 Mrs. Boone still did much of the writing for her growing periodical;
her editorial page listed only herself, an advertising manager, and a circulation
manager. Today, except for her brief editorials, she is more apt to be written
about than to write. The list of staff members has grown to almost a full column,
including Editorial Director Kellee Reinhart, Associate Publisher Anita Giani
Mason, a senior editor, associate editor, Washington editor, New York editor,
California editor, London editor, specialty editor for silver, two contributing
editors, a five-person editorial staff, librarian, and a sizable business staff. An-
tique Monthly has grown from its eight-page beginnings to a three-section tabloid
that averages about sixty pages.

The periodical is richly laden with display ads for dealers, auctioneers, and
appraisers from all over the nation and a few from abroad. Readers familiar with
the fine antique auction and appraisal scene will recognize the names of these
advertisers: Richard A. Bourne, Inc., of Hyannis, Massachusetts; Samuel T.
Friedman & Co. and The Fine Arts Company of Philadelphia; Wechler’s and
C. G. Sloan & Company of Washington, D.C.; Du Mouchelles of Detroit; Hart
Galleries of Houston; Mortons of New Orleans; and Christie’s and Sotheby’s of
New York City.

Prominent dealers advertising in Antique Monthly include Israel Sack and
Levy Inc. of New York; Childs of Boston and New York; H & R Sandor of
New Hope, Pennsylvania; Gerald R. Brown and The Gables of Atlanta; Lake
Silver of Lake Providence, Louisiana; the Tudor Gallery and Janet Brady Yancey
of Richmond, Virginia; Laws in Manassas, Virginia; and Arthur H. Danielson
in Raleigh, North Carolina.

Asked what other antiques periodical was considered Antique Monthly’s pri-
mary competitor, Editorial Assistant Donna Callahan replied the Antiques Mag-
azine of New York City, circulation 61,000, a slick monthly founded in 1922;'
that the two periodicals share so many advertisers tends to confirm this judgment.
Other competitors are Collectors Mart’ of Wichita, Kansas (circulation 106,000);
American Collector of San Antonio and Kermit, Texas (100,000); Antique Trader
Weekly of Dubuque, Iowa (90,000); Collectors News, Grundy Center, Iowa
(28,000); the Collector Investor of Chicago (20,000 non-paid, 2,500 paid);
Antique Market Tabloid, Silver Spring, Maryland (15,000); and the Antiquarian,
Huntington, New York (15,000).

Antique Monthly’s own circulation is now 70,000, winnowed from over 100,000
several years earlier, said Ms. Callahan, as a management effort to optimize the
mix of quality circulation and adveristing rates. The magazine’s entry in the
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1983 Writer’s Market indicates that 27 percent of subscribers have postgraduate
degrees, that more than half have annual incomes of $35,000 or more, and that
the ‘‘average reader’’ has been an antique collector for more than twenty years.
One can only reflect that given the quality antiques pictured in Antique Monthly’s
pages, a person who even remotely qualifies as a “‘collector’” needs an income
greatly in excess of $35,000. The cover page of the January 1981 number, to
cite one mind-boggling example, pictures a block-and-shell carved chest of
drawers that sold at Sotheby Parke Bernet’s for $360,000 (14, 2: 1A). In a later
number the sale of a weathervane for $75,000 is reported (15, 7: 1A). One
wonders how many subscribers to this and other antiques periodicals are mere
spectators or admirers, as opposed to actual buyers.

Still, there is undeniable pleasure for the armchair collector in marveling at
Armand Hammer’s successful bid of $5.2 million for the thirty-six-page illus-
trated manuscript known as the Da Vinci Codex (14, 2: 4A) or an article on
““the most important piece of English furniture’’ ever auctioned on the West
Coast—a 1710 Queen Anne green Japanned bureau bookcase that brought (an-
tique buffs prefer ‘‘fetched’”) $125,000 (17, 5: 1C).

Feature articles on antique shopping are often used, some on shopping as far
away from the magazine’s home base of Tuscaloosa, Alabama, as New Zealand
(14, 2: 10C); exhibits of antiques and art objects, sometimes at such an unex-
pected location as Walt Disney’s Epcot Center, are written up (17, 5: 10C); and
occasionally readers are introduced to the lesser-known terminology of the trade,
as in a piece on ‘‘Vetting,”’ or judging antiques to verify their value (15, 7:
3A).

Articles on public places furnished in antiques are used, as in a feature on the
Locke-Ober Cafe in Boston—an eating place of Victorian magnificence (14, 2:
3B)—and pieces on auctions of the property of famous people are popular. Sales
of portions of Bing Crosby’s and Jack Benny’s estates appeared in 1982 and
1984 (15, 7: 8B and 17, 5: 1C), and an article on a Butterfield’s auction of
Hollywood props, which included some fine antiques, was doubtless well read
(16, 11: 4B and 10B). Another feature with show-biz connections was on BBC’s
series on Lady Nancy Astor and its producer’s difficulties in locating appropriate
antiques for props (17, 5: 4 and 5B).

Mrs. Boone’s magazine also offers a book review section, listings of ‘‘Inter-
esting Places’’ and ‘‘Interesting Shops,’’ classified ads, and a directory of profes-
sional services which lists appraisers, furniture restorers, silversmiths, antiques
packers and shippers, and specialists in the restoration of porcelain, dolls, ba-
rometers, and the like. “‘Furniture Forum’’ and ‘‘Potpourri Opinions’’ are de-
partments to which readers may send snapshots of their antiques and questions
about the pieces’ age or value. “‘On the Block’’ is yet another department, this
one providing photos of articles recently sold at auction with summary descrip-
tions and prices.

In its eighteen-year life Antique Monthly has made an impressive success of
appealing to a wide audience of dealers, collectors, and admirers. Mrs. Boone
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has expanded her operation in several directions, writing a syndicated newspaper
column on antiques,’ publishing a weekly antiques newsletter called the Gray
Letter, and going partners with British Viscount De L’Isle to form De L’Isle-
Gray Journeys, a series of tours through English houses. Her most recent project
was her 1978 purchase of Horizon Magazine® from the American Heritage Pub-
lishing Company; expenses were cut 65 percent by moving the magazine from
Manhattan to Tuscaloosa, where it and Antique Monthly are jointly headquartered
in a restored Italianate villa, a fit setting for magazines that deal in beauty.

Notes

1. Telephone conversation between the author and Donna Callahan of Antique Monthly,
May 14, 1984.

2. Formerly Antique & Collectors Mart.

3. Mrs. Boone’s column appears in Arizona, California, Florida, Massachusetts,
Missouri, Pennsylvania, New Jersey, New York, and West Virginia.

4. Horizon’s circulation is 62,200.
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ANTIQUE QUARTERLY. See ANTIQUE MONTHLY

ARKANSAS TIMES

In a state not noted for magazine publishing, the monthly regional magazine
Arkansas Times is an example of what can be done. The burgeoning of U.S.
city and regional magazines in the 1960s and 1970s has been a mixed bag of
impressive successes and abysmal failures. Well-written, well-edited city mag-
azines in large enough population centers have usually found a ‘‘natural selec-
tion”’ of advertisers—local hotels, restaurants, shops, etc. Many regional
magazines of equal quality that have tried to cover a wider geographical area
have run into problems attracting advertisers. Starting without competition from
similar periodicals, the Times has managed to operate as a state magazine and
build enough of an advertising base to become profitable; since 1982 the magazine
has grossed over $1 million annually.

At its birth in 1974 the magazine was not the full-color slick it is today. Its
original title was the Union Station Times, named for the building in which it
was published. Its founder was Alan Leveritt, at the time a twenty-two-year-old
dropout from the University of Arkansas at Little Rock, where he had edited an
independent student newspaper, Essence, in competition with the official campus
paper, the Forum. After dropping out of college, Leveritt wrote obituaries and
club notices for the Arkansas Gazette, then decided to start a periodical of his
own that would feature investigative journalism. He wrote to journalism schools
around the country, advertising for idealistic young writers who might be willing
to join him, sans salary, in his venture. Two writers were attracted; one remained.

Though the early issues of the Union Station Times did indeed contain serious
investigative pieces, the little magazine, done on newsprint and selling for a $4
a year or 35¢ an issue, was aimed at a young, not-so-affluent audience. Many
of its ads were for health food stores, pizza restaurants, music stores, sellers of
house plants, and the like. In the typical issue a hard-news story such as ‘‘Little
Rock’s Most Crucial Election,”” about the politics of urban growth, appeared
alongside the likes of ‘‘Teeny Boppers, Raunchy Rock and the Barton Rumble’’
(3, 2: 8-15, 26-30; 20-21, 24-25). In this way the magazine survived its most
difficult period, publishing twice monthly and establishing a split but distinctive
personality.

Bill Terry, formerly the wire editor of the Arkansas Democrat,became the
Times’ editor in January 1975, allowing Leveritt to devote more attention to the
business side of the enterprise. Terry, a product of Exeter and Yale who had
worked for United Press International in San Francisco and had written for the
Washington Post, brought needed experience to the Times and remained until
early 1983, when he sold his equity in the magazine and moved to scenic
Berryville, Arkansas. Under his editorship the Times won an award in 1976 from
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the Society of Professional Journalists, Sigma Delta Chi, for a series on the
University of Arkansas Medical School.

In August 1978 Leveritt and Terry risked their magazine’s future by converting
to slick format. An earlier step in this direction had come in 1977 when the
Times’ newsprint pages were dressed up with a slick, full-color cover. The
considerable improvement in the magazine’s appearance attracted more sub-
scribers and more advertisers, and finally Leveritt was able to pay his staff token
salaries.

Like many other city and regional magazines, the Times quickly discovered
the popularity of listing coming events. ‘‘Culcha,’’ a “‘catfish calendar of current
cultural events,”” became a regular feature, listing craft shows, films, bicycle
rides, canoe races, rock concerts, and other attractions of interest to its predom-
inantly young readers. Also like other regional magazines, its contents were a
potpourri of fiction and nonfiction, the only common thread being a definite
Arkansas angle. Roughly half of the magazine’s column inches are devoted to
editorial copy, a far cry from Southern Living* and Texas Monthly* in which
one must search diligently among the myriad advertisements to find an article
to read.

The Times’ content was probably influenced somewhat by the competition it
was given during 1979 and early 1980 by the Arkansan, another glossy monthly
published in Little Rock by newspaperman Ralph K. Patrick, former publisher
of the Arkansas Democrat and the North Little Rock Times. The Arkansan’s
appeal was to an older, more affluent audience, and like the majority of regional
magazines, its editorial policy was to shy away from investigative pieces in favor
of articles that described what was right in Arkansas. Patrick arranged for a
column by Paul Greenberg, a Pulitzer Prize winner and editorial writer for the
Pine Bluff Commercial, an outstanding small daily paper. Other Arkansan writers
with regional reputations were Gene Lyons and Crescent Dragonwagon. Brought
in as associate editor was Bob Lancaster, a native of Grant County, Arkansas,
who had written for the Pine Bluff Commercial and both the Gazette and Dem-
ocrat in Little Rock and had written a superb column for the Philadelphia Inquirer
during the Nixon years. He was quoted in the Arkansas Gazette as saying he
returned to his native state from Philadelphia because he ‘‘was tired of living in
a police state,”’" a reference to the flamboyant, tough-guy mayoral reign of Frank
Rizzo.

The Arkansan gave up the ghost in mid-1980, and Lancaster replaced Terry
as the Times’ editor in March of 1983. He now directs an editorial staff of three
full-timers and three part-timers.

Today’s Arkansas Times lists Robert L. Brown, Bob Cochran, Paul Greenberg,
B. C. Hall, and James Whitehead as contributing editors and graphically holds
its own among other regional magazines. As the publisher and his staff have
edged into middle age, the audience at which they aim has also become older,
though the Times has not lost its tone of good-natured irreverence. Assessing
the best and worst aspects of Arkansas for 1983, a feature popularized much
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earlier by such older city magazines as Philadelphia and Washingtonian, the
Times writes, ‘‘Maybe the worst feature of the year was that the state legislature
met twice. Maybe its best feature was that the state legislature didn’t meet three
times’’ (10, 8: 57).

The best political suggestion for 1984, said the same article, was that the
state’s constitution be amended to provide for elections every four years, but
that two-year terms of office be continued. The state’s ‘‘best kept secret’” was
that more than 366,000 Arkansans over age twenty-five cannot read, a 27 percent
illiteracy rate.

Inserted in the April 1984 issue was a delightfully tasteless April Fools Day
spoof on Little Rock’s daily newspapers, done on newsprint as the Arkansas
Regrette and the Arkansas Demagogue. The Times has been called a self-made
magazine that ‘‘still has dirt under its fingernails,’”’ a jaunty periodical that is
slick enough in appearance to compete anywhere but still ‘‘has the smell of
possum about it.”’

The magazine now is less investigative than in its earlier years, and according
to Editor Lancaster, its most popular features are its restaurant guide, food
articles, and tips on where to find bargains. Though the Times’brief restaurant
reviews might appear to be quite gentle, the magazine is, according to Lancaster,
being boycotted by the Arkansas Hospitality Association.’

Leveritt’s company, the Arkansas Writers’ Project, Inc., has furthered its
prosperity by publishing city and area guides for Central Arkansas, the El Dorado-
Camden area, Northwest Arkansas,and Hot Springs, plus Austin, Texas. As of
April, 1984, another guide for Raleigh, North Carolina, is being assembled. A
twice-monthly tabloid called Arkansas Business has also been started by Leveritt,
and a collection of local restaurant menus entitled Little Rock Menus is in the
works.

Notes

1. Doug Smith, ‘‘“Two Magazines in Game of One-Upsmanship,’’ Arkansas Gazette,
August 12, 1979, p. 12F.

2. Smith, ‘““Two Magazines.’’

3. Telephone conversation with the author, April 19, 1984.
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Publication History

MAGAZINE TITLE AND TITLE CHANGES: Union Station Times (September 1974-
February 1975); Arkansas’ Union Station Times (March-December 1975); Arkan-
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ARKANSAS’ UNION STATION TIMES. See ARKANSAS
TIMES

THE ARKANSAW TRAVELER

A noteworthy Southwestern humor periodical of the late 1800s was the Ar-
kansaw Traveler, first published in Little Rock on June 4, 1882. The Traveler
had the physical appearance of a newspaper, but its editor never made any
pretense of covering the news. The eight-page sheet appeared weekly in a six-
column format under a wild-looking nameplate employing an ornate typeface
through which ran a musical score. Nestled among the lettering and its accom-
panying vine motif were two horseback scenes depicting Col. Sandy Faulkner,
a fiddle-playing cotton planter who left Kentucky for Arkansas in 1829 and
became the original ‘‘Arkansas Traveler.”’

Proprietors of the new humor sheet were Little Rock businessman Philo D.
Benham, who managed the periodical’s business affairs and journalist Opie P.
Read,' its editor. Read’s skill as a storyteller and dialect writer enabled him to
tickle readers’ funny bones at the expense of Arkansas’ blacks and poor back-
woods whites. Thanks to Read’s distinctive style, the proprietors made good on
the claim appearing in their salutatory that circulation would be extensive and
nationwide (1, 1: 4). By the tenth number the proprietors were proclaiming the
largest circulation of any daily or weekly periodical in the state, and by their
third year the figure had climbed to an impressive 85,000.”

Read’s introduction to journalism had been a job setting type for the Franklin
(Kentucky) Patriot. After studying at Neophegen College in Gallatin, Tennessee,
he returned to the Patriot as a reporter, later published the Scottsville (Kentucky)
Argus, founded an unsuccessful paper called the Prairie Flower, edited the
Bowling Green (Kentucky) Pantagraph, wrote for Henry Watterson’s Courier-
Journal in Louisville, was city editor of the Little Rock Democrat, did a special
assignment for the New York Herald > and in 1878 became city editor of the
Little Rock Daily Arkansas Gazette. Here he made a reputation as a wit and as
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he put it, ‘‘had been embalmed in the patent insides and had otherwise accu-
mulated fame’” (1, 1: 4). When the Gazette’s owner demanded more straight
news and fewer sketches, Read left for a job on the Cleveland Leader but returned
to Little Rock in less than a year and, with Benham, bought out a newspaper,
the Arkansaw Traveler. Their own Traveler was to be considered an entirely
new periodical, the new owners told their readers in their initial issue.

Page 1 of the newly constituted Traveler contained Read’s brief humorous
items and sketches, the first of which was ‘‘Graley and His Sister.”” For the
next five years the front page was almost exclusively Read’s own work. Inside
appeared a considerable amount of material selected from such sources as Texas
Siftings,* the Saturday Review, Laramie Boomerang, New Haven Palladium,
New York Mercury, and Pall Mall Gazette.

Under the standing head ‘‘Plantation Philosophy’’ appeared Read’s homespun
dialect wisdom:

Life is like ridin’ backwards on de hine end ob a car: yer doan see nuthin
till yer’s passed it.

De rattlesnake is de alarm clock ob nature.
De eel is de politician among fish.

My idea of de better worl is whar dar is a election goin on all de time,
case den de white folks is allers perlight.

An idea of Read’s peculiarly zany imagination can be drawn from ‘‘A War
Reminiscence’” (1, 1:4), in which the editor sets history straight about Hannibal’s
great Italian campaign. When a messenger arrived with dire news, wrote Read,
‘“Hannibal’s eyes blazed and he was so agitated that he struck three matches
before he could light his pipe, then exclaimed in blank verse, which was all he
spoke:

I’m hounded like the weary fox that

Runs for miles and miles and then is forced

To turn and face the rabid hounds that yelp
Along the course which fleetly he has traversed.

Old man, you’ve been a kind and gen’rous friend,
You’ve loaned me shirts when mine were in the wash,
And by my side at table, man, you’ve fought
Devouring beef that case knives could not cut.

Old man, upon whose brow the name of slouch
Has ne’er been written by a mortal hand,
Good-bye, for here I end my wearied life.”’

The messenger, himself a ‘‘blank verser,”’ replied:
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Hold, hold, my master, brave and strong,
Do not with weapon take your glorious life . . .

In my grip I have a black chunk bottle

Filled with deadly whiskey from St. Louis,
Three drinks, and then beyond the human sea
Your great soul will be swiftly wafted.

For their $2 yearly or 5¢ a copy, Opie Read’s readers also got the editor’s
pick of short jokes and witticisms:

A western man told his daughter that if she learned to work he would
suprise her. She learned and he surprised her by discharging the hired girl.

What is philosophy? It is something that enables a rich man to say there
is no disgrace in being poor.

What becomes a stout woman? Anybody can answer that question. The
slim, giggling girl becomes a stout woman.

In Read’s hands, a news story was apt to be treated in the following manner:

The editor, born of woman, is of few days and full of trouble. The other
day John B. Gaines, editor of the Louisville World and Col. Sears, editor
of the Evening Post, met on the streets and emptied their revolvers at each
other. Now if they had met on a revolver and emptied a street at each
other, the result (would) have been more satisfactory. Col. Sears was shot
in the foot, and a disinterested man, who stood a short distance away,
suddenly became interested by receiving a shot in the arm. . . . Probably
the size of Col. Sears’ foot suggested the slaughterhouse and prompted
Mr. Gaines to shoot at it, impressed with the idea that he was killing a
beef....[1, 7: 4]

The continuing misadventures of a fictitious character called the Rev. Mr.
Mulkittle appeared on page 1 for many weeks, alongside other Read sketches
with titles like ‘A Mule’s Story’” and ‘“Why an Arkansas Man Struck a Professor
for Selling His Wife a Picture.’’ In busy weeks he filled in with his own earlier
material that had appeared in Louisville Home & Farm, the Little Rock Gazette,
TidBits, the New York Mercury, the Chicago Rambler, and other publications.
Many issues also contained the borrowed work of other popular funnymen of
the day: Mark Twain, M. Quad, Bill Nye, Eugene Field, Bob Burdette, Carl
Pretzel, George Ade, and Brick Pomeroy.

Despite the Traveler’s popularity, some Arkansas locals began to feel that
Read was laughing at, rather than with them. As Frank Luther Mott so aptly put
it, ‘““‘when a man was elected to the legislature for having said he would like to
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tie a rope around the editor’s neck and lead a mule out from under him, Read
decided to make the Traveler justify its title and moved to Chicago.””* There,
such bucholic backwoods archetypes as Thick Lip Anderson, Flat-nose Phil,
Web-foot Bob, and Knock-kneeded Alf would be written about at a safer distance.
From Chicago, it would be easier, and safer, to portray Old Squire Huggleson,
in Little Rock from the hinterlands, being taken to a performance of ‘‘Il Trovatore™:

““Lawd a massy, look at that woman with the fine duds. My lawd, how
she hollers. They call that singin’, don’t they?”’

““Oh, yes, that’s singing. It is grand opera.”’

““Yes, but when air we goin’ to have some musuc?’’ [6, 17: 1]

As time went by, Read had been able to use less selected material, and in its
place had appeared contributions done expressly for the Traveler by Alex E.
Sweet,” Ned Buntline, H. S. Keller, Ike Philkins, D. W. Curtis, Phil Farraday,
Guy Transom, Luther G. Riggs, Lock Malone, Jennie Porter Arnold, Charles
Blackburn, Dick Steele, and many other writers. Good examples of humor verse
written for the Traveler were ‘‘1 Want My Tail Again’’ (7, 14: 5), a lament to
Charles Darwin penned by Fred Shelley Hyman of New York City, and Thomas
Burke’s efforts, such as ‘‘Tale of a She-Epicure’’ (14, 4: 4), ‘““Ye Coffee Bean™’
(14, 5: 5), and ‘‘Beware’’ (14, 6: 5), which began,

It was a modern millionaire,
Of Congress an ex-member,
Who had a young wife of the age
Denominated ‘tender’.

In October 1888 Read and Benham formed a stock company after having
bought out the /llustrated Graphic News, a Chicago paper noted for its illustra-
tions. The Arkansaw Traveler Publishing Company announced its plans to in-
crease its length to sixteen pages and to use more art. These changes were
effected with the December 1, 1888, issue. Page 1 was filled with a single
engraving or line drawing, a larger typeface was used for text, and a greater
amount of nonoriginal, sentimental, nonhumorous verse appeared.

Benham, now Read’s brother-in-law, left for St. Louis to publish a religious
magazine, and Read had tired of the constant demands of producing original
copy for the Traveler. At the end of 1891 Read severed his ties with the magazine
and thereafter concentrated on writing fiction, eventually producing fifty-two
books, some of the earliest of which had been serialized in the Traveler.®

Under the ownership of the Review Publishing Company, the Traveler went
monthly; began using more cartoons; reverted to the heavy use of one-liners,
which had the sorry look of filler; and created a department called ‘‘The Met-
ropolitan Stage’’ to satisfy the public’s interest in the likes of Jack and Ethel
Barrymore, George M. Cohan, Billie Burke, and Fritzi Schaff. A number of the
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large cartoons were reused in later issues, a sure sign of failing revenues. Without
Opie Read, the magazine’s soul had fled, yet the Traveler managed to limp on
until 1916.

Notes

1. Standard works of reference disagree as to Read’s middle name. The Dictionary
of American Biography, for instance, lists him as Opie Pope Read, Southern Writers: A
Biographical Dictionary as Opie Percival Read. Others list him, as did the Arkansaw
Traveler itself, as Opie P. Read; still others, such as the Dictionary of Literary Biography,
merely have him as Opie Read. Read’s obituary in the November 3, 1939, New York
Times sheds no light on the mystery. More information on Read is available in two
biographies: Maurice Elfer’s Opie Read (Detroit, 1940), and Robert L. Morris’ Opie
Read, American Humorist (New York, 1965).

2. Opie Read, I Remember (New York, 1930), p. 182.
Read covered a yellow fever epidemic in Memphis for the Herald.
A History of American Magazines, 1865—-1885 (Cambridge, 1938), III: 270.
Editor of Texas Siftings.
Examples are Mrs. Annie Green, Len Ganset, and A Kentucky Colonel.
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THE BALTIMORE MONUMENT

One of the better Baltimore literary magazines of the 1830s was the Baltimore
Monument: A Weekly Journal, Devoted to Polite Literature, Science, and the
Fine Arts, published for two years as an eight-page weekly (1836—1838) and
continued for an additional year (1838-1839) under different ownership as a
fifty-page monthly.

Regarding the weekly’s subtitle, of science there was little beyond an occa-
sional ‘‘pop-science’’ selection, such as ‘‘Natural Curiosities in Texas,’” ‘‘Phys-
ical Properties of the Sun’s Light,”” and the like. Similarly, with the exception
of publishing a modest amount of music, scant attention was paid the fine arts
beyond the sphere of the literary. The magazine, published on Saturdays at No.
2 Calvert Street and edited by J. N. M’Jilton and David Creamer, was predom-
inantly a literary periodical.

In his first editorial message, headlined ‘‘The Corner Stone,’”” Creamer wrote:

We have laid the corner stone of our ‘Monument,’ and with pleasure, do
we anticipate rearing thereon a firm foundation, and a high and healthy
superstructure. . . . Our city has long boasted her monuments of marble.
They lift their lofty summits in exalted sublimity. . . . They, like the chain
of history, link the present with the past. . .. Our aim is to erect a fabric
in Literature that shall not deteriorate from the high honors of the ‘Mon-
umental City.’ It is not meet that all our boast should be in marble, while
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the glory of other cities, is in the volumes they send forth bearing enlight-
enment upon their wings, and diffusing knowledge in their flight. [1, 1]

Boston, Creamer noted, with its population of 80,000 to 90,000, could boast
six or seven literary periodicals in 1836; Baltimore, with 100,000 inhabitants,
should be able to sustain two. ‘‘We have already been encouraged beyond our
most sanguine expectations,’’ he wrote in the first issue, and the venture began
with a respectable number of charter subscribers. Creamer dreamed of the dawn-
ing of a better age for literature, as opposed to ‘this age of show and shallowness,
when flimsy fictions assume the ascendancy, and superficial scribblers pamper
a vitiated taste, that is polluting the public mind, and leading it away from
morality.”” He singled out the American Monthly and the Knickerbocker Mag-
azine as examples of current magazines that had defied the trend and were helping
“‘purify the waters’’ of U.S. periodical literature.

The Monument exhibited concern with the public morality, running essays on
such religious topics as the Sabbath, the Apostle Paul, and the Savior, plus other
moral pieces on infidelity, swearing, and oaths. Creamer’s editorial comments
often dealt with education: the importance of education in a democratic society,
expressions of concern over Baltimore’s public schools, and the like. The women
of his city, said the editor, were generally acknowledged as beautiful but had
been slighted in their educational opportunities:

Some unjust, ungenerous, and exceedingly arbitrary spirit, seems to have
fixed the sphere of women, and with all the impudence and audacity
imaginable, it has said, ‘thus far shalt thou go.’ . . . Custom, however, not
man, is the tyrant, and it may be that woman’s emancipation from this
mental thraldom will be effected of itself. [1, 1: 14]

Another Creamer editorial dealt with liberty of the press and its vital importance
in a free society, yet the editor decried the press’ degenerative partisanship,
commenting about ‘‘how unfortunate it was that many public journals which
otherwise are of eminent utility . . . should descend to the abyss of degradation
to which we find their party columns reduced’” (1, 21: 166). Yet another editorial
criticized the federal government for failing to take adequate steps to preserve
“‘a minute and faithful history of the North American Indians’’ (1, 21: 166).

The substantial amount of original poetry that appeared in the Monument was
interspersed among the prose content rather than being gathered into a separate
poetry department. A number of selections, notably the contributions of Giles
M’Quiggin, combined poetry and prose, as in the case of a humorous piece
headlined ‘‘Mike Von Grover, The Loafer’’ that began in verse:

Loafers of low and high degreee
Denizen this land of liberty:
There are statesman loafers with meaning blinks,
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Who wait the lobby loafers’ winks;

The merchant loafers who seek with care,

To find where the pedling loafers are;

The poet loafers who hunt a name,

Beyond the world of loafer fame,

There are loafers young and loafers old

Loafers backward and loafers bold

And of hosts that answer the loafers’ call

The bar room loafer’s the Satan of all. [1, 8: 57]

Another example of the Monument’s humor poetry is a piece entitled ‘‘Faux
Pas’’:

Two gentlemen were at a ball one night,

Said one to t’other, ‘‘Pray, who’s yonder fright?’’

“What! that pale lady?’” ‘“Yes.”” ‘O, that’s my mother.”’
““Not her,—you must be looking at another,—

[ mean that the one in blue—that time you missed her,’’

“The azure dress?’” ‘““Yes.”” ‘‘Why—she sir, is my sister.”’
““Not her—not her, the next one, on my life

I think a horrid fright—who’s she?”” “MY WIFE.”’ [1, 10: 80]

Like most other magazines of the day, the Monument was troubled by sub-
scribers who were slow to pay. Instead of weedling or grumbling about it in the
usual pedestrian fashion, the editors chose a more subtle approach—verse set to
the tune of ‘‘John Anderson, My Joe’’ (‘‘Joe’’ being Scottish for ‘‘sweetheart’’).
Its first two stanzas read:

John Neverpay my Joe, John, why don’t you pay my bill?
It’s long been due, you know ’tis true, but unpaid is it still.
You surely ought to know John, ’tis wrong to treat me so,
And for my trust you should be just, John Neverpay my Joe.

John Neverpay my, Joe, John, with debts my ledger groans,
And times are hard, still no regard is paid unto my moans;
The folio I forget John, but figures there will show

A claim long due that stands ’gainst you, John Neverpay my Joe.
[1, 18:40]

The editors also had an eye for witty prose contributions, as in ‘‘Traits of the
Esophagus,’ signed by ‘‘Umph,’”” whose thesis was that a person’s character
could be discerned by his or her table manners. An excerpt reads:

Just for a moment observe that juvenile plying his knife and fork with a
dexterity so barbarous in his unintermitted onslaughts upon that unoffend-
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ing steak. See! he fairly pitches at it! How his huge head wags and rolls
from side to side with infinite satisfaction, as his ponderous mandibles
close and crunch upon the evanishing morsels. His eyes rove to and fro
over the table with a flesh-searching gaze, absolutely awful. [1, 2: 11]

In sum, the quality of the weekly Monument’s content was most respectable.
In the last number of his second volume Creamer announced that the magazine
would be continued as a monthly and that ‘‘a gentleman of known literary
attainments’’ would henceforth be associated with its editorial management. This
gentleman was T. S. Arthur, who assumed the office of publisher and co-edited
the monthly version with J. N. M’Jilton; the magazine’s title was changed to
the Baltimore Literary Monument. With the departure of Creamer, content quality
declined. Gone were the wit and the pungent editorial comments. Supplanting
these were sentimental fiction that descended to the sorry level of romantic drivel
about heroines with ‘‘soft hazel eyes and rich brown curls . . . bounding airiness
of step, exquisitely rounded figures, musical voices,’’ etc. The quantity of the
poetry remained about the same, but quality declined here, too, as the new
management showed a fondness for the precious, as in ‘‘A Lady’s Lament on
the Death of Her Pet Kitten, Bell Tracy’’; ‘“To a Sleeping Child’’; and ‘‘To My
Flowers.”’

The mawkish and the precious were occasionally interrupted by the somber,
as in ‘‘The Power of Education’’ by John L. Yeatts, M.D. One item worth
noting positively is a series of biographical sketches of contemporary female
poets run in volume 1, number 2, of the monthly.' Also of better than average
quality was the continued poetry and short prose of Giles M’Quiggin, who was
honored in volume 1, number 2 (page 68) with ‘“To Giles M’Quiggin,’’ a poem
of tribute. This writer’s wit and flair can be seen in the first verse of his ““To a
Musquito’’:

Begone you starveling—illstarred creature,
So lank of limb and gaunt of feature,

You luckless, witless, foolish thing!

How dare you enter one’s upstairs,

And get upon his ears to sting?

And whether he’s at books or prayers,

You come with your eternal song,
Whu-u-u-whut, and who can read

Or pray with any kind of speed,

You spider-legged imp! —go long! [1, 1: 27]

As in the weekly Monument, 1ssues contained a small amount of original music,
and most issues were embellished with a single engraving.

No editorial message announced the monthly’s end in its final issue (October
1339). Timothy Shay Arthur later moved to Philadelphia, where in 1844 he
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became editor of the Ladies’ Magazine of Literature, Fashion and the Fine Arts.
Still later he wrote for Godey’'s Lady’s Book, the Christian Parlor Magazine,
and the Union Magazine.

Note

1. Selections included are on Lydia Huntley Sigourney (pp. 72-74), Hannah F. Gould
(pp. 74-75), Emma C. Embury (p. 75), Anna Maria Wells (p. 76), Sarah Louisa P.
Smith (pp. 76-77), Frances Sargent Osgood (pp. 77-78), Caroline Gilman (p. 79), Eliz-
abeth F. Ellet (pp. 79-80), Sarah Josepa Hale (pp. 80-82), and Anna Peyre Dinnies
(pp- 82-83).

Information Sources

BIBLIOGRAPHY:

Mott, Frank Luther. A History of American Magazines, 1741-1850. New York, 1930.
I: 381.

INDEX SOURCES: None.

LOCATION SOURCES: American Periodical Series microfilm, Library of Congress,
Peabody Institute Library (Baltimore), State Historical Society of Wisconsin
(Madison).

Publication History

MAGAZINE TITLE AND TITLE CHANGES: The Baltimore Monument: A Weekly
Journal, Devoted to Polite Literature, Science, and the Fine Arts (October 8,
1836-September 29, 1838); The Baltimore Literary Monument (October 1838-
October 1839).

VOLUME AND ISSUE DATA: Vols. 1-2 (October 8, 1836-September 29, 1838),
weekly; Vols. 1-2 (October 1838-October 1839), monthly.

PUBLISHER AND PLACE OF PUBLICATION: David Creamer (October 8, 1836-
September 29, 1838); T. S. Arthur (October 1838-October 1839). Baltimore,
Maryland.

EDITORS: David Creamer and J. N. M’Jilton (1836-September 1838); T. S. Arthur and
J. N. M’Jilton (October 1838-October 1839).

CIRCULATION: Unknown.

THE BIVOUAC. See THE SOUTHERN BIVOUAC

BOB TAYLOR’S MAGAZINE

A turn-of-the-century champion of New South ideals was Bob Taylor’s Mag-
azine of Nashville, Tennessee, published under this title from April 1905 until
December 1906 and thereafter until December 1910 as the Taylor-Trotwood
Magazine, the result of its merger with Trotwood’s Monthly (1905-1906), also
of Nashville.

The magazine’s original namesake, Robert Love Taylor, had been governor
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of Tennessee from 1887 to 1891 and again from 1897 to 1899 and had become
a popular platform figure, often speaking in 1905 on ‘‘The Funny Side of Pol-
itics.”” A photographic portrait of the splendidly mustachioed Gov. Taylor ap-
peared on page 120 of his magazine’s initial number; a second portrait was run
in volume 3, number 1 (p. 353).

A tone was set in the first issue that was maintained throughout the monthly’s
entire run. The magazine was good humored and had a literary quality of the
light, popular sort, yet an underpinning of solid, conservative business values
was always present. In the first issue this aspect of the Taylor ‘‘formula’” was
made manifest in Austin P. Foster’s article ‘‘Sources of Southern Wealth’’
(pp. 62—-65) and in the regular department ‘‘Men of Affairs’’ (pp. 17-22), which
in volume 1, number 1, provided a mug shot and brief biographical information
on business executive Samuel Spencer; jurist James C. M’Reynolds; the Rev.
Thomas Dixon, Jr.; and dapper Atlanta journalist John Temple Graves.

Lighter copy in number 1 included a Southern humor article, ‘‘Tildy Binford’s
Advertisement’”’ (pp. 46-53), by Holland Wright; ‘‘Society of the Forest’’ (pp. 66—
79), a children’s tale by M. W. Connolly; and a short-lived department entitled
““Lyrical and Satirical’’ (pp. 87—89) conducted by ‘‘Vermouth.’’ Beginning this
department’s offerings was an unattributed piece of doggerel, ‘“The Rural Sheet,”’
which began:

The rural paper is a peach without a single
doubt,

It 1s patent on the inside, patent medicine
without;

Yet it giveth information both select and
wide of reach

From a card of thanks for kindness to a
double column preach;

It tells about the infant at the home of Bill
and wife,

And it gives a thrilling storiette replete with
love and strife;

It says the roads are passable though slightly
out of shape,

An obituary notice names survivors wearing
crepe. .. [1, 1: 87]

Another poem 1n this issue was ‘‘“The Old Order Passeth’’ by Grace McGowan
Cooke, which depicted in dialect what Taylor and his readers deemed the ‘‘right
kind of Negro.”” A photograph above the poem showed an ancient black man
whose earthly cares appeared very nearly over; his daughter read to him from
the Bible. He asks her to sing his favorite hymn—about the wicked ceasing their
trouble and the weary going on to their rest. The final verse read:
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De wicked—dat’s dese new style folks,
Pleased wid de things dey see,

Wid ruffled cape an’ uppish ways,—
And de weary—dat is me! [P. 61]

The Southern whites’ nostalgia at the passing of the docile, servile Negro surfaces
again, this time in prose, in ‘‘The Passing of the Old Negro’’ by Rosa Naomi
Scott (1, 4: 405-9).

From the first issue the magazine contained a ‘‘Lyceum’’ department in which
can be found photographs of such luminaries as Opie Read and Capt. Jack
Crawford (The Poet-Scout) and a column called ‘‘Books and Authors,’’ first
conducted by Genella Fitzgerald Nye.

The monthly was of a respectable length, usually 116 pages, and enjoyed an
enviable volume of advertising of all sorts—furniture, factories, hotels, insurance
companies, buggy makers, schools, theaters, cigar stores, suspenders, garters,
long underwear, pianos, engravers, Maxwell House Coffee, nostrums, and even
a company that manufactured the machines for making cotton candy.

Covers were in color and were modestly attractive at first, though the cover
design was not changed for each issue. Taylor opted for a plainer cover style
with no art in October 1906, no doubt as a cost-cutting measure, though more
interesting covers were later restored, including in 1909 a few featuring pho-
tographs. Also in 1909 the magazine’s yearly subscription rate of $1.00 was
raised to $1.50.

Old Southern favorites were resurrected, such as the poem ‘‘The Conquered
Banner’’ (1, 4: 462—-63) by Father Ryan. Familiar literary figures of the region
were recalled, as in ‘‘Paul Hamilton Hayne’’ (1, 3: 321-23) by Harriet Hobson
Dougherty. An especially interesting piece on a then contemporary writer was
Hattie Parks Miller’s ‘‘How Bill Arp Got His Name’’ (4, 1: 100-106).

Gov. Taylor offered his reflections under the standing head ‘‘Sunshine and
Moonshine,’’ and after the January 1907 merger with Trotwood’s Monthly, Co-
editor John Trotwood Moore conducted a department entitled ‘‘Historic High-
ways of the South.”’

To balance the regular feature, ‘‘Men of Affairs,”’ the title of which was
altered 1n 1910 to ‘‘Prominent Southerners,’’ the recurrent feature ‘‘Some Beau-
tiful Women of the South’ was created. Many lived up to their billing; others
appearing here might more honestly have been tagged ‘‘Some Wealthy Women
of the South.’’ A third similar department was *‘Little Citizens of the South’’—
cute photos of the sons and daughters of affluence. Other departments were
added: ‘‘Familiar Faces behind the Footlights,”’ a stage column, and ‘‘Laugh
and the World Laughs with You,”” a department of original but wan humor
conducted by Walter Pulitzer.

Travel articles appeared on such diverse destinations as Lookout Mountain
(11, 1:13-20)," the Shenandoah Valley (6, 4: 391-98), and the Yosemite Val-
ley (1,4:396-404; 10, 5: 376-83). Some interesting articles on miscellaneous

2
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topics were Gibson Willets” ‘A New Yorker in Texas’’ (2, 4: 449-58); Wil-
liam R. Stewart’s ‘‘The Trade of the World in Furs’’ (2, 6: 700-8); ‘*When
Men Wore Lace,’’ on 16th-century court attire (3, 1: 99—107); and Grantland
Rice’s ‘“‘Baseball’s Boom in Dixie’’ (11, 1: 97-104). John Trotwood Moore’s
““The Gift of the Grass,’’ the story of a race horse cast in first-person as though
it were the animal’s autobiography, was serialized endlessly in volumes 7
through 10.

Throughout its five years and nine months of life, this monthly retained the
same page size, page length, periodicity, and tone, expiring without previous
notice after the December 10, 1910, number.

Note

1. The article was written by Elizabeth Fry Page, who in May 1910 became the
magazine’s associate editor. Her full-length photo appears on page 12.
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BROWN’S GUIDE TO GEORGIA

A substantial part of all city and regional magazines’ function is utilitarian—
informing readers as to what to do, where to go for cultural opportunities or
entertainment, where to shop, where to dine, and so on. One of the most useful
of this genre was Brown’s Guide to Georgia, founded in December 1972 and
published for a decade thereafter. Not only was Brown’s Guide unusually serious
about its role as an information provider, but it was different in another respect.
Whereas most city and regional books are written for the person who will go
by car to the places described in the magazine, Brown’s Guide tried to get their
readers out of their automobiles for a more intimate look at Georgia. Much
emphasis was placed on walks and hikes and on getting the reader to see the
state from a canoe or a bicycle.
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The magazine began as a quarterly, became a bimonthly in 1974, and went
monthly in 1976. Format changed from 7" by 10" to 8 1/4 ” by 11" in March
1977. Giving the magazine its name was publisher Alfred Brown, who had
edited his college newspaper at LaGrange College, worked as a newspaper
reporter in Massachusetts and South Carolina, and had been a Public Relations
man before starting his magazine. His associate publisher was the late James L.
Townsend, earlier the founder of Atlanta Magazine. Townsend worked with
Brown for about a year, then resigned for health reasons.

Brown’s Guide was also unusual in that it was almost entirely staff written,
whereas most city and regionals depend heavily upon freelancers for their article
copy. The magazine’s staff was unusually large for a magazine whose circulation
peaked in the early 1980s at 63,000. Out of a total staff of twenty-four, eight
were editorial staffers.

Of these, Bill Cutler, who became Brown’s associate editor, specialized in
bike trips, such as ‘‘A 30-mile Autumn Pedal through Pike County, Georgia’s
Next Boom Area. Or Is 1t?”’ (9, 10: 36-37), which was followed by Cutler’s
tips on proper bike equipment and where to buy it. Cutler’s bike trip suggestions
were always accompanied by carefully drawn maps for the cyclist.

Tom Patterson contributed similar articles for the hiker, such as ‘‘Secret Trails:
Walking through the Mountains That Nobody Knows’’ (9, 8: 48-50) on the
Armuchee District of Georgia’s Chattahoochee National Forest. Maps were also
provided with these articles.

Specializing in canoeing articles was Reece Turrentine. An example of his
work was ‘‘One Bang Mulberry: If This Is a Four-Foot Drop, Mustn’t This Be
North Georgia?’’ (7, 6: 43-49), a piece on Mulberry Creek.

More diverse in their contributions were staffers Malcolm Mackenzie and
Susan McDonald. Mackenzie’s work included a long article on the state of old-
house restorations in Georgia and where to find the architectural antiques, period
hardware, specialty millwork, ironwork, period lighting, consultants and con-
tractors necessary to this work (9, 8: 22-36, 38), and a guide to Georgia’s private
colleges (8, 2: 58-66, 68—69). Susan McDonald specialized in extensive ‘‘super
sections,’” such as her guide to the Low Country lying between Savannah and
Charleston (9, 10: 50-62), and wrote other long features, such as a look at
Georgia’s interior designers (9, 8: 40—46) and a piece on a really serious hiker
entitled ‘‘Bill Foster’s Long Walk: What to Pack for a 13-Year Hike’’ (7, 6:
32-39).

Possibly the longest special section Brown’s Guide ever ran was Tom Patter-
son’s guide to Atlanta (9, 1: 34-38, 40-41, 43-46, 51, 73-78, 80, 82, 84-86,
88, 90, 93-94, 96), which not only did a thorough job of listing and describing
the usual attractions but gloried in the distinctive elements of city life that make
Atlanta stand out from other Southern municipalities, most of which are more
nearly overgrown small towns despite their swollen populations. An example
was Patterson’s account of a sidewalk preacher bawling at passersby in his
peculiar, Southern-born idiom:
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You gonna hafta face God-a yo’ own selves-a, praise Jeeezus-a. ... You
ain’t gonna have no excuses-a! Naw! They ain’t gonna be No excuses when
that day come-a! Just look at the shape the world isin-a! . . . Butever’ man’s
gonna reap what he gonna sow-a! Thankya Jeeezus-a! [9, 1: 36]

A pleasant feature in Brown’s Guide was the one-page, non-by-lined human
interest profile of interesting Georgians. In one issue appeared Capn’n Sam
Stevens, skipper of The Waving Girl, Savannah’s tour vessel, and John Inger,
a Chamblee-based collector and restorer of player pianos (7, 6: 50). In another
appeared Albany (pronounced locally as ‘‘All-benny’’), Georgia’s Lamar
‘“‘Bubba’’ Ross, maker of rattlesnake-proof leather boots (9, 1: 99).

Far more rare was Brown’s Guide’s ‘‘Eating Out’’ section. Whereas most city
and regional magazines contain such a department, few are more candid than a
vote-hungry politician; most read as though they were written by the restaurant
owners themselves. The reason is simple: pan a restaurant, lose an advertiser.
Brown’s Guide was never timid. Fred Brown and staff pulled no punches in
their reviews. A North Georgia restaurant’s fare was once described, for example,
as follows:

Dreary salad fixings came with a cloyingly sweet house dressing and a
thumpingly heavy blue-cheese topping. An entree labeled ‘Veal Florentine’
consisted of a thin escalape inside a giant eggy envelope, on the side of
which hulked a great clump of spinach that resembled high-tide leavings
on a hurricane-battered beach. [9, 1: 105]

Longer restaurant features went well beyond what one normally finds in mag-
azines of this type. Articles like ‘‘Hotel Food, Indeed!’’ (7, 6: 56—59) about
Hugo’s, a posh restaurant in Atlanta’s Hyatt Regency, made good reading and
went into considerable detail. Surprises were often unearthed, as in a review of
the Surf Motel and Restaurant of Fernandina Beach entitled ‘‘Just Your Average
Motel Restaurant. . . . With a Little O’ 16-Page Wine List”’ (8, 2: 76-77).

In 1979 the magazine took on a feistier edge, due to Fred Brown’s desire to
explain what really makes Georgia tick and Bill Cutler’s affinity for trenchant
prose. A letter to the editor in June of that year read in part, ‘‘All right, Bill
Cutler. Describing someone’s eyebrows as ‘. . . like pearl grey kittens jerked in
midleap sideways by worms in their intestines . . .’ is not only terrible writing,
it’s disgusting as well”” (7, 6: 3).' The Cutler article from which this quotation
was taken raised many eyebrows in and near the tiny community of Springfield
near Savannah. Other eyebrows, and even hackles, were raised by other con-
troversial Cutler pieces on Macon and especially Waynesboro, the town that
seems to generate more controversy per capita than any other Georgia community.

Despite its very strong editorial content, Brown’s Guide could never attract
the advertising it needed. The ad/editorial ratio was about 40:60, and only 10
percent of ads were national. Major ad categories were restaurants, hotels, re-
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sorts, sellers of second homes, and other local or regional advertisers. Editorial
color work was hardly ever used because of cost.

Due to the expense of maintaining a sizable staff and inability to attract quality
advertising, the magazine expired in October 1982. It deserves to be remembered
as one of the best statewide regional magazines ever published.

Note

1. The article in question was ‘‘The Legacy of Abner Graham,’
the April 1979 number.

b

which had run in
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CAROLINA LIFESTYLE

Carolina Lifestyle, a short-lived, two-state regional magazine, had a rather
complicated lineage. It was the 1982 product of the merger of two earlier state
magazines: Sandlapper: The Magazine of South Carolina (1968—1982) and Tar
Heel: The Magazine of North Carolina (1977-1982). Tar Heel itself was a
continuation of the New East (1973—1977), a North Carolina regional published
in Greenville, located in what Tar Heels customarily refer to as ‘‘the eastern
part of the state.”’

Longest lasting of all these various incarnations was the Sandlapper, published
in Columbia, South Carolina, as a monthly from its inception through 1970, in
ten numbers yearly from 1971 to 1972, and again as a monthly from 1973 to
March 1982. Its founding editor and publisher was Robert Pearce Wilkins, whose
associate editor was Delmar L. Roberts. Subsequent editors were Roberts (1970—
1973), Bob W. Rowland (1974—1978), Gerald Drucker (1978—1980), Harry Hope
(1980-1981), and Robert L. Craft (1981-1982). Its first publishing company
was Sandlapper Press, Inc., which was followed by Greystone Publishing (1977-
1980), then by Cygnet Communications, the publishing concern of Norfolk-
based Leonard A. Swann, Jr. Sandlapper’s appearance improved steadily over
its fifteen volumes, and it grew into a truly attractive regional with lovely nature
photography and entirely respectable article content. Perhaps the most scenic
feature ever to appear in Sandlapper was a photo-laden interview with Rita
Jenrette, who later became better known via another picture spread in a far more
revealing magazine.’

The New East was published during 1973—-1974 by Eden Press Inc, and during
1975-1977 by New East Inc., both of Greenville, North Carolina. A modest
fifty-two-page monthly with all black and white on the inside and art work that
left much to be desired, the magazine excited little interest outside its own part
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of the state. On one occasion Editor Thomas A. Williams received a new sub-
scription with an attached letter to the editor from well-known North Carolinian
H. F. ““Chub’’ Seawell of Carthage, who allowed that he was subscribing since
the New East couldn’t possibly be any worse than the Near East or the Far East.

Operating under the aegis of the New East Inc. from 1977 to December 1980,
the magazine, rechristened Tar Heel, took on an improved appearance and
achieved more interesting content. Varying from fifty-two to eighty-four pages,
it used a modest amount of editorial color. Among its best contents were stories
by Guy Owen: ‘‘The Fighting Rooster,”’> ‘A Christmas Tale,”’* and ‘“The Man
at the Still.”*

In January 1981 Tar Heel was taken over by Leonard Swann’s Cygnet Com-
munications, which had purchased Sandlapper in October 1980. The two mag-
azines were merged in February 1982 under the new title Carolina Lifestyle.
Swann was publisher, and Cole C. Campbell and Robert L. Craft were co-editors
of volume 1, number 1. In the new monthly’s next number, Susan Spence was
editor, with Robert Craft and Ann A. Allen as regional editors. Spence became
senior editor with the July 1983 issue, and Steven M. Adams became editor,
though the magazine lasted for only one additional issue.

Peak circulation was 36,280 paid, 675 nonpaid, with an almost even split
between the two Carolinas. Readership was 60 percent male, 40 percent female,
80 percent maried, 20 percent single. Sixty-four percent of subscribers were
either professionals or business executives, according to information furnished
by Leonard Swann.’

Personality profiles were better than those in most regional magazines; ex-
amples introduced the reader to Carolina astronaut turned businessman, born-
again Christian Charles Duke (1, 1: 40-41, 43, 64—65); Charlottte’s journalistic
storyteller Kays Gary (2, 4: 28-32, 56-58, 60); former Greenville News editorial
cartoonist Kate Salley Palmer (2, 2: 34-39); and Hugh Morton, owner of Grand-
father Mountain (1, 4: 42-51). Also of special interest were pieces on the seafood
towns of Calabash and Murrells Inlet, South Carolina (1, 3: 46—47), and the
R. J. Reynolds Company (2, 1: 34—44, 57-58). |

Carolina Lifestyle’s final issue in August 1983 contained articles on country
music’s Doc Watson; LaGrange, Tennessee’s Lucy Pickens, whose face appeared
on the Confederate $100 bill; the gypsy-like residents of Murphy Village, South
Carolina; and six families who had broken away from the traditional lifestyle.

Carolina Lifestyle is presented here as a latter-day example of the many
Southern magazines that are the result of mergers or continuations. According
to Leonard Swann, who also publishes Commonwealth Magazine, it is possible
that Carolina Lifestyle will be revived.

Notes

1. Sandlapper, 14, 1:32-43.
2. Tar Heel, 7, 4: 25-26, 37, 55.
3. Ibid., 7, 7: 31-32, 56.
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4. Ibid., 8, 9: 33-36.
S. Letter dated September 21, 1984.
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COSMOPOLITAN MONTHLY. See SCOTT’S MONTHLY
MAGAZINE

COUNTRY MAGAZINE

In appearance, Country Magazine of Alexandria, Virginia, which began pub-
lication in 1980, is quite like dozens of other upscale regional magazines. It is
unique, however, in the regional niche it has carved out for its ‘‘beat.’’ Located
in the Virginia suburbs of Washington, D.C. (where the Civil War memorials
begin to face south), Country qualifies as a Southern magazine, but its real
regional identity is Eastern.

In the mid—-1970s Walter Nicklin recognized the similarities in the countrysides
of Pennsylvania, Maryland, Delaware, Virginia, and West Virginia and thought
he could convince advertisers that this region constituted a unified magazine
market. Nicklin, a 1967 English/philosophy graduate of Washington and Lee,
with a master’s degree in foreign affairs from the University of Virginia,' pub-
lished a pilot issue in 1977 but could not raise sufficient capital to continue.
Over the following two years Nicklin and partner Wilson Morris, presently House
Budget Committee information director, lined up support for the venture, which
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began anew in October 1980 and has since expanded its territory to New Jersey
and North Carolina.

On the inside cover of volume 1, number 1, appeared Nicklin’s statement of
purpose, which staked out the magazine’s territory and told the reader that the
new magazine would be published for those who ‘‘seek a sense of time and
place.”” By this he referred to urban or suburban dwellers who had grown
nostalgic about their rural roots and wanted to know or even experience something
of this heritage. Writing in the ‘‘Style’’ section of the Washington Post, Stephanie
Mansfield called Country ‘‘ America’s mellowest monthly—devoted to pumpkin
picking, Blue Ridge ballooning, Appalachian heel stomping, auctions, antiques,
fox hunting and hearth fires.”’” The same writer reports that the magazine’s
subscription list includes Jacqueline Kennedy Onassis, Roger Mudd, Eugene
McCarthy, James J. Kilpatrick, and Sen. John Warner.

Overall, the magazine’s subscribers are a prosperous lot in early middle age,
with a mean income of $54,188 and a median age of forty-six. Subscribers are
evenly split between men and women, with 90 percent of its 70,000 paid cir-
culation coming from subscriptions as opposed to newsstand sales.

When Country began in 1980, Nicklin was publisher and Wilson Morris was
editor. A managing editor, art director, circulation and production managers,
calendar editor, three contributing editors, and two advertising salespersons
rounded out the staff, headquartered at 809 Cameron Street in Alexandria. The
subscription rate was set at $15.00 a year, which remains unchanged; single-
copy price was $1.50, now $1.95. The original full title was Country Magazine:
A Guide—From the Appalachians to the Atlantic. In October 1983 the title was
altered to Country Magazine: The Guide to Eastern Living, From the Appala-
chians to the Atlantic—long, perhaps, but providing further definition of the
magazine’s unique territory.

Like many other regional magazines, Country has from the start provided its
readers a calendar of coming events. An ad in the first number solicited charter
subscribers and enumerated the magazine’s interest in real estate, camping,
fishing, hunting, antiques, homesteading, hiking and backpacking, skiing, sail-
ing, canoeing, country music, horses, second homes, wood stoves, folklore,
history, nature, rock climbing, solar energy, arts and crafts, restaurants, inns,
and gardening. Articles in number 1 told the reader about woodstove safety and
how to select a woodstove; wilderness areas in the Shenandoah National Park;
environmental problems of the Chesapeake Bay; endurance riding—the marathon
for horseback riders; country auctions; Tom Davenport’s filmmaking in Dela-
plane, Virginia; and how to plant hedges that will serve in place of a fence. A
““Country Place’’ profile described Fan Hill, a lovely Georgian house near Fred-
ericksburg, Virginia, and another article profiled historic Frederick, Maryland.

From its first issue Country has featured each month one fine old house that
is on the market. The first was Seven Springs, a brick house built in the early
1700s—asking price, $350,000, with ninety-two acres included. This profile is
accompanied each month by several pages of ads for other historic properties
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ranging in price from $100,000 to $2 million. In April 1982 what came to be
one of the most highly publicized houses of recent years was advertised in this
section: Poplar Forest, Thomas Jefferson’s 1806 octagonal house, offered with
fifty acres for $1,150,000 (3, 4: 51).

Real estate and travel are Country’s biggest advertising categories. Other ads
are for log homes; companies that salvage and resell old heart pine flooring,
chestnut paneling and oak beams; sellers of ceiling fans and wood stoves; antique
dealers; and purveyors of preppy clothing.

That Country is aimed at the prosperous and at those who dream of prosperity
can be seen in articles on steeplechasing, coaching, tailgating, and fox hunting.
The disenchanted urbanite with money to invest was instructed in ‘‘How to Buy
Country Property,’’ a three-part series by Promotion Director Pat Bland (vol.
4, nos. 9, 10, 11).

In the October 1981 number was a whimsical exchange of articles on the
groundhog, the first by former senator Eugene McCarthy, the second by his
Rappahannock County, Virginia, neighbor, conservative columnist James J.
Kilpatrick, whose animal-loving instincts do not extend to the groundhog. Like
other residents of Virginia hunt country, Kilpatrick believes that the only good
groundhog is a dead groundhog because of the little animal’s habit of digging
pasture holes into which horses step and break their expensive legs. Kilpatrick’s
contribution was followed by recipes for Sherried Groundhog and Groundhog
Chasseur. Several months later McCarthy and Kilpatrick’s efforts were expanded
in a feature on the Slumbering Groundhog Lodge of Lancaster County, Penn-
sylvania, a group of part-time eccentrics who mount a colorful vigil each February
2 to determine whether the celebrated furry weatherman sees its shadow.

The magazine’s proclivity for running occasional articles by famous persons
may also be seen in ‘“The Politics of Trout’’ by former president Jimmy Carter,
with photos of Carter and wife Rosalynn fly casting (3, 4: 22-25).

Nicklin’s ability to put together neat editorial ‘‘packages’ was seen again in
September 1983 in his treatment of Philadelphia (4, 9: 26-35). The first article
was a more or less standard travel writer’s treatment of the city, the second a
humorous look at Philadelphia by an area columnist, the third a detailed ‘‘Broth-
erly Guide’’ providing tourist information. The writing was augmented by splen-
did photography; a tourist map of ‘‘Philadelphia, the city surrounding the Liberty
Bell’’ drawn for Country by Elizabeth Luallen; and a masterful full-page Ben
Franklin cartoon by the Philadelphia Inquirer’s Tony Auth.

An especially interesting food-related article was on Mary Randolph (5, 3:
71-72), author of the first Southern cookbook, The Virginia House-wife, Method
Is the Soul of Management, 225 pages bound in leather and published in 1824.
In another issue appeared a brace of articles on Virginia’s lost treasures: $20
million in gold, silver, and jewels reportedly buried in the early 1800s by Thomas
Jefferson Beale, and a cache of gold hidden in 1775 by England’s General
Braddock (3, 2: 30-34).

Staff at Country has increased only modestly. Nicklin became both editor and
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publisher following the magazine’s purchase in 1982 by the Baltimore Sunpapers,
whose publisher, Reg Murphy,? is now Nicklin’s boss. A marketing director and
a traffic coordinator have been added, the ad staff increased to four, and the list
of contributing editors bumped up to eleven.

Niklin aims for an advertising/editorial mix somewhere between 40:60 and
45:55. Around 90 percent of Country’s feature articles, which average from
1,500 to 2,000 words in length, are from freelancers, and the magazine is nicely
illustrated with artwork and photographs that are about half color, half black
and white. The renewal rate for subscribers is a most satisfactory 70 percent.
Articles are less outdoors-oriented than in the first two years; more attention 1s
being paid to house and garden copy—with a slightly bucolic flavor, of course.
With its quality editorial product, strong backing from the Sunpapers, and with
the populous Baltimore—D.C.—Richmond market area to draw from, Country’s
future looks bright.

Notes

1. Nicklin has written for UPI and Scripps—Howard newspapers, was editor of Europe
Magazine for the Common Market, and was a correspondent for the London Economist.

2. “‘Country Chic: Bucks in the Backwoods,’”” December 15, 1983.

3. Murphy, a Georgian, was a reporter for the Macon Telegraph and News and was
editor of the Arlanta Constitution when he was kidnapped in 1974. Ransomed and released
unharmed, Murphy became editor and publisher of the San Francisco Examiner, where
he remained until his move to Baltimore in 1983.
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THE COUNTRYMAN

A delightful and apparently unique periodical of the Civil War—era South was
the Countryman (1862-1865), an essay paper published on a remote Georgia
plantation. This Countryman was patterned after the justly famous essay papers
so successful in England a century earlier. Though the benign influence of
Addison and Steele had been reflected in many magazines of the American
South,' seldom was the influence so direct as in the case of this plantation journal,
edited and published by a man with a singularly appropriate name—Joseph
Addison Turner. In a letter to an Augusta, Georgia, businessman in 1861, Turner
said, ‘‘I am indulging a quixotic freak to publish a [sic] Essayist—not a news-
paper—on my plantation, to be devoted to—everything generally.”’”

This Georgia planter, who earlier had published four other periodicals (dis-
cussed later in this volume under the third of these, the Plantation®), acquired
a used Washington hand press, had it moved to Turnwold Plantation, and on
March 4, 1862, ran off the first copy of the Countryman,’ an eight-page weekly
that bore the motto ‘‘Brevity Is the Soul of Wit.”” In it were some of Turner’s
own poetry, news articles of local interest, agricultural pieces, and editorials
supporting the defense of the Confederacy. Also in this first number was an
advertisement for a printer’s devil; it was soon answered, and the job filled by
thirteen-year-old Joel Chandler Harris, who worked under Turner’s tutelage for
the next four years.

In April, Turner reduced his periodical’s page size and issued a new prospectus,
saying:

My aim is to model my journal after Addison’s Little Paper, The Spectator,
Steele’s Little Paper, The Tatler, Johnson’s Little Papers, The Rambler
and The Adventurer, and Goldsmith’s Little Paper, The Bee. . . . It is my
aim to fill my Little Paper with Wit, Humor, Anecdote, Essays, Poems,
Sketches, Agricultural Articles, and Short Tales. I do not intend to publish
any thing that 1s dull, didactic, or prosy. I wish to make a neatly printed,
select Little Paper—a pleasant companion for the leisure hour, and to
relieve the minds of our people somewhat from the engrossing topic of
war news.”

In a September number Turner urged his subscribers to preserve their copies of
the Countryman for the sake of posterity. A file of old periodicals, he said,
“‘brings up the past age with all its bustle and everyday affairs, and marks its
genius and its spirit more than the most labored description of the historian”’
(September 29, 1862, p. 8). His own father, he added, was an ‘‘indefatigable
preserver of newspapers,”’ which gave J. A. Turner a ready source of filler for
the Countryman.

By the following April, Turner was claiming subscribers in every state of the
Confederacy and said his journal had ‘‘almost too many subscribers for the
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present unfavorable times, and its list is steadily increasing’” (April 7, 1863, p.
2), a real success story in view of his start twelve months earlier with only one
paid subscriber. The Countryman was far and away the most successful of
Turner’s five periodicals. Its success was remarkable in that the magazine began
and managed to prosper during the war years.

Before war had been declared, Turner had made himself unpopular by speaking
out against secession, but upon the outbreak of hostilities, he became steadfast,
and as overly optimistic, as any supporter of the Confederacy. He used his pages
to whip up enthusiasm for the cause, not only in editorials but with patriotic
songs and poems, such as ‘‘The Southern National Anthem’’” and ‘‘Away from
Yankee Land.”°

The Countryman often contained tips on how to improvise during wartime
shortages, as in a short item headlined ‘‘Cheap Light,”” which advised readers
to ‘‘take a cup of grease of any kind (lard or tallow) and into it put a sycamore
ball, saturate in the same, and then light it. You will have a light superior to
two candles. One ball will last three or four nights’’ (July 14, 1863, p. 15). The
first time Joel Chandler Harris ventured into print was in just such an article in
the Countryman, this one offering a recipe for homemade ink (December 1,
1862).

Turner was never afraid to speak his mind, even on the tenderest of subjects.
He frequently wrote on religion, opposing the hellfire-and-damnation dogma so
frequently preached, then and now, in rural Georgia. Speaking of himself as
““The Countryman,’’” he wrote:

In his view of religion, he endeavors to look up instead of down. Could
man be induced to cast their eyes more upon the Sun of Righteousness,
and less upon the Blackness of Diabolism, The Countryman thinks it would
be much better for the human family. . . . The Countryman will continue
to oppose religious bigotry and intolerance, whether it comes from Meth-
odists, Baptists, Presbyterians, Infidels, Jews, Episcopalians, Universal-
ists, Unitarians, Catholics, or what not. . . . When there is perfect toleration
of differences in religious faith, then and only then will there be that ‘‘peace
on earth.”” [April 7, 1863, p. 2]

Though ever faithful to the Confederacy, Turner had less faith in the judgment
of President Jefferson Davis. An example is his editorial decrying Davis’ request
that he be given censorship power over the Southern press (January 10, 1865,
p. 8). Another is his assessment later the same year of two widely differing
versions of Sherman’s march through Georgia. Sherman himself said of his
“‘retreat’’ that it was ‘‘very agreeable,’” but President Davis reportedly said that
it would be more disastrous than Bonaparte’s retreat from Moscow. ‘‘Both
parties,”” Turner said, ‘‘are wrong. The truth probably lies between them, but
nearer to Sherman than to Davis.”” Sherman, Turner noted, had passed through
the state from one end to the other with hardly a scratch. ‘‘This should mantle
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with the blush of shame,’”” wrote Turner, ‘‘the cheek of every Georgian, and
every Confederate. We, for one, feel deeply mortified—humbled—chagrined—
even degraded’’ (January 10, 1865, p. 10).

On the Countryman ran, with worthy copy of considerable variety: Southern
poetry, travel pieces, articles on field sports, and humor copy. Turner was not
above lifting a clever item from a Northern publication, as in the case of this
epigram, taken from an old New York newspaper:

Adam in Paradise to sleep was laid,

Then was there from his side a woman made;

Poor Father Adam! much it grieveth me

That thy first sleep thy last repose should be. [September 29, 1862]

Turner himself contributed a mildly humorous series in dialect, the ‘‘Sally
Poke letters,”’ a la Major Jack Downing. His three-act play West Point, based
on the sorry story of Benedict Arnold, was serialized in the Countryman, and
of all his own poetry that appeared in its pages, ‘‘The Old Plantation’” was the
best. This 1,346-line effort was also serialized (October 27-December 15, 1862).

Though Turnwold Plantation sustained some damage from Sherman’s troops,
Turner’s press and type were spared. His outspokenness began causing him
trouble with the federal authorities in June of 1863, resulting in a six-month
suspension of the Countryman until January 30, 1866. The plantation economy
Turner had espoused was gone, however, and the postwar role of his journal
was less than clear to him. Consequently, Turner ended his Addisonian efforts
with the May 8, 1866, number. The master of Turnwold died in February 1868
at age forty-one. His Countryman is worthy of remembrance both for its intrinsic
value and because it was the initial training ground for an even more outstanding
Southern journalist and literary figure, Joel Chandler Harris.

Notes

1. See Guy A. Cardwell, Jr., ‘“The Influence of Addison on Charleston Periodicals,
1795-1860,’" Studies in Philology, 35 (1938): 456-70.

2. Quoted by Paul Cousins in Joel Chandler Harris (Baton Rouge, 1968), pp. 56—
57.

3. Turner had earlier used ‘‘The Countryman’’ as a pen name when writing for
Georgia newspapers.

4. Countryman, September 29, 1862, p. 8.

5. September 29, 1862, p. 5. This song was sung in Kentucky, the article says, as
the Confederate National Anthem. Its first and last verses follow:

God save the South!

God save the South!

Her Altars and Firesides!

God save the South!
Now that the war is nigh,
Now that we’re armed to die,
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Chanting our battle cry,
Freedom or Death!

War to the hilt,

Theirs be the guilt,

Who fetter the Freeman,

To ransom the slave.
Then still be undismayed,
Sheathe not the battle-blade,
Till the last foe 1s laid

Low in the grave!

6. This air, to be sung to ‘‘Dixie,”’ begins:

Oh! southern men, awake to glory,
Heed no more the Union story,
But away!—but away!-—away from yankee land!
Valiant sons of the old plantation,
Bow no more to the yankee nation,
But away!—but away!—away from yankee land!
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DEBOW'’S REVIEW

In January of 1846 a young man with the imposing name of James Dunwoody
Brownson DeBow commenced publication of a ninety-six-page magazine with
the equally imposing title of the Commercial Review of the South and West: A
Monthly Journal of Trade, Commerce, Commercial Polity, Agriculture, Man-
ufacture, Internal Improvements, and General Literature. His original intention
was to publish it in Charleston, but the first number appeared instead in New
Orleans.

The designation ‘‘Commercial Review,’’ said DeBow, was meant in the broad-
est sense. ‘‘You cannot touch a practical interest,”’ he wrote, ‘‘which does not,
to a greater or less extent, trench upon commerce. . . . Touch agriculture, touch
the arts, the professions, fortifications, defenses, transportation, legislation of a
country, and the chances are a thousand to one you touch commerce some-
where.””' This kind of magazine, he continued, had never been attempted in the
South or West, and in the North only by Hunt’s Merchant’s Magazine, which
he took as his model. DeBow had in mind to serve, as he put it, ‘‘the humble
tradesman, or the extensive merchant, the commercial jurist, the farmer and the
planter, the manufacturer, as well as providing articles of interest and instruction
for the general reader.”’” This ‘‘positioning’’ scheme was to make DeBow’s
Review the approximate equivalent in the South of today’s Wall Street Journal,
in that both have tried to promote themselves as indispensable to the practical
man of affairs.

Prior to this ambitious venture, DeBow had read for the law and had assisted
Daniel K. Whitaker in editing the Southern Quarterly Review* in Charleston.
Supposing that the South might be hospitable to a quality magazine of a more
practical, less intellectual nature, DeBow decided to risk a magazine venture of
his own. From the beginning he preached the need of the South to emulate the
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industrial development taking place in the North. He gave his readers hard facts
and considerable statistical information regarding a wide variety of trade and
commercial subjects and market information. ‘‘Commerce is King,’’ a line from
Carlyle, was the Review’s motto, and of all the varieties of commerce discussed
in its papers, cotton was king. Much attention was also paid to transportation
topics—canals, plank roads, railroads, river transport—and to education in the
South. Literature would not be entirely neglected, wrote DeBow, but belles
lettres were not to have a significant place in the Review for many years. Usually
DeBow devoted his space to the strictly serious and practical, and only on
occasion did he permit a bit of whimsy, as was the case in volume 1 with
““Humbugiana’’ (no. 1: 444-48) by Dr. D. Maccaulay of New Orleans, who
discoursed at some length on what he saw as the prevalance of humbug, trickery,
and quackery, concentrating his remarks on medical humbugs and quack ad-
vertising. The final twenty-four pages of the first number, however, contained
a department set in small type and entitled ‘‘Southern and Western Statistics,
Commerce, Agriculture, &c,’”” a miscellany crammed with statistical data.

The last number of volume 1 found DeBow boasting of success beyond his
anticipation. ‘‘Not a breath of complaint has yet been made. We have been
cheered onward by the warmest plaudits from every quarter. A great proportion
of the leading and prominent men of the city and state, are on our list’” (1,
6:546). At the conclusion of his second year, DeBow claimed to have gained a
larger circulation than any other Southern magazine, and the strongest influence.
This success had not yet brought prosperity, however. In November 1848 the
Review began a six-month suspension but was rescued from financial ruin by
Maunsell White, a Louisiana sugar planter.

At this juncture DeBow was thirty years old; Frank Luther Mott offers a vivid
description: ‘‘a tall, gaunt man . . . with a great shock of black hair and a rather
wild-looking black beard, out of the midst of which stared keen eyes . . . while
a large beaked nose thrust out belligerently.’’® The title page of volume 5 (1848)
lists DeBow as professor of political economy, commerce, and statistics at the
University of Louisiana, New Orleans.

A change of printers and the hiring of two successful subscription solicitors
brought a happy change in DeBow’s fortunes, and in 1851 his brother, Benjamin
Franklin DeBow, joined his staff on the business side.

Though the Review’s attention to the West dated from its first number with
an article on the commercial promise of Oregon and California, the South was
its primary focus, and in 1853 West was dropped from the magazine’s masthead.
A department for literature had been added in 1850 with ‘‘The Sciote Lovers,”’
a poem by Paul Hamilton Hayne (vol. 9, July-December 1850, pp. 344-45),
followed by an English translation of the Marseilles Hymn, provided by “‘Z,”’
a contributor from near Natchez, Mississippi. Some travel copy appeared, as
did a very small amount of minor-league literary criticism and a fair amount of
material on historical topics.*

Politics was taboo in DeBow’s magazine until slavery and the quarrel with
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the North became unavoidable issues toward the end of the 1840s. An exami-
nation of the splendid index of the Review compiled by Willis Duke Weatherford
and Don L. Moore, available on reel 855, American Periodical Series microfilm,
will show the heavy attention DeBow paid the slavery issue, which accounts for
roughly 1,000 of the 15,000 references in the index. DeBow’s Review contains
probably the most extensive single treatment of this issue to appear in any
magazine of the nineteenth century, and DeBow himself became one of the
South’s most influential exponents of the slavery system. He was elected pres-
ident of the 1857 Southern Convention in Knoxville, where he advocated re-
opening the African slave trade, the practice of which had been prohibited for
the past forty years. Later, at the 1859 Vicksburg Convention, he was named
president of the African Labor Supply Association.” In the Review of April 1860
appeared ‘‘The Secession of the South,’” a long essay by ‘‘Python’’ calling for
secession and a new confederation of the Southern states, Texas, Mexico, Central
America, and the West Indies (28: 367-92).

At the Vicksburg Convention, a delegate from Mississippi argued that God
would not permit the Union to be dissolved, to which DeBow replied that there
was ‘‘a God of battles as well as a God of submission’” and reminded the delegate
of a remark he attributed to one of Oliver Cromwell’s generals: ‘‘Put your trust
in God, but keep your powder dry’’ (vol. 27, September 1859, p. 469).

When the war began, DeBow became the Confederacy’s cotton-purchasing
agent. The editornial office went with DeBow to Richmond, and B. F. DeBow
removed the business office to Charleston. The magazine’s predominant focus
changed from economic to political during the war. Publication became irregular,
and following the combined May-August 1862 issue, the Review was suspended.
But for a single issue, the combined July-August 1864 number, which was
published in Columbia, South Carolina, the magazine remained dormant until
January 1866.

DeBow’s books and records were buried for the duration of the war but
survived in reasonably good condition. By late 1865 he was hard at work at-
tempting to collect old accounts receivable and soliciting new subscribers and
advertisers. His ‘‘After the War Series,’’ he said, would have a national character
but would place particular emphasis on reestablishing the prosperity of the van-
quished South. The search for new subscribers was aided by a number of good
subscription agents, the most effective of whom seems to have been R. G.
Barnwell, who had been with the magazine before the war.°

DeBow’s headquarters were in Nashville due to his having been made president
of a new railroad, the Tennessee & Pacific; the business office was at 40 Broad-
way in New York City in the care of B. F. DeBow, whose health by this time
was failing. In December 1865 the editor was in position to print an issue; the
magazine’s new title was DeBow’s Review: Devoted to the Restoration of the
Southern States, and the Development of the Wealth and Resources of the Coun-
try. The new rate was $6 annually, up from the original $5, though combination
rates were also offered as inducements. Some of the magazine’s prewar con-
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tributors reappeared in the new series—W. M. Burwell, Josiah Nott, George
Fitzhugh, and William Elliott. New writers appeared, among them Charles Gay-
arré, George Frederick Holmes, W. W. Boyce, and W. A. Benthuysen. Percy
Roberts and William Sherwood wrote on Europe; engineer Albert Stein on rivers
and streams; Holmes, Gayarré, and James Noyes on history; and DeBow himself
on trade, travel, and reconstruction. More selected, as opposed to original,
material was used than before the war. Cotton trade continued to receive as
much attention as ever, though DeBow argued that the South needed to diversify.
His editorials also urged Northern investments in the South, offering mountains
of statistical data to back up his arguments. A new education department en-
couraged language study and supported public education, and another department
was devoted to concerns centering on the former slaves of the South.

DeBow died on February 27, 1867, and his brother shortly thereafter. The
Review was published by Mrs. J. D. B. DeBow and co-edited by R. G. Barnwell
and Edwin Q. Bell, a DeBow in-law, until its sale in March 1868 to William
MacCreary Burwell, who moved it back to New Orleans. Here the magazine
continued the downhill slide that had been going on since DeBow’s death, and
finally it was suspended after the July 1870 issue. Almost a decade later L.
Graham and Company bought the remnants of the magazine and revived it for
the brief period of October 1879 to June 1880. After another long suspension—
almost four years—the Agricultural Review of New York City bought what was
left of DeBow’s Review but itself went out of business soon thereafter.

The files of this sensible, practical magazine contain the most complete single
source on the economic life of the pre—Civil War South. Its importance lies not
in its literary worth but in its informational value.

Notes

1. Commercial Review, 1, 1: 4.

2. Ibid.

3. A History of American Magazines, 1741-1850 (New York, 1930), I: 341.

4. DeBow was a founder of the Louisiana Historical Society.

5. See vol. 27 (August 1859), pp. 205-20, for the edited text of two speeches
regarding reopening slave trade.

6. For what is probably the most thorough account of the difficulties of resuming
publication of a Southern magazine after the Civil War, see Ottis C. Skipper, ‘“ ‘DeBow’s
Review’ after the Civil War,”’ Louisiana Historical Quarterly, 29 (April 1946): 355-93.
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DELTA SCENE MAGAZINE

Delta Scene is probably the only regional magazine in America to be edited
by a professor of Latin. Dr. Curt Lamar, who teaches both Latin and history at
Delta State University in Cleveland, Mississippi, has edited this thirty-page
quarterly since 1976, when it was donated to the university by former editor and
publisher Edward A. Phillips. Phillips had purchased Delta Scene in early 1975
from founder Linda White, who had begun publishing the magazine in November
1973. Under Phillips the magazine turned a modest profit, but when he saw that
revenues would not be sufficient to support his family, Phillips made a gift of
Delta Scene and took a newspaper job with the Clarksdale Press-Register. Now
the magazine is subsidized by Delta State University, which views it as part of
its service role to the region and as an outlet for faculty, student, and alumni
creativity. According to a statement by Delta Scene Business Manager Sherry
Van Liew, the magazine’s purpose is ‘‘to reflect the life and thought of the Delta



50 DELTA SCENE MAGAZINE

region through articles that dealt with the history, literature, folklore, works of
art, social institutions, education, and other facets of life, both past and present,
in the Mississippi Delta.””'

Located in a state that publishes fewer magazines than any other in the South
save Arkansas, Delta Scene is Mississippi’s oldest general interest regional pe-
riodical. Two more recent contemporaries are Persons, a combination city/re-
gional magazine for Hattiesburg and South Mississippt (January 1982-present)
and Mainstream (Spring 1981-present), published quarterly in Jackson by the
Mississippl Department of Economic Development.

Delta Scene’s circulation is modest: 1,781 paid and 385 nonpaid. At least 75
percent of circulation is within Mississippi; most in the remaining 25 percent
are university alumni. The subscription price and single-copy price have changed
but once. With the Summer 1982 number, the single-copy price increased from
$1.00 to $1.50, and the annual subscription price rose from $3.50 to $5.00.
Ninety percent of circulation is by subscription, the remainder by newstand sales
within Mississippi. Details on subscriber demographics were unavailable, but
according to Van Liew, readers are typically college graduates of above-average
income.

The Delta i1s a region of clear demarcation in its state. In her introductory
message in volume 1, number 1, founder Linda White wrote:

You know, if you were in Egypt, and met a man from New York City,
he would tell you he lives in New York City. . . . A man from Biloxi would
tell you he lives in Biloxi. But a man from Clarksdale (where Delta Scene
originated) would probably say, ‘I’'m from the Delta.’ [P. 1]

This is the kind of clearly defined area that makes sense for a regional magazine,
and 1if this region were one of greater prosperity, university subsidization might
not be needed.

As it is, advertising in Delta Scene is sparse, with car dealers, gift shops,
insurance agencies, banks, restaurants, and furniture companies taking out small
display ads and only occasionally springing for a full page, which sells for a
modest $170 for a one-time insertion.

Like most in academe, Delta Scene must try to do a lot with very limited
resources. Aside from the attractive color covers, little full-color work appears
on the inside. The predominantly black-and-white illustrations are livened up
here and there with one-color treatments. Drawn illustrations usually are only
fair.

Feature articles, almost entirely from freelancers, many of whom are from
outside Mississippi, must have a state or regional angle. Payments for the articles
are of the token variety; no one writes for Delta Scene for the money. The
magazine 1s most unusual for a regional book in that it strives for a 50:50 mix
of fiction and nonfiction. Most regional magazines today run only a very limited
amount of fiction, and Business Manager Van Liew reports that some Delta
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Scene readers complain of too much fiction content, a symptom of businesslike
American contempt for the world of letters, hardly atypical of any region of the
country. A particularly pleasant example of Delta Scene’s brand of 1,000- to
2,000-word fiction is ‘‘The Ugliest Man’’ by Tom Dowling, a California free-
lancer (10, 4: 8-9).

More or less regular features are the obligatory calendar of regional events
and ‘‘Book Mark,”’ a book review ably conducted of late by Rebecca Hood-
Adams, who has also contributed verse, restaurant reviews, and feature articles
for the magazine. Nonfiction features vary from accounts of regional curiosities
(Layton Parker’s highjumping mules (2, 4: 5], for example) to humor pieces
with a Delta flair (‘*Of Grammar, Grits, and Good Ole Boys,’’ a short treatise
on how to tawk Suthun: ‘‘He like to died when I told him to go to hale’’ [7, 3:
14—15]) to standard travel articles (such as a piece on the Mississippi Queen and
the Delta Queen riverboats [7, 3: 12-13]}).

Stand-out nonfiction features in Delta Scene have been its historical articles.
Noteworthy examples have been a piece on Briarfield, Jefferson Davis’ plantation
fifteen miles south of Vicksburg (9, 2: 16—19); an account of the sinking of the
coal-fed side-wheeler Sultana in 1865, which resulted in the loss of roughly
1,700 lives, far more than were lost when the Titanic went down (10, 3: 21—
23, 28); and a vignette by and about Sam Vick, a young Mississippi baseball
player who went with the New York Yankees in 1918 and gained instant fame
by hitting a bases-loaded triple when suddenly substituted for an injured Babe
Ruth (2, 4: 8-9).

Though it is a modest regional magazine that depends upon subsidization in
an era when city and regional books in richer markets are making a killing,
Delta Scene has represented its state in this genre for over a decade and has
certainly succeeded in reflecting the life and thought of the region.

Note

1. Telephone conversation with the author, June 21, 1984.
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LOCATION SOURCES: Delta State University Library, Mississippi State University
Library.
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CIRCULATION: 1,781 paid, 385 nonpaid.

DIXIE

A turn-of-the-century commercial magazine that originated in 1885 Atlanta
was Dixie: A Monthly Record of Southern Industrial Possibility and Develop-
ment, first published by the Dixie Company and edited by Charles E. Wells. A
publisher’s notice in the initial number promised that it would be a journal *‘of
the South, for the South, and by the South’’ and that it would serve no interests
but those of the whole South and of the publisher. ‘‘It will be as handsome as
money and artistic skill can make it,”’ read the publisher’s notice, ‘‘and as
reliable as watchful and persistent investigation can encompass’’ (1, 1: 36). A
year’s subscription was $2 in advance, a single copy 20¢.

The editor’s salutatory praised Southern progress of the past decade, writing
of a people devastated by war, ‘‘broken in purse and compelled to adopt new
methods in the conduct of affairs. . . . Who but a churl would censure their honest
pride in the measure of their success? ... They have surmounted seemingly
impregnable obstacles’ (1, 1: 36). Wells predicted a brilliant future for the
South, noting that the world had scarce knowledge of recent improvements in
the region’s schools, transportation facilities, and broadening business structure;
““it too generally believes our natural products are confined to cotton, niggers
and mules.’” This last quote betrays the magazine’s most noticeable shortcom-
ing—bigotry.

Material of more general interest was promised: travel pieces about the South,
serial tales, and humor copy. The editor promised that ‘‘nothing in the form of
a ‘puff’ or advertisement will, under any circumstances, be admitted to our
reading columns’’ (1, 1: 36), and in discussing management’s choice of a name
for the new monthly, Editor Wells pointed out that the North had no single word
to serve as their equivalent of ‘‘Dixie,”’ which denotes ‘‘the whole southland.’’
Dixie, he promised, ‘‘is a journal of today, tomorrow, and the future, not of
yesterday and the sorrowful past.’’

In a column of miscellany headed ‘‘Current Notes,’’ the editor notified his
readers that Dixie would regularly carry the cartoons of South Carolina’s Charles
A. David, who had earlier cartooned for Texas Siftings* and Harper’'s Weekly.
David had few equals and no superiors, the editor noted, as ‘‘a delineator of the
peculiar types of people to be found in the Carolinas’” (1, 1: 39). In the main,
this meant that David had a knack for drawing blacks in such a way as to make
them look as simple and comical as possible. An example in the first number
(p. 44) showed an elderly, near-sighted gentleman of color politely tapping his
hat to the image in the full-length mirror of a clothing store and saying, ‘‘Morn-
ing’ sah! I’se got a little trading’ to do, an’ I am gwine to buy my truck right
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here whar de has culled gem’ens for clerks, I is. Pears like I has seed you some
whar before dis time previously any how.”’

Another David cartoon, this one in the second number, showed a barefoot
Negro boy eating a purloined watermelon in a no-trespassing watermelon patch.
A steel trap has clamped shut on his left foot, and the miscreant is saying to an
unseen accomplice, ‘‘Mus’ be pizen in dis watermillion, fur I feels awful pains
er shootin’ up from my foot an’ leg, an’ dats’ a sure sign ob pizenin!’’ (1, 2:
94).

Such cartoons fit in perfectly with management’s orientation toward the Negro.
Years later, in 1903, Dixie editor T. H. Martin poo-pooed a politician’s sug-
gestion that all Negroes be deported to the Philippines, saying the Negro *‘is a
blessing to the South and the Southern people would not consent to his removal;
this notwithstanding the very general impression to the contrary.’” Race relations
in the South were not marked by antagonism, Martin wrote. Trouble was in-
variably the result of ‘‘outside influences.’’ Reading further, one finds that Editor
Martin sees the Negro as innately inferior. He writes:

Let alone, the negro will share in the general progress. If false prophets
shall lead him away from the white man, his fate is sealed. The white man
can do without the negro but the negro is too near the jungle to stand
alone; barbarism is only a few generations behind him, and it would be

still fewer generations ahead of him without the white man’s uplifting
influence. [19, 1: 20]

Martin saw the Negro as desirable for the South mainly as a source of labor,
secondarily as a partial guarantee against organized labor, inasmuch as he con-
sidered blacks too simple and lacking in ambition to be interested.

The first editor’s fascination with the Negro could be seen in volume 1, number
2, in Donald Aylesworth Baine’s long article ‘‘A Negro Campmeeting,’”’ which
was profusely illustrated with David cartoons. Four years later it was seen again
in William Perry Brown’s dialect story, ‘‘Married by Santa Claus’’ (5, 12: 1004—
06), and Joel Chandler Harris’ ‘‘Mr. Crow and Brother Buzzard’’ (5, 12: 1009-
10), both written expressly for the 1889 Christmas issue of Dixie.

The Negro was also a favorite subject of the humor department, conducted
by Atlantan Ed Wood, whose nom de plume was ‘‘Fitzgoober.”” Wood also
liked one-liners and humorous definitions: ‘‘Egotism—Talkin’ by th’ yard, an’
thinkin’ by th’ inch,’” ‘‘Hotels—Great inn-conveniences,’’ ‘ ‘Lawsuits—A swim-
ming pool filled with sharks’’ (1, 1: 44). In this department appeared a marvelous
cartoon of the editor, with the caption, ‘‘Thoughts that breathe and words that
burn,’ said the editor as he assisted a ‘poem on spring’ into the stove’ (1, 1:
46).

Editor Wells did not entirely scorn verse, however. The second number fea-
tured Paul Hamilton Hayne’s ‘“To the New South,’” which appeared in facsimile
in the poet’s own hand (1, 2: 51).
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It is perhaps worth noting that Dixie began with attractive covers and a more
literary quality, then moved to plain, busy covers and all-business content,
whereas the region’s most famous early magazine of commerce, DeBow’s Re-
view* of New Orleans, started as all business and eventually became more
literary. In any case, Dixie soon turned away from general interest-copy in favor
of articles on iron, milling, lumber, cotton, electricity, textiles, and other business
topics. Gone were the David cartoons. In their place appeared countless en-
gravings of machines. The magazine grew fat with advertisements for engines,
band saws, boilers, gears, turbines, dredges, steam shovels and lathes. Following
page 20 of volume 5, number 1, is an insert—a beautiful color lithograph of a
Saint Bernard dog in an Alpine setting, placed here to show the capabilities of
the Rochester Lithography and Printing Company, the same kind of ad that
appears today in Advertising Age.

Looking back at Dixie from today’s vantage point, one can say that the
magazine’s editors often backed the wrong horse. In *‘Can Man Fly?’’ Jonathan
Mills, inventor and mechanical engineer, took the ill-timed stand that probably
man never will make much of a success at flying until he becomes an angel”’
(4, 1: 33).

By 1902 the magazine was taking positions that today seem quite thoroughly
reactionary. Editor T. H. Martin came out against the eight-hour work day,
saying that ‘‘good steady work never harmed any one. .. . The eight-hour day
was a joint invention of the walking delegate and a lazy workman—one is hunting
trouble and the other is trying to get rid of it. So the idea appeals strongly to
both’’ (18, 12: 19). In the same 1ssue Martin backed child labor in Southern
cotton mills, saying that ‘‘child labor is productive of vastly more good than
evil, if any evil at all’’ (18, 12: 34). Letters from mill owners and superintendents
are printed which, not surprisingly, agree with the editor. A picture of a group
of smiling young girls at a mill in Lindale, Georgia, appears. The caption
identifies them as mill workers of at least six years experience and asks, ‘‘Is
there need for legislation here?”’ (18, 12: 36).

The Southern Industrial Publishing Company took over as publisher, which
continued through October 1903, when the magazine was bought by R. M.
Martin, a Savannah newspaperman, and moved to that city. It changed hands
again the following year and was moved back to Atlanta by the Southern States
Publishing Company, where it was edited by Benjamin F. Ulmer. Under this
ownership the magazine became more and more specialized, and with the Feb-
ruary 1905 issue the subtitle was changed from A Journal Devoted to Southern
Industrial Interests to Devoted to the Technical Features of Sawmilling and
Woodworking. A further title change occurred with the September 1905 number;
the magazine was retitled the Dixie Wood-worker. An announcement by Ulmer
explained that management felt a magazine devoted solely to one industry can
better serve both readers and advertisers. It became, he claimed, the first journal
of its kind in the South.

Despite its many mistakes and its view of the Negro that would be unsettling
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to readers black and white today, Dixie provided much good coverage of New
South industrialization. A fitting close for this selection is a verse from ‘‘The
Land of Dixie,”” a poem that appeared in the magazine’s first issue:

Gone the paralyzing deadness of the old disfranchised days,
Gone the haughty Southern languor, for the industry
that pays,
Recognizing now the power, and the
dignity of toil,
Fearing not that honest labor might
some gentle fingers soil. [1, 1: 3]
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DIXIE WOODWORKER. See DIXIE

D MAGAZINE

One of the South’s slickest city magazines, typically Texan in the attention
it pays to money and power, is D Magazine, published in Dallas since October
1974 by the Southwest Media Corporation. A typical issue runs 200 pages and
like its contemporaries Southern Living* and Texas Monthly,* D is fat with
advertisements. An Advertising Age poll of forty-two magazine editors placed
D at seventh-best among U.S. city and regional books and ninth in total ad
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pages.' Aiming at high-income readers, the monthly’s average paid circulation
was 79,049 in 1983.

A 1982 Ad Age interiew with then editor Rowland Stiteler reported that D
was launched with a flurry of investigative reporting in the 1970s, then was
switched to a lighter format after the local newspaper press began expending
more effort on reporting social issues. For their part, the Dallas Morning News
has called D’s writing uneven, saying that some of its more informative pieces
“‘read like a Biology 101 term paper’’ or are ‘‘as bland as milk-soaked white
bread.’’ The real success story of D Magazine, continues Morning News writer
Lloyd Grove, is not in their editorial fare but in the volume of advertising they
have been able to generate.

Ad prices are on the high side for a magazine of just under 80,000 circulation:
$4,185 for a one-time full page ad in full color, for example, yet its pages are
filled to overflowing with the accoutrements of the good life. Ad categories, in
descending order of importance, are fashion/jewelry/accessories, restaurants/
clubs/entertainment, real estate, travel/resorts/hotels, department stores/shopping
centers, liquor/wine/beer/smoking requisites, housewares, automobiles, and health
and beauty products. According to rough calculations, the ad/editorial ratio was
about 60:40 in 1983.

Subscribers are 45 percent male, 55 percent female, and 71 percent of them
are between the ages of 25 and 54, with a median age of 37.8. Married subscribers
account for 67 percent of the total, singles for 21 percent, with the remainder
listed as ‘‘other.’’ Fifty-nine percent are college graduates; 31 percent have done
postgraduate work. Median household income was $55,130 in 1983, mean in-
come $81, 816, and 24 percent were on at least one board of directors. Median
net worth of subscribers was $203,968, mean net worth $310,762.

Sales of D Magazine average 76 percent by subscription ($15.00 yearly), 24
percent from single-copy purchases ($1.95), and the magazine sells in all fifty
states, though Texas subscribers account for all but about 5,500 of the total.

The magazine’s founder and first publisher was Wick Allison, a 1970 American
studies graduate of the University of Texas who convinced Dallas business
magnate Ray Hunt to bankroll the venture. Hunt, then thirty-four years old,
founded the Southwest Media Corporation for this purpose; in 1977 the parent
corporation also began publishing the successful regional house book Texas
Homes.* Allison left D in 1981 and was replaced by Bernard Kraft, who is now
listed as president. Current Publisher Terry Murphy was previously in ad sales
with Sports Illustrated and was associated with the Dallas Market Center, a
merchandise mart. Editor as of 1984 is Lee Cullum, who had earlier spent eleven
years as producer and moderator of the show ‘‘Newsroom’ on Channel 13,
Dallas’ public television station.

Local newspaper critics to the contrary, D Magazine does indeed contain some
very good writing. In placing Robert A. Wilson’s column ‘‘Insights’’ on the
final page, D is often saving its best for last. As the column name implies,
Wilson is insightful, delightfully so, whether writing on tough issues, such as
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privacy versus the right to know (11, 6: 216) or musing about the pros and cons
of committee work (11, 5: 248).

Another steady contributor who writes eminently readable copy is Contributing
Editor Jo Brans, whose reflections were the brightest spot in a recent issue
featuring ‘‘Summer Pleasures’” (11, 7: 142-45, 148-49). Many of the heavy
pieces are undertaken by Contributing Editor Richard West, who recently did
articles on problems of West Dallas housing projects (11, 7: 158-61, 171-72)
and the provocative story of a Dallas family’s heartbreaking experiences with a
schizophrenic son (11, 5: 98—101, 204—-06), or Associate Editor Ruth M. Fitz-
gibbons, whose 1984 contributions included pieces on divorced fathers seeking
child custody (11, 6: 78-79, 82-83, 158, 160, 162—-63, 165—-66) and ‘‘Nice Girls
Do. Young Girls Do. Most Girls Do’’ on teenage pregnancy in Dallas, which
leads the nation in this regard (11, 8: 140—43).

Typical city magazine pieces to appear have been features on the ten toughest
bossesinthe city (11, 6, 106, 111-12, 114) and in the same issue ‘ ‘A Muckraker’s
Tour of Dallas’’ (pp. 86—89). Also typical were ‘‘Dallas’ Best Restaurants’” (11,
8: 72-76, 184—85) and an instruction manual on how to complain about prac-
tically everything (11, 5: 88-95, 197-98, 200, 203), the last of which provided
inspiration for a delightful cover that depicted a dapper, pinstriped gentleman
with a huge fly in his soup.

Among regular departments are ‘‘Inside Dallas,’” a collection of news notes
often, but not always concerned with money, beauty, and power; ‘‘Insiders,”’
consisting of personality profiles (more money/beauty/power); a listing of Dallas-
Fort Worth’s top 10 companies (still more money and power, if not beauty); a
calendar of arts and entertainment; a dining guide—revised to list restaurants by
neighborhood instead of by type of food; a one-page listing of current art gallery
offerings; and ‘‘The City,”” which reported that in 1983, Dallas hosted nearly
2,000 conventions, bringing more than 2 million visitors to the city (11, 6: 67).

True, the good-life copy serves the not-so-important function of allowing
wealthy people to read about other wealthy people and get a comfortable feeling
that all’s right with the world, and true, the reader of D feature articles is tortured
with endless jumps (*‘continued on page ’”). Yet one can find truly creditable
reading matter here and can learn a great deal about one of the South’s most
dynamic cities from the magazine’s pages.

Notes

1. Advertising Age, April 5, 1982, pp. M-26 and M-27.
2. Dallas Morning News, October 1, 1978.
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THE DOUBLE DEALER

The decade of the 1920s brought with it a surge in Southern literary efforts,
particularly in response to H. L. Mencken’s characterization of the literary South
as ‘‘The Sahara of the Bozart.””' It was a memorable time in the region’s letters,
marked by the appearance of several literary magazines of greater or lesser
importance that offered their modest-sized audiences reading of a kind not being
supplied by the more popularly oriented magazines of the day.

Best financed of the lot was the Fugitive* (1922-1925), brainchild of the
Vanderbilt University English Department. In Richmond, Virginia, appeared the
Reviewer (1921-1925), which merged in 1926 with the Southwest Review (1924-
present), itself a continuation of the Texas Review (1915-1924). All's Well; or,
the Mirror Repolished (1920—-1935) was published in Fayetteville, Arkansas,
Phoenix at Emory University in Atlanta, the Carolina Magazine at Chapel Hill,
Archive at Trinity College (Duke University after 1925), Cracker at the Uni-
versity of Georgia in Athens, Lyric in Norfolk, and Bozart in Atlanta.

In New Orleans two young men named Julius Weis Friend and Albert Gold-
stein, each in his twenties, began in 1921 a literary magazine having the curious
title the Double Dealer, which they more or less explained in their slogan: *‘I
can deceive them both by speaking the truth.”” The two men had originally
intended to publish a spicier magazine of humor and scandal modeled after the
Mascor* (1882—1895). Reacting to Mencken, however, they opted for a more
dignified format and enlisted the aid of John McClure, who had recently edited
another New Orleans literary magazine, the Southerner, and the rather more
established writer Basil Thompson.

Friend and Thompson were co-editors; Goldstein and Paul L. Godchaux, Jr.,
were listed in the first number as associate editors. Vincent Starrett was their
Chicago correspondent, Louis Bernheimer their New York City correspondent.
Their editorial plan was to publish one short story a month, plus essays, reviews,
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sketches, epigrams, and ‘‘sundry observations on the human animal as celestial
aspirant and strap-hanger’’ (1, 1: 4).

The magazine began with a playfulness and youthful bravado that gradually
mellowed as time and effort affected its editors. Indicative of the Double Dealer’s
early inclination to be clever was the following characterization of the professions:

Law: Justice bound in calf.
Medicine: A ballyhoo man in a
Mortuary Chapel.
Journalism: Michelangelo painting a house.
Ministry: The Song of Songs on a

Victrola—God holding
office hours.
Politics: Socrates playing the
stock market—Simon
Legree joshing the slaves. [1, 2: 78]

In a similar vein the editors tweaked the ladies in ‘‘The Ephemeral Sex’’:

As a sex you are a delight and a necessity. As mothers, wives and mis-
tresses, you are beyond compare, but, as creative artists, we reaffirm,
complete failures, pathetic nonentities. . . . Find us a female Dante, Shake-
speare, Beethoven, Bach, Leonardo, Michelangelo, Phidias, Rodin, Cer-
vantes, Dean Swift, etc., etc. (space being shy) and, forthwith, we recant
and apologize. [1, 3: 85]

Y

In “‘College ‘Education’ ’’ the editors again attempted to out-Mencken Mencken:
The American college of today has become in actuality more a country
club than a place of learning, a country club with a few hours of recitation
and lecture thrown in. ... The fault, of course, lies with. .. the old tra-
ditionals: Harvard, Yale, Princeton, Cornell. They have become schools
for manners. So you can tell a Harvard man by his affected quasi-English
accent, and general attitude of omniscience; a Yale man by the cut of his
clothes and his immobile features. . . . It is probable that both are mimicking
the English—and the more recent colleges are mimicking them. [1, 5: 170]

The August 1921 All's Well carried a delightful plug for the Double Dealer,
quoting the great Mencken himself:

The Double Dealer has the right air. It struts a bit, it doesn’t give a damn
for the old gods. I have read all of its issues diligently, and haven’t found
a single reference direct or indirect, to the charm and virtue of Southern
womanhood, or to the mad way in which slaves used to love their masters,
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or to the strategy of General Stonewall Jackson, or to the lamentable event
of April 9, 1865.

Assessing their first year’s experience, the Double Dealer’s editors already
showed their mellowing: ‘‘For some we were too flippant, for others too high-
brow. Where one reader found us ‘up in the air,” another protests us ‘of the
earth, earthy.” Convicted on various counts by sundry judges we could but carry
on with Chaplinesque nonchalance’’ (2, 7: 2). Still, the editors announced that
from ‘‘a magazine for the discriminating,’”’ they had decided to become a ‘‘na-
tional magazine from the South’’—a national medium for the encouragement of
young writers of the region.

Writer Sherwood Anderson saw the Double Dealer and the movement of
which it was a part as an attempt to reopen channels of individual expression in
an America whose newspapers and magazines had become corporate, standard-
ized, and advertiser oriented (‘‘New Orleans, the Double Dealer, and the Modern
Movement in America,”’ 3, 15: 119-26). Certainly the little magazine, never
once in the slightest danger of showing a profit, did its part in accomplishing
this purpose. Only for the first year were contributors paid on a regular basis,
and in the early issues the editors themselves had to provide most of the copy,
covering up this weakness by the frequent use of pseudonyms.” Yet the maga-
zine’s quest for quality and originality gradually attracted contributions from not
only the well-known Sherwood Anderson and Ezra Pound but from a variety of
talented younger writers whose stars had not yet risen: Ernest Hemingway,
William Faulkner, Hart Crane, Robert Penn Warren, John Crowe Ransom, and
others.

In their sixth volume the editors declared that they were ‘‘sick to death of the
treacly sentimentalities with which our lady fictioners regale us.”’ They decried
dialect writing as a thing of the past and begged for the emergence of an original
penman ‘‘from the sodden marshes of Southern literature.”” The people of the
North and East are made, added the editors; those of the Middle West and West
are in the making; and the young people of the South ‘‘are being remade. It is
this remaking that should arrest the literary eye’” (6, 35: 84). In this, Mencken,
who followed the magazine closely though he did not contribute to it, felt the
Double Dealer had failed. It had not attracted enough new writers of its own to
please Mencken, who came to consider its contents uneven and insufficiently
Southern.

The magazine suffered a considerable loss when poet/editor Basil Thompson
died in 1924 at age thirty-one. Thompson is reputed to have been the collegial
hub around which the other writer/editors revolved. The latter part of the month-
ly’s five-year, five-month life saw some irregularity of publishing. Gradually
the fun, the iconoclasm, and the spirit went out of the enterprise. No longer did
the Double Dealer strut, or ‘‘stalk Bozartian Sahara in jaunty unconcern’’ (ed-
itorial, 3, 13: 2). The unannounced end came with the May 1926 number.
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Notes

1. ““The Sahara of the Bozart,”” New York Evening Mail, November 13, 1917.

2. All's Well, 1, 9.

3. For details see Frances Jean Bowen, ‘‘The New Orleans Double Dealer, 1921—
1926, Louisiana Historical Quarterly, 39 (1956): 451-52.
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THE EMERALD

An early Baltimore ‘‘vehicle for the amusement of the ladies’” was the Em-
erald, a sixteen-page weekly of 1810—-1811. This light-hearted miscellany was
published by Benjamin Edes, son of the Massachusetts newspaperman of the
same name who is well-remembered today for his pre-Revolutionary War co-
proprietorship (with John Gill) of the important patriot newpaper the Boston
Gazette. The Emerald was edited by ‘‘Peter Pleasant and Co.’’; its masthead
bore the motto:

............ With Modest Skill,

To Raise the Virtues, Animate the Bliss,
And Sweeten All the Toils of Human Life:
This be the EMERALD’s Dignity and Praise.

Sold for $3 yearly, payable at the expiration of every four months, this magazine
appeared on Saturdays and, according to its prospectus, was intended to cherish
Baltimore’s fair inhabitants’ ‘‘taste for the effusions of genius, their regard for
the moral pleasures of social and domestic life, and to hand them the weekly
occurrences of this busy world, unalloyed by the intrusion of political debates,
and unembittered by the asperities of party rancor.”’

While most magazines of this period contained no advertisements, number 1
of the Emerald devoted half a page to Mr. Edes’ offer to do book and job printing
(‘‘Executed with Neatness, Accuracy & Dispatch’’), and the lower half of the
same page advertised Mrs. Edes’ bonnet and millinary business.

The Emerald’s pages were filled with happy little items, some borrowed from
English sources, such as this marriage notice for the union of John Rose and
Mercy Bower:
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Oft to the Bower shall John repair,

And, on a bed a Roses there,

Shall vows of love and friendship make,

And prostrate bend for Mercy’s sake. [No. 1: 15]

or this epigram, taken from a Northern publication:

To view Passaic Falls, one day

A Priest and Taylor took their way:

““Thy wonders, Lord,’’ the Parson cries,

‘“‘Amaze our souls—delight our eyes.’’

The Taylor only made this note—

““Lord, what a place—to sponge a coat.”’ [No. 2: 26]

Many of its items were original, however, and varied from the witty epigram:

Jack says that females all are fill’d
With vanity and vain desire;
Jack never told the truth but once,
And then he own’d himself a liar. [No. 3: 36]

to articles and verse that tugged at the fair readers’ heart strings, as in ‘‘Sonnet
to a Chimney Sweeper,”’ which began:

Poor shiv’ring wight in tatter’d garb array’d

How much I pity thee; for, by my soul
Misfortune hangs around thy sooty form

As 1f she claim’d a kindred title there. [No. 3: 36]

The Emerald’s editor kept prose contributions far briefer than did most of his
competitors, and though most of the poetry ‘‘Peter Pleasant’’ ran was original,
much of the prose was selected. A hint as to the reason for the shortage of locally
written prose appears in number 4 in the form of remarkably, perhaps suicidally,
frank advice to would-be contributors:

We have found in our Letter-Box this week diverse communications; few
of them reach mediocrity—many of them fall far below it. Averse as we
may feel to offend our correspondents, we cannot, in honour to ourselves,
or justice to the public, insert promiscuously, the heap which surrounds
us. ... The author of ‘‘an attempt at the obscure,’’ has so far succeeded

in his “‘attempt’’ as to incapacitate us from giving it an insertion.’’ [No.
4: 50]
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Selections in the Emerald were unswervingly light: a biographical sketch of
John Hanbury Dwyer, a stage comedian from Dublin, Ireland; ‘“The Mountress,”’
a tale of marital infidelity; ‘‘Mary, A True Story,’’ a serialized story of seduction
and regret; and a brief essay entitled ‘‘On Friendship.’’ An original contribution
titled ‘‘Conjugal Celibacy’’ was intended to show the ladies why some men
might choose to remain bachelors (no. 2: 18-22). A reader who signed himself
“Timothy’’ applied to the Emerald for advice on his own souring marriage (no.
4: 43-45). Like modern advice columnists, the editor suggested that man and
wife talk things out, though he added that ‘‘being as yet unfettered by chains
of matrimony,’’ he was ill-equipped to advise on marital strife. In the next
number appeared what purported to be the wife’s side of the matter, signed
“Amelia’” (no. 5: 51-52).

On page | of number 8 is a selected item that surely must have sparked
criticism from the more pious segment of Baltimore society: ‘‘Petition of the
Genteel and Fashionable for the Repeal of the Ten Commandments,’”’ which,
tongue in cheek, suggests that the Commandments are old fashioned and *‘might
do very well for the Jews, who were a sinful race, but is really too bad for us
Christians’’ (no. 8: 87-89).

Marriages were occasionally announced, some without comment, others with
puckish wit, as in the union of Capt. Thomas Lee and Miss Wilhelmina Helm:

“Twas Saturday nght, the twinkling stars
Shone on the rippling sea,

No duty called the jovial tar—
The Helm was lash’d a Lee. [No. 2: 26]

After four months, the Emerald gave up the ghost and sparkled no more until
1828, when it was revived for one more year’s life as the Emerald and Baltimore
Literary Gazertte, also published by Benjamin Edes but edited this time by the
poet Rufus Dawes.
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FETTER’S SOUTHERN MAGAZINE

““In one sense, the Southern writers who have been most successful have been
lost to their people. Nearly all of them have gravitated toward the literary centers
of the North”’ (1, 1: 66). So wrote the co-editors of a new Louisville, Kentucky,
monthly in 1892. The periodical was Fetter’s Southern Magazine: A Popular
Journal of Literature, Poetry, Romance, Art; its editors were poet George Fetter
and short story writer Charles Shober. In the same editorial the two noted that
the better Southern writers who had not physically changed residence had under-
gone a mental change that had made them more cosmopolitan but detracted from
their force as writers. In becoming less provincial they had become less original,
and their work had ‘‘lost some of its freshness—a little of its rustic charm has
vanished like the dissolving dew of morning. It is nearer to the Concord standard,
but not so distinctively Southern. The critics like it better, the people like it
less.”

The new magazine, its editors promised, would ‘‘represent the new and cath-
olic South . . .a South which is progressive without ceasing to be reminiscent,
which is teeming with unwritten legends and songs which the great world has
never heard, and whose mental wealth is developed only here and there, as
sparsely as her mines and quarries’” (I, 1: 66). A new literary life had been
breathed into the South, the editors said, by the likes of Charles Egbert Craddock,
George Washington Cable, Thomas Nelson Page, and James Lane Allen, yet
Craddock had written only of the Tennessee hills, Cable of New Orleans, Page
of Virginia, and Allen of Kentucky. The remainder of the region awaited similar
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writers, which the new monthly hoped to foster. Reminiscence would be the
magazine’s main stock in trade, though articles illustrative of the South’s material
progress would also receive space. Louisville, standing between East and West,
“‘in touch with all the South and thoroughly en rapport with the central Northern
states’” (1, 1: 68), the editors deemed an ideal location for such a project.

Granting the North’s leading magazines the respect they were due, Fetter and
Shober adopted an ‘‘if you can’t beat ’em join ’em’’ business philosophy and
made immediate arrangements to club subscriptions with Lippincott’s Monthly,
Scribner’s, Cosmopolitan, Century Magazine, Harper’s New Monthly, Harper’s
Weekly, Harper’s Bazaar, New England Magazine, Atlantic Monthly, Puck,
Judge, and Frank Leslie’s. Subscribed to alone, Fetter’s ninety-four-page as-
sortment of stories, essays, poems, humor, book reviews, and a woman’s de-
partment sold for $2.50 annually. The magazine was well illustrated with drawings
by Robert Burns Wilson, Frederick Cawein, Carolus Brenner, J. Proctor Knott,
W. Benneville Rhodes, C. Grunwald, Elizabeth Chase, and other artists. The
engraving work was done by the Columbian Engraving Company of Chicago.

Examples of Southern reminiscence copy from volume 1 were ‘‘An Hour at
the Hermitage’ by W. J. Lisle and Witherspoon Erwin’s ‘‘Reminiscences of
William Gilmore Simms,”” which was just the sort of copy that gave H. L.
Mencken apoplexy, to wit:

in his pages he has shown us . . . this mother in her widowhood, when the
brave man of the house had fallen, without a tear or a tremor girding his
father’s sword upon her yet beardless son, and sending him forth to conquer
for his country or to die in its defense. . . . What a promise for the future
of the country that its statesmen, its soldiers and its citizens are to be raised

up at the feet of these high-bred women whose bosoms are sanctuaries of
all the higher virtues. {1, 1: 53]

The featured article in the first number was M. Kaufman’s ‘‘Jew or Pariah—
Which?”’ (1, 1: 32-37), a plea for more favorable recognition of ‘‘a race much
maligned and greatly misunderstood’” (1, 1: 74). To titillate the popular taste,
but in a dignified way, appeared ‘‘Eroticism in Fiction’ (1, 1: 1-4) by J. Soule
Smith. Humor copy at the expense of the Negro included ‘¢ ‘Postle Paul’s
Ruminatin’ *” (1, 3: 224), prose by Sam Stone Bush, and the dialect verse feature
“The New South’’ by “‘Falcon’ (1, 1: 38-39), the following extracts from
which shows that the editors held blacks in low esteem. The poem was illustrated
with a photograph of a smiling Negro boy sitting astride a bicycle. Five of the
poem’s ten verses are reproduced here with apologies to black readers and in
hopes that they will regard this copy in its historical context:

Times, it seems to me, is changin’
Fer the wuss, with every day;

White men in the fields a-rangin’
While the niggers is at play.
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Goin’ ter town, to-day a nigger
Passed me on a two-wheeled thing,
Cuttin’ up a fancy figger,
Like the worl’ was 1n er sling.

The white farmer, from whose point of view the poem is being related, unsuc-
cessfully urges his horse to catch the boy, who from the rear looked, he said,
like a bowlegged kettle riding on a pewter spoon:

But the nigger kept agoin’—
O’nery little lamp-black cuss!

Turnin’ now an’ then, an’ crowin’
Like a chicken. Wuss an’ wuss.

Then the blasted nigger, grinnin’
Turned, an’ crowed at me agin,;

An’ went down the hill a-spinnin’,
Like old Satan chasin’ sin.

In the good ole times of slav’ry
White men wuz the nigger’s boss;
Now—dad burn their sassy knavy’ry!—
Niggers kin outrun a hoss.

Eleven months after the magazine’s founding, Charles Shober’s place as co-
publisher was taken by Sam Stone Bush, whose infusion of new capital improved
the monthly’s looks. At the same time the editorship was assumed by Gen. Basil
Duke, formerly editor of the Southern Bivouac.* Duke contributed an interesting
piece on Audubon, which began on page 3 of volume 3, and in his department
“The Editor’s Table’” held forth on such diverse topics as the fecundity of
writers, morality in fiction, America’s treatment of the Chinese, and the rela-
tionship of public servants and the people. In volume 3 the woman’s department,
still conducted by Angele Crippen, had its title changed to ‘“‘My Lady’s Escri-
toire,”” and Opie Read, former editor of the Arkansaw Traveler,* first in Little
Rock, then in Chicago, edited a column called ‘‘Salmagundi.”” A ‘‘Books and
Writers’’ department was also added.

The magazine’s title was changed in August 1893, to the Southern Magazine.
Despite its attractive appearance and middle-brow appeal, the monthly failed to
prosper. The number for November-December 1894 did not appear, and the
venture went into bankruptcy toward the end of that year. The property was
bought by F. C. Nunemacher, who rechristened it the Mid-Continent Magazine,
hoping to erase its Southern reputation, but its life was extended only from May
to August of 1895.
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FOXFIRE®

Unique among American magazines is Foxfire®, written and published quar-
terly since 1967 by the students of Rabun County High School in Clayton,
Georgia. Foxfire® is the brainchild of Eliot Wigginton, a Cornell M.A. who saw
the desirability of preserving Georgia mountain folk knowledge after coming to
teach in the Rabun Gap Nacoochi school district. Locals contributed article ideas,
and Wigginton’s students did the interviewing, writing, and editing in an edu-
cational process that can only be described as magnificently innovative. Where
so many innovations in public school teaching are trendy creatures of brief
duration, the Foxfire® program has not only continued, but has been improved
and diversified.

As of the fall of 1983, the average print run for Foxfire® was 5,115, of which
3,638 were paid. Of the 3,638, 3,342 were sold by subscription and 296 on
newsstands. Some of the copy from issues of the magazine has been supplemented
by other material and published in book form. The first such volume, in 1972,
was titled, The Foxfire Book, the other seven as Foxfire 2, Foxfire 3, and so
forth. The most recent of these books, Foxfire 8, was published by Doubleday
in 100,000 copies and distributed internationally. Today the eight books are
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available in softback for $7.95 to $9.95 or in hardback from $15.95 to $19.95
per volume.

Other publications from the Foxfire Press are Aunt Arie: A Foxfire Portrait,
the folkloric biography of a mountain woman featured in early issues of the
magazine; ‘‘The Foxfire Calendar’’; and a 115-page oral history of the Tallulah
Falls Railroad titled Memories of a Mountain Shortline. A cookbook was pub-
lished in Autumn 1984, and a manuscript is in press (June 1985) for a book on
traditional mountain toys and games. Mountain music has been preserved in two
albums, ‘‘North Georgia Mountains’’ and ‘It Still Lives,”’ and in a forty-five-
minute cassette tape called ‘‘“The Foxfire String Band.”’ Foxfire® has even made
Broadway in a stage production that ran from November 1982 until May 1983.
The play, about an elderly Appalachian woman modeled after Aunt Arie, was
written by Hume Cronyn and Susan Cooper and starred Cronyn and his wife
Jessica Tandy, who got a Tony award for the performance.

Through the challenge grant program of the National Endowment for the
Humanities, Wigginton has moved to ensure the continued ability of the Foxfire®
organization to go on collecting bits and pieces of a disappearing way of life.
For every $3 contributed by friends of the program, the Endowment pledged $1
toward the Foxfire® endowment. Among the patron, supporting, sustaining, and
lifetime subscribers are not only locals but interested parties from such diverse
and faraway places as Houston, Texas; Tacoma, Washington; Las Cruces, New
Mexico; Winchester, Massachusetts; Danbury, Connecticut; Lee’s Summit, Mis-
souri; and Frostproof, Florida. Wigginton’s goal is $900,000 from private do-
nations, about 70 percent of which had been reached by August 1984.

These readers were touched, one suspects, not only by descriptions of van-
ishing skills and crafts but by glimpses of a kind of American once described
in a popular song title as ‘‘dear hearts and gentle people.”” One such subject
was Aunt Bessie Miller of Scaly Mountain, North Carolina, who had recently
celebrated her ninety-third birthday at the Scaly Mountain Church of God. The
interview, by Foxfire® student Adam Wilburn, gave Aunt Bessie’s account of
““just living to be ninety-three’’ (17, 4: 264-70). Others were Will Byrd of
Blairsville, Georgia, who regaled student writer Chet Welch with his stories of
the hobo life (18, 1: 32-39), and Cherokee woodcarver Goingback Chiltoskey,
who lives by the Oconaluftee River near the Smokey Mountains National Park
(17, 3: 166-77).

Sheriff Luther Rickman recalls the August 26, 1936, robbery of the Bank of
Clayton (18, 1: 29-31), and student Curtis Weaver photographed and wrote
about ‘‘praying rock,’’ a boulder located deep in the woods to which his preacher
grandfather, Charlie Bry Phillips, would repair to pray when troubled. Small
pebbles placed on the rock in piles represented those for whom he had prayed.
The pebbles, in two piles—those who had been saved and those who had not—
had remained untouched since preacher Phillips’ death in 1975 (18, 1: 46-51).

How the kind of oral history work done by Wigginton’s students can bring
to transitive life what might otherwise appear to history classes as a bone-dry
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corner of the nation and region’s past is made clear in an extensive project on
the Civil Conservation Corps (CCC) in the 1930s. In an introduction, Wigginton
quoted the seventy-nine words in one U.S. history text that described the CCC’s
providing jobs for 250,000 unemployed men between the ages of eighteen and
twenty-five. The Foxfire® interviews, many of them conducted by the grand-
children of the interviewees, said Wigginton, allowed ‘‘one dead paragraph in
a history text’’ to ‘‘come to life in a unique and powerful way’’ (16, 4: 220).
The recollections of Oakley Justice, Minyard Conner, Emest Gragg, Buck Carver,
Alton Story, Carlton English, and others who worked in Rabun County’s CCC
camps told of the specific jobs they did and described in a personal way the
camp messhalls, recreation programs, accidents, and discipline. Two issues of
the magazine were devoted to the project (16, 4; 17, 1).

Other articles typical of Foxfire® trace the creation of Black Rock Mountain
State Park near Clayton (17, 3: 185-205); a long piece entitled *‘Cleater Meaders
Builds a Kiln’’ (17, 3: 147-65), in which the student writers methodically
document and diagram all the steps in constructing a pottery kiln; ‘‘Searching
for Antique Quilts in Rabun County’” (18, 1: 52-61); and ‘‘Nicholson House’’
(18, 1: 17-23) on one of the county’s old inns.

According to Administrative Assistant Joyce Colburn,’ there are roughly 200
other high school magazines scattered throughout the United States; a number
of these have benefitted from how-to workshops conducted by Foxfire® staffers.
Surely few of the 200 have operations remotely as extensive as the one at Rabun
Gap.

A recent readership study shows a nearly equal split between male and female
subscribers. Foxfire® has an old audience, more than half of whom are fifty-five
or older. Most are married, many have grown children, and most are in white-
collar jobs. The largest group of subscribers falls into the $25,000 to $40,000
category in household income, and most have subscribed for at least nine years.

Foxfire® has subscribers in every state. About 20 percent of the total are in
Georgia, and other states with high subscribership are Florida, North Carolina,
Tennessee, Virginia, Ohio, New York, and California. The magazine has done
nothing to solicit subscriptions, and most subscribers from other parts of the
country have found out about the magazine through the eight Foxfire® books,
which enjoy a wide circulation. Asked why they subscribe, readers replied that
they liked the accurate portrayal of mountain life and that they found the “‘Foxfire®
spirit’’ unique, which indeed it may be.

Note
1. Telephone conversation with the author, August 24, 1984.
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THE FUGITIVE

Not since the Charleston bookstore gatherings that led William Gilmore Simms,
Paul Hamilton Hayne, John Russell, and other literary gentlemen of that city to
found Russell’s Magazine* (1857—1860) had there been so interesting and con-
genial a group of literati as began to meet in 1914 Nashville and who later began
to refer to their little coterie as the Fugitives. Most of the original group were
either faculty or students at Vanderbilt University; their usual meeting place was
the home of wealthy, traveled Sidney Mttron' Hirsh. World War I scattered the
group, but at war’s end all returned safe to Nashville and in 1920 resumed
meeting twice monthly, this time at the home of Hirsh’s brother-in-law, James
M. Frank, a clothing manufacturer with literary interests. Meetings were presided
over by Hirsh, an imposing figure though then an invalid. Eventually their
discussions came to center on poetry, its reading and criticism, and at length
Hirsh suggested the creation of a poetry journal to showcase the group’s work.
As such, the Fugitive began in 1922.

The eight original Fugitives who constituted the thirty-two-page periodical’s
board of editors were Hirsh, Frank, Walter Clyde Curry, Donald Davidson,
Stanley Johnson, John Crowe Ransom, Alec B. Stevenson, and Allen Tate. It
was decided that the group would edit the new journal by committee, and a
foreword in the initial issue alerted readers that the Fugitives considered ‘‘South-
ern literature’’ a dead term. ‘‘The Fugitive,”” read the foreword, ‘‘flees from
nothing faster than from the high-caste Brahmins of the Old South. Without
raising the question of whether the blood in the veins of its editors runs red,
they at any rate are not advertising it as blue; indeed, as to pedigree, they
cheerfully invite the most unfavorable inference from the circumstances of their
anonymity’” (1, 1: 2). The anonymity referred to here was the group’s decision
to sign only pen names to their poems. Each pen name had whimsical signifi-
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cance. The playful Davidson, who loved travel, styled himself ‘‘Robin Galli-
vant’’; Tate, admittedly vain, was ‘‘Henry Feathertop.”’” ‘‘Roger Prim’’ was the
pseudonym chosen by the proper Mr. Ransom.” After the first two issues, the
policy of anonymity was discontinued and earlier pseudonyms identified in an
editorial in number 3. One reason for the change was that a critic had suggested
that perhaps all the verse in the first two issues was in reality the work of one
author, probably John Crowe Ransom.

When the Fugitive first appeared, its editor-publishers were not at all sure
about its publication interval. The foreword in number 1 indicated intervals of
‘“‘one month or more, till three to five numbers have been issued.”’ By the second
issue the group had more or less decided upon quarterly publication, though
they converted the journal to a bimonthly for 1923 and 1924 before returning
to quarterly status for 1925, the magazine’s final year.

Probably the title the Fugitive was suggested by Hirsh, and according to Tate’
the term simply denoted a poet, one who flees the mundane for the contemplative.
As Frederick Hoffman, Charles Allen, and Carolyn Ulrich point out in The Little
Magazine: A History and a Bibliography,’ it is easy to surmise that these Fugitives
also fled the sentimental verse of the day, professional Southernism, and cheap-
ening influences in literature in general.

The primary purpose of the Fugitive was to provide a suitable outlet for the
small group’s own work, but after finding that they could defray ‘‘the grim tolls
of Mammon’’ at $1 per subscription and after receiving contributions from other
poets all over the country, the group announced in number 3 that visitors’ work
would occasionally appear. The first visitors’ copy appeared in number 4, best
of which probably was Witter Brynner’s ‘“The Great Iron Cat,”” about Carl
Sandburg (1, 4: 110-11). Among the guests who subsequently published here
were Hart Crane of New York; poet/critic/anthologist Louis Untermeyer; imagist
John Gould Fletcher; English poet/critic Robert Graves; Double Dealer* As-
sociate Editor Louis Gilmore; and Joseph T. Shipley, translator of Poems in
Prose by Baudelaire and an organizer of Folio, a New York magazine of art
and verse. Five new Fugitives were added to the group in 1922: the ultra-prolific
sonnetici Merril Moore,” William Yandell Elliott, William Frierson, Ridley
Wills, and Jesse Ely Wills. Only two other individuals became members of the
Fugitive’s editorial board: gifted Vanderbilt undergraduate Robert Penn Warren
and mathematician Alfred Starr, the last to join the group. Editorialist Alec
Stevenson, writing in the last number of 1922, described the group’s setting off
on their literary adventure as wanderers in the Sahara of the Bozart, whereas
after a year’s experience they now can ‘‘gloat over many a sudden oasis.’” “‘It
has been more than gratifying,”’ Stevenson continued, ‘‘to receive our modest
dollar from Canada, California, London and Berlin’’ (1, 4: 98), as well as from
subscribers of closer proximity.

In the April/May 1923 number the Fugitive’s editors announced a poetry
competition for which they had received a $100 prize from the Associated
Retailers of Nashville; competition for the prize was limited to poets who had
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not yet published a book of verse. A $50 prize was offered by Ward-Belmont
College; eligible were women undergraduates only. The competition attracted
hundreds of entries from all over the nation and was a public relations coup for
the Fugitive. The $100 award was split between Rose Henderson of New York
for ‘A Song of Death’’ and Cambridge, Massachusetts’ Joseph Auslander for
““Berceuse for Birds.”” The $50 prize went to Louise Guyol of Smith College
for ‘‘Chart Showing Rain, Winds, Isothermal Lines and Ocean Currents.’’

The contest was repeated in 1924. This time the $100 Nashville Prize went
to Laura Riding Gottshalk, who thereafter was voted to membership as the only
woman Fugitive. A third prize of $25 was added, which went to Louis Gilmore
of the Double Dealer in New Orleans.

The Fugitive quickly drew attention among poets, but circulation remained
very, very small. In January of 1923 the journal had fewer than fifty subscribers
but by a subscription increase to $1.50 and a mail campaign seeking financial
contributors raised enough to meet expenses. During 1923 all business risks were
assumed by Nashville advertising man Jacques Back. Circulation increased to
perhaps 500, and with gifts from printer Simon Ghertner and others, the magazine
remained on solid financial footing for the remaining two years of its life.

Time became a greater problem than money. As the editorialist in the final
number put it, ‘‘The Fugitives are busy people, for the most part enslaved to
Mammon. Not one of them is in a position to offer himself on the altar of
sacrifice’” (4, 4: 125) to do the business and editorial work necessary to keep
the magazine going. The inability of the full group to deal with detail had earlier
caused the Fugitive to name Donald Davidson editor and Allen Tate associate
editor (1923 and 1924). With the June 1924 number Jesse Wills took over Tate’s
duties, then for 1925 John Crowe Ransom served as editor and Robert Penn
Warren as his associate editor. Two Fugitives, Tate and Elliott, moved to New
York and California and had to withdraw from membership in mid—1925. Ac-
cording to Donald Davidson, another factor leading to the magazine’s discon-
tinuance after the December 1925 number was the embarassment caused Tennessee
and the South by the Scopes trial in that same year.°

Of all the poets represented in the Fugitive, perhaps John Crowe Ransom was
the most polished. Donald Davidson, too, was talented and capable of surprise.
Among such tedious titles as ‘‘Lichas to Polydor,”” ‘‘Malidon,”’ and ‘‘Poly-
phemus Views the End’’ suddenly appears ‘‘The Wolf,”’ Davidson’s wry com-
ment on the greed and banality of man (2, 8: 119). Other fine works could only
have been done by a younger man, as with Allen Tate’s ‘“The Date,”” (2, 5:
25).

Poetry critics in the 1920s detected the similarities of a ‘‘school’’ in the
Fugitives” work. Others have characterized their poetry as ‘‘metaphysical,’’ in
other words marked by the juxtaposition of meaning and feeling so as to appeal
to both emotion and intellect. Without attempting to analyze the group’s work,
one can say that the Fugitives represent an important concentration of talent in
the early years of what is now called the Southern literary renascence, a decade
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in which Southern letters were also graced by the work of Stark Young, Elizabeth
Madox Roberts, Julia Peterkin, DuBose Heyward, Paul Green, Cleanth Brooks,
Carson McCullers, James Agee, Eudora Welty, Thomas Wolfe, and William
Faulkner. It was a time of change in the South, change confronted by writers
who were able to bring modern thinking to bear on their region’s heritage.

Happily for today’s reader, the Johnson Reprint Corporation of New York
City in 1966 produced a complete run of the Fugitive bound in a single volume,
making access to this body of work far easier than it had been.

Notes

1. Mttron is pronounced Me-tat-tron.

2. Other pen names in number 1 were ‘‘Marpha’’ (Walter Curry), ‘‘Jonathan David”’
(Stanley Johnson), and ‘‘Drimlonigher’’ (Alec Stevenson). In number 2 James Frank
apeared as ‘‘Philora,’”’ Sidney Hirsh as ‘‘L. Oafer,”” Merrill Moore as ‘‘Dendric,’’ and
Alec Stevenson as ‘‘King Badger.’’

3. Allen Tate, ‘‘The Fugitive, 1922-25,"" Princeton University Literary Chronicle,
April 1942, p. 79.

4. Frederick J. Hoffman, Charles Allen, and Carolyn F. Ulrich (Princeton, 1946),
pp- 120-21.

5. Moore, in later years a Boston psychiatrist, wrote perhaps as many as 100,000
sonnets during his lifetime.

6. ‘‘“The Thankless Muse and Her Fugitive Poets,’’ Sewanee Review, Spring 1958,
p- 228.
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GAME AND FISH CONSERVATIONIST. See VIRGINIA
WILDLIFE

THE GENIUS OF UNIVERSAL EMANCIPATION

It would not be quite accurate to call Editor/Publisher Benjamin Lundy one
of the unsung heroes of the early abolition movement; he might better be termed
one of its ‘‘semisung’’ heroes. In any case Lundy was a rare individual, a Quaker
who began his crusading in the cause of temperance, then spent the rest of his
life doing what he could to eradicate slavery.

Living in Mount Pleasant, Ohio, he had plans to establish an antislavery
periodical but was beaten to the draw by Elisha Bates and his Philanthropist
(1818-1822). Bates died soon after founding this organ, however, and in July
1821 Lundy promptly began publishing the Genius of Universal Emancipation:
Containing Original Essays and Selections on the Subject of African Slavery,
the first volume of which was thus dedicated:

To
The Rising Generation
Of the United States of America
On Whom Probably Depend
The Success and Prosperity, Or the Downfall and
Utter Ruin of the Republic

His address to the public that began volume 1, number 1 (July 1821), made his
position clear: ‘‘That the abomination of abominations, the system of slavery,
must be abolished, is as clear as the shining of the sun at noonday; the very
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nature of our government forbids its continuance, and the voice of the ETERNAL
has decreed its annihilation.”’ The relationship between master and slave was,
Lundy quotes Thomas Jefferson, a matter of ‘‘the most unremitting despotism
on the one part, and the most degrading submission on the other.”” The nation
must, Lundy continued, ‘‘purge the land of this foul corruption’” and ‘‘expel
the insidious reptile which, by its siren charm, decoys the unwary, and tempts
them to turn from the path of honest rectitude.’” His periodical, he promised,
would be filled with well-written essays and letters from persons and societies
interested in emancipation, plus short biographical sketches; reports of important
law cases; details of unusual barbarity by slaveholders; and the constitutions,
orations, reports, and proceedings of antislavery organizations. This sober copy,
he said, would be lightened from time to time—especially for the ladies—with
poetry' and amusing anecdotes. ‘‘In short,”” Lundy concluded, ‘‘the editor in-
tends that this work shall be a true record of passing events, of the various
transactions relative to the enslavement of the Africans; and he hopes it may
eventually prove a faithful history of their final emancipation.’’

Beginning with the barest handful of subscribers, Lundy offered an inducement
to the effect that anyone who could procure six additional subscribers would
receive a year’s numbers gratis; the normal subscription price for the sixteen-
page monthly was $1 a year, in advance.

In his biography of Lundy,” Thomas Earl reports that the Genius’ proprietor
was remarkable for walking great distances in connection with his work. He
reportedly walked twenty miles to Steubenville, Ohio, to have his sheet printed,
then carried the freshly printed issues home to Mount Pleasant.

In 1822 Lundy moved his periodical to Greenville, Tennessee, to take ad-
vantage of a press that had been purchased by the Manumission Society of that
state. After losing an estimated 200 to 300 subscribers due to difficulties with
the mails in this relatively isolated location, Lundy moved his magazine to
Baltimore late in the summer of 1824. Another reason for the move was explained
by the editor in his October 1824 number:

In conducting the ‘Genius of Universal Emancipation,’ it has ever been
my steady aim to inculcate the opinion that Slavery is a national evil . . .,
and consequently, that the exertions of the people in all parts of the
United States will be requisite to effect its abolition. Hence it has been a
leading object with me, to divest the paper of local or sectional features,
that 1t might circulate generally, and partake of a national character. These
motives have been duly appreciated by my fellow citizens, and its circu-
lation has extended to nearly every State of the Union. [P. 191]

Circulation climbed, and Lundy’s first year in Baltimore was a prosperous one.
People were listening to his ominous warnings, which were later proved by
events:
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the storm is brewing; its dark and lowering clouds are congregating; and
we occasionally hear the distant howlings of the tempest! Experience teaches
us that the situation is critical, in the extreme. [4, 1: 1]

The magazine went weekly in July 1825, and its title was changed to Genius of
Universal Emancipation and Baltimore Courier. The words and Baltimore Cour-
ier were dropped from the masthead beginning with the September 16, 1826,
number, and the Genius returned to monthly publication in April 1830.

Despite his relatively moderate stand favoring gradual emancipation, his words
were forceful and his depictions of the ‘‘market for human flesh’’ vivid. In 1827
a Baltimore slave trader beat Lundy, injuring him seriously, but he recovered
and continued to speak as forcefully as before in his magazine and on his walking
tours of other cities and states. On one of these jaunts he met the young William
Lloyd Garrison and in 1829 hired Garrison as assistant editor of the Genius.
After a year in this position, Garrison was jailed for criminally libeling the owner
of a slave ship. Upon his release he returned to Boston and founded his own
periodical, the Liberator. At this point Lundy moved the Genius to Washington,
D.C. (1832-1833), and later moved again, this time to Philadelphia (1834-
18397). In 1839 Lundy made his final move, to Lowell, Illinois, where he died.
His Genius died with him but was continued in Lowell by the Genius of Liberty
(1840-1842), the Western Citizen of Chicago (1842-1853), and the Free West,
also of Chicago (1853-18553).

During its nineteen-year, one-owner life, the Genius had many ups and downs,
but the single-minded Quaker Benjamin Lundy never faltered, resolving, in his

own words, ‘‘never to ‘give up the ship,” while a plank remains to float upon’’
(September 5, 1825).

Notes

1. A delightful example of the Genius’ wit 1s ‘‘Old Bachelors’’ (By A Lady), from
page 32 in volume 1, number 2:

Old Batchelors [sic] are hateful things,
Which ought to be despis’d,

With hearts like broken fiddle-strings,
And just as highly priz’d. . .

But, ’tis in vain for me to prate;
I cannot make them clever,

Old Bachelors I always hate,
And must, and shall, forever.

Among the more serious poetry Lundy used were two quite respectable selections by
Phillis Wheatly, who had been brought from Africa to Boston, where she was held as a
slave by John Wheatly. (See vol. 1, no. 2, p. 31.) The quality of her poetry, Lundy said,
“‘proves that genius is not exclusively the property of persons of a fair complexion, and
furnishes an excellent commentary on the foolish opinion, entertained by some, that the
Africans are of a species inferior to the rest of mankind.”’

2. Life, Travels, and Opinions of Benjamin Lundy (Philadelphia, 1847).
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THE HOUSTON GARGOYLE

A magazine of the Roaring Twenties and early 1930s that tried to be to Houston
what the New Yorker was and is to New York City was the Houston Gargoyle,
a standard-sized weekly published from January 1928 until September 1932 by
the Mayflower Publishing Company. The company’s president and editor of the
Gargoyle was Allen V. Peden. Joining Peden as directors were Robert Neal,
J. T. Scott, Jr., W. A. Kirkland, Joe J. Fox, and Roscoe E. Wright. Associate
editors were Wright and Frank G. Ragsdale.

The first two numbers of the magazine appeared under the bland title Houston’s
New Weekly. The inside front cover of number 1 announced an unusual contest
to find a permanent name for the new magazine. The prize for the winner would
vary depending upon whether he or she had also sent in a subscription or sub-
scriptions. The winner, announced in number 2, was Miss Vernice Vaughan of
Houston, who suggested the Houston Gargoyle.

The two-color cover for the first number was typical of 1920-style smart
sophistication; it depicted a mounted policeman trying to decide how to deal
with an attractive young ‘‘flapper’” who was holding up the traffic (and showing
her legs).

The covers for numbers 3 through 12 featured a leering gargoyle; the cover
design for those issues remained the same with only weekly changes in back-
ground color. After the twelfth issue the cover design changed weekly, and many
covers were quite clever. The magazine’s length began at thirty-two pages,
dropped to twenty-four, then returned later to thirty-two. A single copy was 15¢,
a yearly subscription $5.

In his introduction to the initial 1ssue, Peden tried hard to let his readers know
that the new arrival would be sprightly:
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you will find us scurrying around to all the shows, trying frantically to
make all the social functions, shinnying up a telegraph pole to watch the
events of the week, scampering about on the playing fields, slipping back-
stage in the business world, and generally dodging in and out, up and
down the town from one week’s end to the next. [1, 1: 12]

In preparing all this for its readers, Peden continued, the new weekly would
““exercise all the care of a Ritz chef creating a culinary masterpiece.”” The
introduction’s close found Peden wishing his readers ‘‘no flat tires and no triplets
during a year that opened so auspiciously a day or so ago’ (1, 1: 12).

The Gargoyle’s editorial content consisted for the most part of short items
divided into numerous departments, or columns, such as ‘“Through the Port-
hole,”” a gossip column; ‘‘Show Business’’; ‘“Through the Lorgnon,’’ society
prattle and photos of the doyens of Houston society; ‘‘In Grandpop’s Day,”’
snippets from the city’s raw past; ‘‘Those Ath-a-letic People,”’ on the sports
scene; ‘‘Lyres and Easels,”” on Houston culture; and ‘‘Junior League Notes.”’
Clearly Peden was after the silk-stocking trade, and even the small pen-and-ink
society figures sprinkled throughout his magazine are reminiscent of Esquire or
New Yorker.

The first advertisers were a seller of Oriental rugs; a bank; the Houston Lighting
and Power Company; the San Jacinto Inn; a portrait photographer; a florist; the
Polar Wave Ice Palace (a skating rink); and the Houston Post, a Scripps-Howard
newspaper.

Soon cartoons, also very much like those in Esquire and the New Yorker,
began to appear. A few of them poked fun at the Irish, but most were concerned
with the vagaries of the rich. One showed a lady of vast proportions eating
chocolate and dictating a letter to her secretary while reclining luxuriantly in her
bath. The caption read, ‘‘Er—Dear Cousin Clara: Just a hurried note before I
catch my train’’ (1, 13: 3). In another, a society lady lay on her chaise, phoning
a friend and saying, ‘‘Yes, it’s going to be a real, old fashioned picnic. Can
you bring your Dora along to serve?’’ (5, 13: 7). A third showed an old bowler-
hatted bondholder at a cashier’s window: ‘‘Have you any means of identifica-
tion?”” “‘I...er...have a small mole, sir’’ (1, 23: 2).

Another frequent feature was the poetry of Saul Mark, later revealed by Peden
to be the pen name of Mrs. Marie Engle Johnson, who also worked in the
magazine’s business office.

Many, many photographs of Houston’s fair upper crust appeared, including
church-circle leaders, flower-show committees, and society brides. Society chil-
dren also appeared frequently. Later issues began carrying a brief guide to the
city’s theaters, galleries, dancing establishments, and special events—standard
offerings in today’s city magazines.

After chronicling the swank and the posh of Houston for nearly five years,
the Gargoyle expired without explanation after the September 25, 1932, number.
On the inside back cover of that issue (5, 30) the Gargoyle was included as one
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of twelve city magazines aimed at ‘‘people of known buying power.’’ The twelve
were advertised as having a combined circulation of 125,000. Other titles on
the list were Boston’s Beacon Hill, Baltimore’s the Townsman, Buffalo’s Town
Tidings, Cleveland’s the Bystander, Kansas City’s Independent, the Philadel-
phian, the Spectator of Portland (Oregon), the Argonaut of San Francisco,
Washington’s Review, Pittsburgh’s Bulletin Index, and Minneapolis’ the Amateur
Golfer and Sportsman. These titles were the predecessors of today’s upscale
city/regional magazines. The only Southern magazine on the list, the Gargoyle,
was an early attempt at Texas sophistication.

Information Sources

INDEX SOURCES: None.
LOCATION SOURCES: Houston Public Library, Library of Congress, New York Public
Library, University of Texas Library, (Austin), University of Virginia Library.
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JOURNAL OF BELLES LETTRES

Most literary magazines, in the South and elsewhere, have been undertaken
by their editors and publishers out of a laudatory desire to improve their readers’
cultural opportunities but with an almost blind optimism that others will share
their interest and subscribe. Most have been disappointed. Never was this more
true than in the case of the Journal of Belles Lettres, which published its maiden
issue in 1819 in Lexington, Kentucky, when this part of the country was still
the frontier.

In their address to their readers in number 1, the editors speak of the ‘‘exquisite
sensibility to pleasure with which the powers of Taste and Imagination are
endowed’’ and say of their new periodical, ‘‘We presume, also, that the utility
of these pursuits needs no defense. It appears to us, that if the world is ever to
be united for the improvement of mankind, this great and glorious object is to
be effected by means of the moral electricity of literature.”” One is glad that
these scholarly, sensitive gentlemen, P. D. Mariano and John Everett, are not
here today to see the National Enquirer and Harlequin romances. They were
probably saddened sufficiently in their own time, when the average Kentuckian
had little opportunity to reflect on the exquisite sensibilities while cutting logs
for a cabin or while being chased by a bear.

This sixteen-page biweekly, published by Thomas Smith, was offered at 25¢
an issue or at $4 per annum, payable on delivery of the fourth number. It promised
to provide its readers articles of political importance and essays on literature,
both ancient and modern, with emphasis on the literature of foreign countries.
““Accurate and liberal translations from ancient and foreign authors, philological
and other critical matter, and in general all the varieties of elegant letters,’’ said
the editors, ‘‘will be received by us with satisfaction.’” Surely this was the most
unlikely periodical ever to grace the rude frontier.
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Perhaps the most interesting item in number 1 was a defense of Benjamin
Franklin, who had been assailed a short time before in the North American
Review of Boston as lacking in religious and moral character, vaccilating in
politics, unimaginative as a writer, and second-class as a philosopher. The Jour-
nal’s four-page defense of Franklin, whom they termed ‘‘the pride and delight
of human nature’’ and a man of ‘‘universal, god-like benevolence,”’ ends by
chiding the Review:

Would not any one believe, that the review with its sneers, its spirit of
detraction, and its damning with faint praise, was the production [not of
an American, but] of some bitter Scotchman, who cannot conceive any
merit to exist in the world, but what is centered in Robertson, Stewart and
himself; or of some obscure Englishman, who lives upon the corruptions
of a tottering government? [P. 7]

The lead article in number 3 is ‘‘German Literature: Parables’’; introducing
it the editor wrote:

To enquire on Foreign literature—to make its genius familiar to our readers,
is what our journal is chiefly intended to do. —If it be without contest,
that all nations promoted the improvement of their languages by comparing
with each other and studying the writings of the various inhabitants of the
globe, of a greater and a more important nature, we think, would be the
advantage resulting from this examination, to one which labours under the
inconvenience of having no language of her own. [P. 33]

This process, the editors felt, would evolve an original, distinctive American
language, ‘‘whose character and genius may be more precisely ascertained by
a peculiar cost of ideas than by a new choice and sound of words.’’ Their hope,
of course, was to free Americans of what they considered a mental, linguistic
servitude to England.

Also in number 3 appear ‘‘Ad Johannem Everett,”” a poem in Latin written
by Editor Mariano and dedicated to his co-editor, and ‘‘Literature of the North
of Europe: The Origin of Poetry,’’ a tale from Scandinavian tradition, featuring
forest dwarfs, enchanters, and the fair Teutonic maiden Gunloda. Ending the
number 1s an enigma published in Latin.

Appearing in number 5 is ‘‘Gonnella,’’ an Italian tale by Pietro Fortini. The
editors compliment Fortini’s ‘‘inventive powers and elegant style’’ and, though
they were not partial to light literature, express the hope that this tale might
“furnish an observer with sound reflections on the custom and the character’’
of the Italian. ‘‘Though deprived of the charm of its native language,’’ the editors
said, this tale should prove ‘‘acceptable through its ingenious naivete.’’ In ‘‘Latin
Literature: On Claudian’ the editors present the work of a classical poet they
considered to have been unjustly neglected in both Europe and America. Fol-

’
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lowing this selection were two specimens of French poetry, the first a thirteenth-
century celebration of knightly valor, the second a lighter piece of more recent
but undetermined vintage. Both poems were published in French.

Ending the Journal of Belles Lettre’s final number (1, 5, February 26, 1820)
were two enigmas published in Latin, followed by a brief notice to subscribers
that ‘‘the publication of this work is suspended, for want of sufficient patronage,
until further notice.’” That notice, of course, never came.

Information Sources

BIBLIOGRAPHY:

Edgar, Neal L. A History and Bibliography of American Magazines, 1810-1820. Me-
tuchen, N.J., 1975. Pp. 164-65.

Mott, Frank Luther. A History of American Magazines, 1741-1850. New York, 1930.
I: 207.

INDEX SOURCES: None.

LOCATION SOURCES: American Periodical Series microfilm, University of Chicago
Library. [Only numbers 1, 3, and 5 located.]
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THE KEY

Maryland’s earliest nonnewspaper periodical outside Baltimore was an eight-
page weekly miscellany titled the Key, edited and published in 1798 by John
D. Cary at the office of the Federal Gazette in Frederick Town. Cary began his
first issue (January 13, 1798) with a rather charming disclaimer:

The subscribers for the KEY are now presented with the first number,
notwithstanding many circumstances hostile to the undertaking; and I trust,
their candor and enlightened liberality of sentiment, will prevent them from
criticising too harshly, especially when they consider there is an old proverb
which says, ‘Give not your opinion of a house at its threshhold, for fear
that you may have occasion to retract when you come to visit its apartments.’

Also on page 1 was a letter to the editor addressing the subject of fashion. It
began:

Human invention has been in nothing more fertile than with respect to
innovation in Fashion. In nothing, also, do mankind appear so much at a
loss, how to establish a basis for a firm stability of principles. Mutability
and variety mark its progression; a few wealthy citizens at the head of it
lead the way, while the rest of the community are drawn heavily along.

On page 2 a brief item headlined ‘‘On Happiness’’ concludes that ‘‘happiness
i1s all a vain pursuit, quite from the cradle to the grave. It is altogether an imaginary
acquisition.”” A curious selection on pages 2 and 3 i1s ‘‘Soliloquy over a Dead
Horse’’: ““There lies my poor BALL! cut off in the prime of life by a fit of the
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staggers,’’ etc., this followed by a jolly couplet borrowed from the Hive, a
Lancaster, Pennsylvania, newspaper:

“Tis fashionable among men
To relish nonsense now and then. [No. 1: 3]

This couplet might have provided the Key a good slogan, or motto, as the editor
of this little periodical clearly took delight in amusement.

Also appearing in number 1 was ‘‘The Matrimonial Creed’’ (pp. 5-6), a bit
of drollery that had appeared a year earlier in the Weekly Museum* of Baltimore,
and ‘‘A Description of a Good Wife, by an Unfortunate Husband’’ (p. 6) by a
contributor who called himself Bobby Bohea and said that he had a sober,
punctual, industrious, economical, organized wife who ‘‘is in every other respect
the most disagreeable woman living.”’” The one advertisement in the Key’s first
number was for Charles Peale Polk, a Frederick Town portrait painter.

The lead article in number 2 is ¢‘Sketch of Frederick County,”’" followed by
‘‘Female Patriotism,’’ a brace of anecdotes about unsung American women who
faced the British bravely in the late war, and a delightful account of a ‘‘gunpowder
harvest,”” in which the Missouri Indians have the last laugh on a deceitful French
fur trader.

Two more serious selections in number 2 are a table of Revolutionary War
troops of the Continental Army and Militia provided by each state and ‘‘Influences
of the American Revolution upon the Human Body’’ by the celebrated Benjamin
Rush, M.D.? Seriousness, however, did not usually last long in the Key, and
toward this number’s end appear two poems, far more diverting than many of
their day:

Lines Written on a Gambling Table

To gild o’er avarice with a specious name.

To suffer torment, while for sport you game;

Time to reverse, and order to defy,

To make your temper subject to a die;

To curse your fate, for each unlucky throw,

Your reason, sense, and prudence to forego;

To call each aid infernal to your part,

To sit with anxious eyes and aching heart,

And fortune, time, and health to throw away;

In what our modern men of taste call PLAY. [P. 15]

The Modest Wish of Susan, the Breeches Maker

Beside a lamp, besmear’d with oil,
Sue toiling sat for riches;

Her aching heart, a husband filled,
Her lap a pair of breeches.
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““Ah me!”’ with feeble voice, she cry’d,
While sighs oft rose with stitches,
““Ah me! and must I live a maid,
And only make the breeches.’’

“Ye Gods!”’ then rais’d to heaven her eyes—
““O! grant my wish, soon, which is,

A husband young, a kind, good man,
And let me wear the breeches’ [P. 15]

The origin of the magazine’s title is explained in number 3 by an anonymous
essayist in the first of many contributions under the running head ‘‘Observer.”’
The ‘‘Key,”’ he said is ‘‘to unlock the hidden treasure of the mind, and unbar
the door which has hitherto obscured the radiant flame of reason’ (p. 17). In
earlier times, says the essayist, the world’s fashionable vices have been treated
by the Spectator, Tatler, and Rambler, yet—and here one sees the writer’s interest
in reaching women readers—‘‘all their laboured efforts were not able to pluck
one feather from a lady’s head dress, or add one sentiment of virtue to her mind.
—The lady remained as before, the giddy and gaudy object of her unbridled
pursuits, and the midnight lamps of those authors have burned in vain’’ (p. 17).

Some other prose items of interest from the Key’s twenty-seven numbers
include ‘‘Husbands at Home and Husbands Abroad, Compared’’ (no. 3: 19-20);
““The Poor Man’s Lot (‘“‘in the dark, dismal valley, at the foot of Mount Opu-
lence’’; no. 3: 22); ‘““The Victim: An Indian History,”” an anecdote of pathetic
heroism in a conflict between the Choctaws and the Collapissas (no. 4: 27); a
truly marvelous anecdote about Gen. Harry Lee, a reputedly slovenly dresser,
having been mistaken for a servant and having had to help in the kitchen before
being fed (no. 4: 30-31); ““‘Account of the Ugly Club in Charleston [South
Carolina] and Their Mode of Procuring New Members’’ (no. 9: 67-69); ‘‘Pro-
ceedings in a Female Parliament: House of Ladies’’ (no. 12: 93-94); and ‘‘Advice
to Females on the Management of a Lover’’ (no. 16: 126).

In number 5 appeared a series of witty poems addressed to various trades and
professions; among the best is ‘“To the Lawyers’’:

You, from others’ brawls and strife,

Reap a quiet peaceful life;

Bread and butter, corn and peas,

Growing out of writs and pleas.

Pork and beef fly to their nations

At command of declarations.

While demurrers devious course,

Keeps the chaise, and feeds the horse. [P. 39]

Also in verse form was this admonition to the ladies who had sat in the gallery
of the Maryland Assembly:
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Dear daughters forbear
To the house to repair

You know not what mischief you do,
For when you appear
My delegates here

Attend not to me, but to you.
Four dollars per day
Is sure too high pay

For services when you are night ’em.
If you come here again,

And they do not refrain,I’ll certainly clip their per diem. [No. 6: 46]

As the year wore on, later issues show that John Cary had used up his best
material and that contributions of equal quality were difficult to obtain. This
more than any other factor may well have led to the Key’s demise in July 1798
after its twenty-seventh number. Certainly no case can be made for the Key as
a truly important early Southern magazine, yet this little miscellany was touched
with the genius of humor and deserves to be remembered.

Notes

1. P. 9. This piece is continued in no. 3, p. 18, and no. 5, p. 41,
2. Pp. 14-15. This account is continued in no. 3, p. 20; no. 4, pp. 26—27; and no.
5, pp- 37-38.
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EDITOR: John D. Carey.
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THE LAND WE LOVE

One of the earliest of the postbellum Southern magazines devoted to preserving
memories of the Civil War and the Confederacy was the Land We Love: A
Monthly Magazine Devoted to Literature, Military History, and Agriculture,
founded in May 1866 by General Daniel Harvey Hill (1821-1889)." Hill edited
the eighty-two page monthly and was co-publisher with James P. Irwin, who
superintended the business side of the enterprise.

Hill was a graduate of West Point who, before the war, had taught at Wash-
ington College, Davidson College, and the North Carolina Military Institute in
Charlotte. After the Land We Love folded in December 1869, Hill edited Char-
lotte’s Southern Home and was president of the University of Arkansas (1877~
1884) and Middle Georgia Military and Agricultural College (1885-1889).

In his editorials Hill adopted a reasonably conciliatory stance toward the North,
with the exceptions of General Sherman, Reconstruction politicians, carpetbag-
gers, and scalawags. A portion of his editorial space was used to welcome new
Southern magazines and to comment on older ones, paying particular attention
to the agricultural magazines available to Southern farmers. The September 1866
number, for example, discussed the Southern Cultivator* of Athens, Georgia
(1843-1935), calling it “‘a work of practical usefulness,”” and the American
Farmer* of Baltimore, one of the oldest agricultural magazines in the nation
(1819-1897).

That General Hill was a very practical man can be seen clearly in his editorials.
His disgust with Southern impracticality can be seen in the following example:
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It is a curious illustration of the want of appreciation, by the South, of
mechanical skill and inventive genius, that Wm. H. Wash, the inventor
of the best percussion-cap machine in the country, probably the most
ingenious man in the U.S., is without employment save as a mill-wright.
In England honors would have been heaped upon him. At the North, wealth
would have flowed upon him. But he is as poor and as neglected as was
John Gill, of Newbern, N.C., the inventor of Colt’s revolver. Dr. Read,
of Tuscaloosa, Ala., the inventor of the Parrott gun, the best ordnance
used in the war has fared a little better. But he had to carry his invention
to Cold Spring, N.Y., and received but a pittance of the immense profits
resulting from it. [October 1866, p. 446]

Hill spoke out for scientific farming and for a new emphasis in Southern education
that would turn away from the classics and toward the study of science, business,
and other applied concerns.

Hill’s practicality carried over to his selection of war material for the magazine.
He preferred manuscripts written by men who had fought in the battles they
described. Battle accounts by generals Longstreet, Beauregard, Breckenridge,
Hampton, and Cleburne were carried, and Stonewall Jackson’s accidental wound-
ing was described by an eyewitness (July 1866, pp. 179-82). A department
headed ‘‘The Haversack’’ carried war memories written by soldiers of less exalted
rank, a canny decision in that it produced a far more representative type of war
coverage. Manuscripts by nonmilitary historians were spurned as the work of
‘‘pen-and-ink warriors.”’

Like many magazines of the period, the Land We Love was inundated with
the work of amateur poets, most of which Hill rejected. In January 1868 he
wrote of having his days of joy and days of sadness at the magazine. ‘‘The glad
days,”’ he said ‘‘are those in which no poetry comes to the office’’ (pp. 448—
49). The work of established poets appeared, in the early issues under the head
““Southern Lyrics.”” F. O. Ticknor’s highly popular ‘‘Little Giffen’’ appeared
(November 1867), as did poetry by Poe, Simms, Hayne, Ryan, J. R. Thompson,
Ira Porter, Margaret Preston, and Fanny Downing.? Some anonymous verse also
was published. In the unsigned poem that follows, the cloying sentimentality of
the early verses is redeemed nicely at its conclusion:

Faded

She took the starry, blue-eyed flowers
From her own shining hair:

““Sir Knight of mine,’’ she gaily said.
“Your Lady’s colors wear!—

‘Faithful’!—’tis as my love for you—
The language that they bear’’!
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She fastened them upon my breast,
Praising their azure hue,

While I, assenting, only saw
Her eyes of sunny blue.

“Wilt guard them well?”” On hand and flower
I vowed:—a Knight most true!

“Twas years ago. I oped, by chance,
A casket old, to-day,

O’er which, the dust of years forgot
Had gathered, deep, and gray;

Within, a knot of wither’d flowers
Were fondly laid away.

Her token! I had ‘‘kept them well,”’
Though lack of sun and showers

Had dimmed the brightness that they wore
In those lost summer hours.

Fit emblem of her love, alas!
That faded with the flowers!

I saw her yester-eve, the one
So fair in memory.

Deceit dwelt in the brilliant eyes
That won my heart from me,

And harsh lines marred the sunny mouth
I loved when twenty-three!

I saw her 'mid the pomp and wealth.
Which gild her false life o’er.
One glance, and, with a sigh, I turned
Back to my books once more,
Thankful that love of twenty-three
Sleeps well at forty-four. [March 1867, pp. 314-15]

Though literary criticism was not General Hill’s forte, a ‘‘Book Notices’’
department appeared in the magazine. Often Hill was overly generous in his
assessments.

A small amount of war-connected fiction was grudgingly included and a modest
number of literary essays by established Southern writers appeared. The re-
mainder of the magazine’s editorial space was given over to agricultural articles,
travel copy, and historical sketches of the ante bellum South.

Circulation probably never exceeded 12,000, and though some advertising
space was sold, the magazine was never profitable. Aside from cover ‘‘embel-
lishments,’” only six illustrations were ever published due to costs. Many of the
publisher’s subscribers failed to pay their $5 yearly ($3 if paid in advance), and
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after the March 1869 number, the Land We Love was absorbed by the New
Eclectic Magazine of Baltimore and was discontinued. It should be noted that
General Hill was one of only a handful of Southern publishers to pay his con-
tributors, though the struggling magazine could ill afford his doing so.

Notes

1. A still earlier magazine of this genre was Scott’s Monthly Magazine* (Atlanta,
Ga., 1865-70).

2. Aninteresting example of the poetry of reminiscence was Fanny Downing’s ‘‘Dixie,”’
run in the October 1866 number, p. 27. Its first, third, and fourth verses appear below:

Created by a nation’s glee
With jest and song and revelry.
We sang it in our early pride
Throughout our Southem borders wide,
While from ten thousand throats rang out
A promise in one glorious shout

““To live or die for Dixie!”

To die for Dixie!—Oh, how blest

Are those who early went to rest.

Nor knew the future’s awful store,

But deemed the cause they fought for sure
As heaven itself, and so laid down

The cross of earth for glory’s crown.
And nobly died for Dixie.

To live for Dixie—harder part!

To stay the hand—to still the heart—

To seal the lips, enshroud the past—

To have no future—all o’ercast—

To knit life’s broken threads again,

And keep her mem’ry pure from stain—
This is to live for Dixie.
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The Land We Love: A New Monthly Magazine Devoted to Literature and the Fine
Arts (November 1866—1869).

VOLUME AND ISSUE DATA: Vols. 1-6 (May 1866-March 1869), monthly.

PUBLISHER AND PLACE OF PUBLICATION: James P. Irwin and D. H. Hill (May-
October 1866); Hill, Irwin, and Co. (November 1866-March 1869). Charlotte,
North Carolina.

EDITOR: Daniel Harvey Hill.

CIRCULATION: 12,000.
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THE LITERARY AND EVANGELICAL MAGAZINE

Though not Richmond’s first attempt at magazine publishing,' the Virginia
Literary and Evangelical Magazine, as it was called upon its founding in 1818,
was the only nonnewspaper periodical being published in the city. Its eleven-
year life qualified it as the most successful Virginia magazine of that era.

In the editorial chair was the accomplished John Holt Rice, who had studied
at Liberty Hall Academy (now Washington and Lee University), tutored at
Hampden-Sidney College, and served as a Presbyterian pastor. In 1822 he was
offered the presidency of Princeton University but remained in Virginia to or-
ganize and direct the Union Seminary in Prince Edward County, continuing all
the while to edit his periodical, by now called the Evangelical and Literary
Magazine. Assisting him in his editorial duties were Moses Hoge, president of
Hampden-Sidney; George Baxter, president of Washington College in Lexington;
the Rev. John Blair of Richmond; and others.” Their monthly magazine began
with a length of forty-nine pages, done in one-column format, and sold either
for $3 in advance or $4 at the end of the subscription year.

In a ponderous eight-page introduction in volume 1, number 1, Rice is careful
to explain the choice of words in the magazine’s title, paying particular attention
to the selection of ‘‘evangelical’’ rather than ‘‘religious.”” He passed over ‘‘re-
ligious,”” he says, because it:

has been applied to the worship of Calves and Crocodiles, to the mythol-
ogical fictions of Greece and Rome, to the brutal and fiendlike service of
Juggernaut, to the bloody superstitions of Mahomet, to the pompous ritual
of the Roman Catholics, and to the simple and unadorned observances of
the various classes of Protestants. Hence it is obvious that a word more
undefined and vague in its significance could hardly be used.

Then he attempts, but only attempts, to explain why ‘‘evangelical’’ is to him a
term of more restricted latitude and goes on to note in true ecumenical spirit
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that ‘it is not truth of vital importance which, for the most part divides Christians;
but questions about modes and forms.’’ Quoting the words of Abraham to Lot,
Rice writes to his non-Presbyterian readers, ‘‘Let there be no strife, I pray thee
between me and thee, and between my herdmen and thy herdmen; for we are
brethren.”’

His magazine, Rice says, would concern itself with worldly as well as spiritual
matters; the magazine would be published ‘‘For God and our Country.”” He
continues: ‘‘We rejoice that these are not inconsistent. Patriotism, as well as
piety, makes us desirous to promote the interests of true religion. . .. By con-
ducting a monthly journal consecreated to the interests of religion and learning,
we hope in some measure to fulfill the duties which to us appear paramount.’’

The term ‘‘literary’’ in the masthead, Rice says, is used in its most general
meaning. He promises articles on such topics as agriculture, inland navigation,
road construction, and education, and he vows to avoid party politics. Also
appearing in his pages are book reviews, obituaries, and a considerable amount
of information on foreign countries. Much attention is also paid to Virginia
interests and Virginia history.>

The first poetry to be featured in the magazine, other than short selections in
book reviews, was one of the longest poems ever to appear in the Southern
magazines of this era. The twenty-page, unsigned poem was ‘‘An Evening
Walk.”’ Following it was an editorial note in which Rice discusses his original
intention not to use poetry for fear that short, amateurish poetic trifles would
pour in upon him in a torrent but that he had changed his mind. He warns
potential contributors, however, that ‘‘the hasty and crude effusions of conceited
young men: odes to butterflies and to ladies’ eyebrows, and fooleries of this sort
cannot find a place in our poet’s corner’’(1, 9: 431).

By 1824 the monthly publication adopted its final title alteration and became
the Literary and Evangelical Magazine. Despite the transposition of the terms
“‘evangelical’’ and ‘‘literary,’” however, the great bulk of the magazine’s content
remained religious in orientation. Standing heads included ‘‘Short Discourses
for Families,”” moralistic essays designed to check the progress of vice and
stimulate more godly conduct; ‘‘Essays on Divinity,”” addressing topics such as
the immortality of the soul; ‘‘Brief Expositions of Scripture’’; and ‘‘Religious
Intelligence,’” a department filled with church information from other parts of
the world.

Among the more secular copy to appear here were biographical sketches, such
as one on Patrick Henry written by William Wirt of Richmond; an article bor-
rowed from the Edinburgh Monthly Magazine explaining the origin of the terms
Whig and Tory;* and from the same source an essay on the usefulness of studying
ancient and foreign languages.

An unusual item is ‘‘Hydrophobia’’ (1, 5: 190-92), a detailed account of the
circumstances surrounding the death of twelve-year-old Edward Taylor of Rich-
mond, who was bitten by a mad dog. The story was related in such detail to
provide Rice a platform for inspiring his readers with the child’s fervent deathbed
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prayers, which Rice said were expressed ‘‘in such terms as an experienced
Christian might not have been ashamed to use.”’

An original essay entitled ‘‘On Reading to Excess’’ itself makes good reading
because of Rice’s candor:

We bookish men are frequently complaining that the spirit of reading is
too low among our neighbors, and trying to prevail with them to improve
their minds and hearts by the use of good books. . . . Next to the gaining
of a soul from the dominion of sin, it is delicious to thin the ranks of
intellectual darkness and stupidity.

But let it be remembered, in the meantime, that there is an opposite
extreme, into which we are liable to ramble, namely that of reading too
much. This takes place, when we lose sight of the main ends of reading
... and sit gaping over our books, day after day. ... To one who loves
reading, and one who has a large library at hand, the temptation to sink
gradually into this state is by no means a trifle. [1, 9: 394]

Few illustrations appeared in the magazine. The first, in an article entitled
““‘Remarks on the Attempts Now Making to Christianize the World,’” was an
engraving on pagan idols of the Pomare islanders that had been collected by
missionaries and deposited in the British Museum (2, 5: 235).

By way of summary, one might say that the Literary and Evangelical Magazine
was a quality product, consisting largely of original as opposed to ‘‘selected’’
copy; certainly it was a far more worldly, interesting periodical than most re-
ligious magazines of any era.

Notes

1. Earlier Richmond magazines were: the National Magazine (1799—-1800)*; the Press
(1800, one issue only); Recorder,; Or, Lady’s and Gentlemen’s Miscellany (1801-137);
Minerva; Or, Ladies and Gentlemen’s Magazine (1804); Amoenitates Graphicae (1805);
the American Gleaner and Virginia Magazine* (1807); the Visitor (1809—-10); and the
Christian Monitor (1815-17).

2. See Alfred J. Morrison, ‘“The Virginia Literary and Evangelical Magazine, Rich-
mond, 1818-1828,’" William and Mary Quarterly Historical Magazine, 19 (1911): 266.

3. Some sample titles are: ‘‘Churches Built in Lynchburg,”” ‘“The Female Bible
Society of Richmond,”’” “‘“The Female Cent Society of Richmond and Hanover,”’ *“The
Necessity of a Better System of Instruction in Virginia,”” and ‘‘A Sketch of Lower
Virginia.”’

4. ““Whig,” the article explains, is of Scottish origin and was first used to denote a
sour milk drink. ‘“Tory’’ is of Irish origin; its original meaning was *‘savage’’ or ‘‘robber.”’

Information Sources

BIBLIOGRAPHY::
Morrison, Alfred J. ‘“The Virginia Literary and Evangelical Magazine, Richmond, 1818—
1828.”" William and Mary Quarterly Historical Magazine, 19 (1911): 266-72.
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THE MAGNOLIA

One of the more peripatetic of Southern magazines, this sixty-four page monthly
began its life in Macon, Georgia, as the Southern Ladies’ Book: A Magazine of
Literature, Science and Arts; moved to Savannah under the new title the Mag-
nolia; or, Southern Monthly, and concluded its three-and-a-half-year life in
Charleston as the Magnolia; or, Southern Apalachian: A Literary Magazine and
Monthly Review. It was aimed primarily at women readers until its move to
Charleston in the early summer of 1842.

Introducing their Ladies’ Book in January 1840, Editors George F. Pierce,’
and Philip C. Pendleton noted that with the exception of Richmond’s Southern
Literary Messenger,* ‘‘signal failure has been the doom of every Literary en-
terprise of a similar character which has originated in the South,’” a situation
that ‘‘has seemed distinctly to indicate that some radical disability is inherent in
our people.”” Announcing that theirs would be ‘‘a magazine of sterling periodical
literature,’’ the editors remarked that:

if the female mind has been wont to lavish itself upon trifles—to evaporate
in idle exclamations—to hang enraptured upon the color of a ribbon—to
tread with fantastic step the circle of fashion. .. it has been, and is the
result not of native incapacity for weightier things, but of irrational edu-
cation . . . nor yet will we cater to a vitiated taste with mawkish love tales
and frothy sickly sentimentalism . . . and least of all shall we borrow from
transatlantic folly, pictorial views of dress and fashion for a frontispiece,
devoting columns and pages to notes and explanations. [1, 1: 2]

The Ladies’ Book was sold for $5 per annum, payable upon receipt of the first
number. Receipts were published in the magazine, revealing subscribers not only
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in the larger Georgia towns but in more out-of-the-way places as well, such as
Talbotton, Vineville, and Cassville, Georgia. Each of the four Cotton sisters at
Stallings Store, Georgia, subscribed. The editor’s prospectus noted of the South-
ern press that:

nearly all of the publications which issue from it are engaged in political
discussions, and their columns teem with accusations, denials, abuse, and
every other form of wordy warfare—carried up in language frequently unfit
for ‘ears polite,” and seldom suited to the delicacy and gentleness which
belong so peculiarly to the Female character. [1: back cover]

The prospectus page also listed some of the magazine’s contributors, including
Caroline Gilman of Charleston; the Honorable A. B. Longstreet, then president
of Emory College; S. T. Chapman, editor of the Columbus Enquirer; the Rev.
Jesse Mercer of Washington, Georgia; Col. J. H. Lumpkin of Lexington, Geor-
gia; and, most prolific of all the magazine’s contributors, Charleston’s William
Gilmore Simms. Though he had prophesied the magazine’s doom in no uncertain
terms (3, 1: 1-3),” Simms became its associate editor in April 1842 and three
months later, sole editor, partly out of his lifelong commitment to building a
distinctive body of Southern letters and in part as a means of securing an income
at a time when Simms was long on fame but short of cash.’

In December 1840, after the magazine’s first six months, the editors printed
a long, candid editorial apologizing for delays in printing. Even the embarrass-
ment of having to borrow small sums to meet current obligations was detailed
for their readers (2, 6: 346—-48).

In January 1841 Pendleton became sole editor and moved his periodical to
Savannah, filling his pages with the work of such writers as Miss Mary E. Lee
of Charleston; Dr. J. E. Snodgrass of Baltimore; A. B. Meck of Tuscaloosa;
Dr. W. A. Caruthers of Savannah; and, of course, the ever-productive Simms.

The move to Charleston and Simms’ assuming the editorship came in July
1842. With this change the magazine took on not only a new name but a new
importance, rivaling even Richmond’s Literary Messenger, by this time off its
peak but similar in appearance and content to the Magnolia.* Judge Longstreet
published some of his ‘‘Georgia Scenes’’ in the Magnolia, and under Simms’
influence the book review section increased in importance. Serialized fiction
gave way to more informational articles, and the amount of poetry was increased,
as was the space devoted to travel copy. Two articles of special importance were
“‘Original Journals of the Siege of Charleston, S. C. in 1780’ (n.s. 1, 6: 363—
74) and ‘‘Original Letters and Papers Relating to the American Revolution’’
(n.s. 2, 6: 374-80).

Throughout Simms’ association with the magazine, two of his more note-
worthy contributions were the novellette ‘‘Castle Dismal, or, The Bachelor’s
Christmas,”” which he signed ‘‘G. B. Singleton of South Carolina,”” and a
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controversial short story, ‘‘The Loves of the Driver,”’ which dealt with amour
between a black slave and an Indian.

As editor of the Magnolia, Simms’ usual policy was to run most prose con-
tributions either unsigned or signed with pen names. Otherwise, he reasoned,
the work of newer writers would be put at a disadvantage. It was preferable, he
felt, to let the reader ‘‘guess out the authorship.’’ This policy was also useful
in camouflaging the sometimes embarrassing amount of copy done by the editor
himself.

The magazine’s poetry tended toward the sentimental. Simms’ own feature,
entitled ‘‘Song and Sonnet; or, The Lays of the Early Days,’’ offered the reader
such selections as ‘‘Lonely, I Know Thy Heart’’ and ‘‘Woods, Waters Have a
Voice’ (4, 5: 275-76).

Even under Simms, the magazine was unable to pay its better writers more
than nominally; most contributors received nothing at all. Revenues were never
sufficient to support engravings, though one of Washington’s Tomb was run in
March 1842. The editor claimed that it was the first engraving by a native resident
artist of the South to appear in a Southern magazine (4, 3),° a claim that depends
upon one’s definition of ‘“The South.”’

In November 1842 the Magnolia absorbed another Charleston literary mis-
cellany, the Chicora; or, Messenger of the South, adding several hundred new
subscribers to their already impressive list. Having subscribers, however, did
not equate with having paying subscribers, and, adding to the difficulties, pub-
lishers Pendleton and Burges could not agree on business policy. In May 1843
Simms announced his withdrawal from the venture, and after the June number
the Magnolia wilted and died.

Notes

1. Pierce was president of Georgia Female College.

2. The first paragraph of this extended letter to the editor beautifully summarizes the
fate of Southern literary magazines, written as it was out of personal experience.

3. In 1841 Simms had flirted with politics but had backed away from campaigning
after the death of his daughter, Mary Derrille.

4. For a full discussion of the similarities between these two magazines, see John
C. Guilds, *‘Simms as Editor and Prophet: The Flowering and Early Death of the Southern
Magnolia,’’ Southern Literary Journal, 4 (Spring 1972): 79-80.

5. See text of letter quoted in Guilds, ibid., pp. 81-82.

6. Opposite the title page. The engraving was done by W. Keenan of Charleston
after a drawing by J. R. Smith.
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Georgia Historical Quarterly, 18 (December 1934): 293-334.

Guilds, John C. *‘Simms as Editor and Prophet: The Flowering and Early Death of the
Southern Magnolia.”’ Southern Literary Journal, 4 (Spring 1972): 69-92.
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THE MASCOT

Stirring up hornets’ nests in New Orleans for over a decade—1882—1895—
was an eight-page newsprint pictorial sheet called the Mascot. It was a humor
periodical with heavy political overtones but took equal delight in sensationalism,
glorying in accounts of local fistfights, hair-pulling matches between ladies of
the night, blackmail, marital infidelity, police brutality, ‘‘houdouism’’ (black
magic), and murder, all of which were accompanied by cartoon illustrations.

The Mascot’s nameplate showed a girl holding a cornucopia, a flock of turkeys
at her feet. Also appearing there was a large horseshoe and the slogan ‘‘As Soon
As She Will Be with You, Bad Luck Will Disppear.”’

Let two prominent citizens of the town disagree with one another in a physical
way, and they would soon find themselves displayed with corresponding prom-
inence in the pages of this saucy weekly. The full-page cartoon cover of the
November 10, 1894, issue, for example, depicts a brawl between Democrat H.
Meletta and Republican Ambrose A. Maginnis. Inside, the fight was written up
with relish. An excerpt reads:

Mr. Meletta went to work in a business-like way to give Maginnis as
handsome a licking as he ever got, but not near as bad as he deserved.
Straight out from the shoulder flew Mr. Meletta’s right, hitting Amby on
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the konk and drawing the claret; Amby went head over heels over a garbage
can, into the gutter. [P. 4]

The Mascot also passed along dangerous gossip, as in ‘‘Cuckolded: A Marrned
Tchoupitoulas Street Woman Meets a Camp Street Clerk.”” The woman’s initials,
the article says, were C. T. Though the article ends, ‘‘The Mascot pities the
woman’s poor cuckolded spouse’’ (November 10, 1894: 4), one suspects the
writer of being more filled with glee than pity.

In another article from the same issue, the Mascot ruminates over woman’s
power to ruin a good man. Multideck headlines read: ‘‘A Siren’s Spell/Leads
Richard Lyons to Dishonor. Others Have Been under the Same Spell/Lyons
Passed a Worthless Check for $400 upon L. A. Gourdain/The Enchantress Fat,
Fair and Forty’’ (November 10, 1894: 6).

In a recurrent feature headed ‘‘Society,’’ the activities of the city’s ladies of
easy virtue are described. The Mascot refers to them collectively as the Inde-
pendent Society of Venus and Bacchus; in one issue the editors complain of the
injustices that local amateurs are doing to the profession. ‘‘Several amateurs
have been enjoying quite a good time of late in the residence at the rear of a
grocery store on Derbiguy Street’” (November 17, 1894: 8), adds the editor,
never content with mere generalization.

““Things Theatrical’’ was another regular feature—a summary of attractions
at the St. Charles Theater, Academy of Music, Grand Opera House, French
Opera, and the like.

Irish humor was big in the Mascot, which offered a weekly dialect feature
entitled ‘‘Miss Bridget Magee’s Society Notes,”” from which the following is a
brief sample: ‘‘Wurra, wurra, there’s a tale that cums to me from the naborhood
au Bagatille and Derbiguy sthrates that is surproisin’ in the ixtrame, as the hoigh-
toned people do say’’ (December 22, 1894: 2). Another of ‘‘Bridget Magee’’ ’s
columns offered Irish humor doggerel on the subject of a top hat. The first two
verses read:

It wuz ’way back in sixty-two,

Yer gran’pa Casey bought that hat;
It wuz a beauty, bright and new,

It costs three dollars, chape at that.

[t wuz a bargin, sicond hand,
So nate au brim, so high of crown,;
Fur thirty yares, ye understand,
That dicer has been handed down. [October 13, 1894: 2]

In the verse feature ‘‘Oh! Where Is the Proivates?’’ the magazine pokes fun
at Civil War officers who ‘‘kept safe their hoides’’ while the lowly privates did
the real fighting. The first verse reads:
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O where is the proivate, the ex-Confed proivate,
The ragged hoigh proivate, that wint thro’ the war?
Though wid doins au Curnils, an’ Ginrals the journals
Are filled, as duirnal they fought battles o’er,
"Tis the bothered ould proivate, whose record oi stroive at
The truth to arroive at, before he’s no more. [April 11, 1883: 296}

In ‘‘Augustus Wellington De Snooks, Esq., of the Clubs’’ the Mascot pokes
equal fun at the other end of New Orleans’ social spectrum in a dialect fairly
reminiscent of John F. Kennedy, with a touch of Barbara Walters thrown in:

Weally, you know, this city is, ah, in a most disgwaceful condition in
many wespects compared to othah cities not possessing her beauties, and,
ah, natuwal advantages. There is, ah, you know, a lacking ingwedient in
every thing undertaken by our pwominent men, excepting the awangement
of the, ah, ballot boxes. There I must, ah, acknowledge they shine, you
know, for no mattah how unpopular the movement, ah, may be, and how
few votes they may secuah, they have a wefweshing way of showing a
victowy. [November 11, 1882: 87]

““Capt. Rouse of the Low Marines’’ was a humor poem that poked barbed
fun at the city’s legal establishment:

Oh! we’re the flowr of the New Orleans Bar,
That is, myself and colleagues are;
But I, Mr. Rouse, am smarter far

Than my partners, Miller and Gurley.
For I have a ponderous legal mind,
When with the other two combined.—
Depend upon us wrinkles to find

To clear our clients burly.

Parts of the following three verses read:

‘May it please the coort, those ‘lection laws,
As all do know, are full of flaws,

And we’ll challenge each juror called (for cause)
If he reads the MASCOT paper. . .

We’ll accept no juror who has a mind
Of his own; and who might be apt to find
A verdict to put our clients behind

The bars of a prison dreary . . .
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For we know ’E Pluribus Unum’
Is the motto of every hoodlum bum,
Who counts on that grand Palladium,
A made-to-order jury . .. [Aprl 11, 1883: 296]

The Mascot’s headline writing was lively, if not in propriety. A curious
example is ‘‘Thou Shalt Not Love Your Neighbor’s Wife, Not Remembered by
an Insurance Agent’’ (February 2, 1895: 1); another is the rhyming head ‘‘Black
and White Quarrel and Fight, And Are Made to Mind by All Being Fined”’
(May 14, 1892: 6).

Like the magazine’s cover page, its back page was often a full-page cartoon.
The two preceeding pages were filled with advertisements for theaters, lotteries,
saloons, billiard halls, booksellers, dentists, and insurance companies.

A fitting close for this racy little periodical, which seems to represent New
Orleans’ ‘‘sportin’ life,”’ is this excerpt from ‘‘“To Teetotalers’’:

Fools! To assert that mortals dare not quaff
The flowing bowl, in measure and in reason.
At your mad ravings wise men only laugh—
Ravings alike devoid of sense and reason.
Because some drink too deep, must all abstain?
Ridiculous! You might as well maintain

That since a glutton at a feast

Doth gormandize far worse than any beast,
That it were best that all men should not eat.
Some lavish all on dress, to heighten beauty,
Pray for that cause, is nakedness our duty? [February 2, 1895: 6]

Information Sources

INDEX SOURCES: None.
LOCATION SOURCES: Duke University Library, New York Public Library.
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THE MEDLEY

Kentucky’s first magazine was a twenty-page miscellany called the Medley;
or, Monthly Miscellany published in Lexington in 1803. For $1 a year, or 75¢
if paid in advance, the reader received during the monthly’s one-year life a total
of eighty-eight prose selections and forty-six poems,' many of which were ‘‘se-
lected’’ from English magazines. Its editor and publisher was Daniel Bradford,
a bachelor, and therein lies some of the most lively copy to appear in the Medley.
Shining through the rather forgettable verse and borrowed essays of number 4
was a short item penned by the editor and entitled ‘‘Hints to the Ladies,’” in
which he takes to task the fashionable females of the city:

I have seen. .. an assemblage of prudes, coquettes, and aged maidens, a
melancholy proof of female degeneracy. . . .1 have seen the most lovely
of the fair, clothed in smiles, and resembling angels, prostitute their talents
in murdering the reputation, and wounding the sensibility of those still
more lovely. ... I have seen the pert Miss affect the Matron, and smile
when I saw the Matron assume the frivolities of youth. I have seen the
giddy and thoughtless Maria give her hand to the aged but wealthy Florio.
[P. 79]

In number 5 the editor expands upon this theme in ‘‘Advice to Married
Ladies,’’ a selected extract that directs the ladies to show forbearance when their
liege lord returns home in the wee hours from ‘‘the tavern, or billiard table, or
some other place equally dishonorable.”” He advises them never to ‘‘complain
of his absence, but rejoice at his presence; convince him by ten thousand assi-
duities that he is all the world to you (p. 92)—advice that only an unmarried
man could dare give.

This hopelessly chauvinistic advice continues in number 7 in a biographical
article on ‘‘Catharina I, Empress of Russia,”” which begins:

Women, it has been observed, are not naturally formed for great cares
themselves, but to soften ours—their tenderness is the proper reward for
the dangers we undergo for their preservation; and the ease and cheerfulness
of their conversation, our desirable retreat from the fatigue of our intense
application. They are confined within the narrow limits of domestic as-
siduity; and when they stray beyond the sphere, are consequently without
grace. [P. 132]

Catharina, the editor tells his readers, rose from poverty to her exalted position
without departing from grace as a woman.

This brand of copy aroused the ire of at least one reader who signs herself
““Charlotte’” and whose letter to the editor also appears in number 7. “‘If my
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suspicions are just,”’ she writes, ‘‘you are an Old Bachelor, who can enjoy more
pleasure in the tavern with a bottle, than in the company of the ladies . . . that
you are . ..a woman hater’” (pp. 121-22). In a show of the intensely personal
magazine journalism that has long since passed us by, the editor replies that
though he is indeed a bachelor, it is ‘‘not from inclination, but necessity; never
having been able to make any impression on the heart of a female with whom
I could spend my days in the connubial bliss which forms a ‘Paradise below.” ”’
In number 9 the unhappy bachelor editor tries to regain the favor of the fair with
“Thoughts on the Word Woman,’’ which seems rather to over-do it, gushing
that the W stands for wisdom, the O for order, the M for modesty, and so on.
This, too, sparked a response. The lead article in number 10, written by a lady
who identified herself only as ‘‘Rolinda,’” countered with a similar explanation
of the word man. The M, she wrote, might signify moderation or magnanimity,
the A affection or attachment, the N nobleness. In some cases, however, needles
Rolinda, the letters might more accurately stand for malignity, avarice, and
nuisance (p. 182).

It must be admitted that a fair amount of the Medley’s prose content was
trying—an interminable essay titled ‘‘On Commerce’’ that continued through
several numbers, for example, and a liberal dose of tedious axioms and aphor-
isms: ‘‘By doing nothing men learn to do ill’’; ‘“‘A man never loses by doing
good offices to others’’; ‘‘Give no great credit to a great promiser.’’ Moralistic
Eastern tales, then in vogue, appeared: ‘‘Omar; or, The Punishment of Avarice”’
or ‘“The Vision of Hamid.”’

The editor much admired Thomas Jefferson and ran a description of Monti-
cello, which at the time of writing (1796) was under construction, and ‘‘Character
of Thomas Jefferson’’ by Allan B. Magruder, Esq., who calls Jefferson a ‘‘true
citizen of the world.”” Also chosen for the Medley’s pages was ‘‘History of the
Virginia Mountains,’’ from Jefferson’s ‘‘Notes of the State of Virginia.’” At the
time Jefferson wrote this, the elevation of these mountains had not been accurately
measured; he thought the Blue Ridge ‘‘of the greater height, measured from
their base, than any others in our country, and perhaps in North America.’’

Other items of some interest are a letter written by Christopher Columbus to
the king of Spain; ‘‘Dr. Herschel’s Account of Volcanos in the Moon’’; a
biographical sketch of Samuel Adams; and ‘‘Ambulator,”” a series of fiction
pieces featuring ‘‘Aunt Biddy’’ and her niece Charlotte.

At the conclusion of the final number appears an index to the volume, followed
by a forty-two-page supplement entitled ‘‘Selected Poetry.’” The first of these
works was penned by that formidable Revolutionary wordsmith Thomas Paine
and had been ‘‘sung at the anniversary celebration of the Boston Female Asy-
lum,”’ an orphanage for girls.? Editor Bradford was more sprightly in his choice
of poetry than prose; sample titles are ‘‘On Seeing a Lady in a Decline from Il
Treatment in a Love Affair’’; ““‘On a Watch’’; ‘“The Atheist and the Acorn’’;
““An Ode to a Whip’’; ‘“‘Ode Addressed by a Physician to His Horse’’; ‘“The
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Sparrow, Hawk, and Butterfly’’; and ‘‘Ode Written during a Severe Fit of the
Tooth-Ache,”” most of which were original. An original ode to President Jef-
ferson appears in Latin. Virtually all these poems were unsigned.

Readers of this supplement were entertained with epigrams, such as ‘‘On the
Newly Imported French Mode of Wearing Watches in the Bosom’’:

Among our Fashionable Bands,

No wonder now if time should linger;
Allow’d to place his two rude hands
Where others dare not lay a finger.

)

Of the humor verse, a favorite was ‘‘Profundity—An Epigram,’’ a spoof of

lawyers that read:

Profoundest quibbler of the quibbling race,
Quiblerus rose with most important face,

Address’d the learned bench—and as he spoke,

Out flew the texts, from Blackstone, Hale, and Coke
“Your honors know me deeply skill’d in laws,
““And clear as light I’ll prove this weighty cause;
“‘But stop—"tis fit your honors first should know,
“The only living witness, died ten years ago.’’

Notes

1. Willard Rouse Jillson, ‘‘ ‘The Medley’—Kentucky’s First Magazine,’’ Kentucky
Register, May 1924, p. 191.
2. The poem reads:

Shall man, stern man, ’gainst heaven’s behest,
His cold, unfeeling pride oppose;
To thankless wealth, unlock his breast,
Yet freeze his heart, to Orphans’ woes?
Weak Casuist! where your thunder broke,
Seest how the livid light’ning glares!
Behold it rives the knotted Oak,
But still the humble Myrtle spares.

Let stoic valour boldly brave
The wars and elements of life;

But, more like Heaven, who stoops to save
A being, sinking in the strife:

Poor Exiles! wandering o’er this sphere,
Thro’ scenes of which you form no part;

Lov’d Orphan Girls! come welcome, here,
Th’ Asylum of the human heart.
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MIAMI MENSUAL

The first Spanish-language city magazine to be published in the United States
is Miami Mensual (Miami Monthly), which made its appearance in December
1980. A quality product whose target audience is the prosperous segment' of
the roughly one million Hispanics living in South Florida, the new monthly has
received good advertising support, began showing a profit after one year,” and
in 1984 has a circulation of about 25,000.

According to information provided by Miami Mensual, the Hispanic population
across the United States stood at 20 million in 1980, representing an annual
gross purchasing power of $68 billion or more. Also, the Hispanic part of our
population appears to be the fastest growing, climbing at a rate six and one-half
times faster than the general population. Projections show 40 million Hispanics
with an annual purchasing power of $200 billion living in the United States by
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the year 2000. The same projections show that at least 80 percent of this swelling
market will speak Spanish as their first language and that this condition will
create a need for a variety of communications media to reach them in their native
language.

In the forefront of what may in Florida and the Southwest become a significant
movement toward Spanish-language magazines is forty-year-old Frank Soler,
who was born in Havana, Cuba, came to Miami in 1960, and joined the Miami
Herald as a copyboy, steadily advancing to reporter, columnist, and foreign
correspondent. In 1975 Soler helped develop and became executive editor of the
Herald’s innovative Spanish-language daily edition, El Herald.

Leaving the Herald, Soler became editorial coordinator and advisor for Edi-
torial America in Miami, publisher of Vanidades and other Spanish-language
magazines, then decided to launch his own magazine, in part to counter the
negative press being given Florida’s Hispanic community by showing its best
side. Virtually everything in the magazine is in Spanish with the exception of
Soler’s own monthly column, run in both Spanish and English, and a few national
advertisements. A city magazine has little circulation outside its own geograph-
ical area, of course, but within South Florida Miami Mensual has no doubt been
a unifying influence, showing off the upper echelons of Hispanic society with
considerable style.

Soler has also carried the banner for his community in Miami civic affairs,
sitting on the boards of South Florida’s new Center for the Fine Arts, WPBT-
TV, Greater Miami United, the International Center of Florida, the Children’s
International Fund (Fondo Internacional para Ninos), FACE (Facts About Cuban
Exiles), SALAD (Spanish-American League Against Discrimination), and the
Inter-American Businessmen’s Association. He was also appointed to the Gov-
ernor’s Task Force on Criminal Justice System Revision and the Supreme Court
Judicial Nominating Commission for Florida.

Soler’s wife, Ana Picaza Soler, also from Havana, serves as executive vice
president of Miami Mensual’s parent corporation, Quintus Communications Group,
Inc., and is likewise active in civic affairs. Before joining her husband in founding
Quintus, Mrs. Soler had established the Miami public relations firm Picaza &
Rosler, Inc., of which she was president.

A subscriber survey conducted in Summer 1982 by the University of Miami’s
Graduate School of Business showed Miami Mensual’s subscriber sex split to
be 58 percent male, 42 percent female, and their median age forty-two. Median
household income was $55,550, and 68.6 percent were year-round Miami res-
idents. Just over 69 percent had attended college; 30 percent had done post-
graduate work. Eighty percent of subscribers owned homes in South Florida,
the median value of which was $153,000. A surprising 54 percent had traveled
outside the United States during the previous year.

Roughly 57 percent of the magazine’s subscribers also read Spanish-language
newspapers, 47 percent watch Spanish television, 44 percent listen to Spanish
radio, and 51 percent read other Spanish-language magazines, the most frequently
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reported of which were Selecciones Reader’s Digest, Hola, Vanidades, Ideal,
GeoMundo, Réplica, Cosmopolitan’s Spanish edition, Américas, and Buenhogar.

That the Hispanic audience is a rich potential market has not been lost on
advertisers. Miami Mensual’s big ad categories are fashion, home furnishings
and design, banks, beauty products, automobiles—including Rolls Royce, Porsche,
and Volvo—jewelry, and tobacco products.

Most of the editorial contents of Miami Mensual appear in regular departments
(secciones fijas), the remaining non-ad space going to fashion spreads (modas)
and feature articles (articulos especiales). Department titles that appear in vir-
tually every issue are letters to the editor (‘‘Correo’’), Soler’s column (‘‘Per-
spectiva’’), brief news items from the Hispanic world (*‘Pulso’’), a page or two
of society items with small photos (‘‘Panache’’), and a restaurant guide (‘‘Res-
taurantes’’). Most recent issues have also contained travel pieces (‘‘Vigjes’’)
and a humor piece by Ralph Rewes, sometimes in the form of columns, some-
times as feature articles.

Departments that appear somewhat less regularly are restaurant reviews (*‘Gas-
tronomid’’), a guide to area entertainment (‘‘En Estes Mes’’), money-manage-
ment advice (‘‘Dinero’’), advice on wines (‘‘Vinos’’), art reviews (‘‘Arte’’),
book reviews (‘‘Libros’’), record reviews (‘‘Discos’’), health advice (‘‘Salud’’),
profiles of South Florida business executives (‘‘Ejecutivo’’), sports items (‘‘De-
portes’’), and theater reviews (‘‘Teatro’’).

The “‘soul’’ of the magazine is in Soler’s monthly “‘Perspectiva.’’ In a recent
issue’s column, he likened Miami to an ugly duckling changing into a swan,
which most Anglos, who have read only about the city’s troubles, might view
with skepticism. Soler acknowledges Miami’s troubles, speaking of ‘‘years of
pessimism and negativism, even of self-flagellation’” when ‘‘Miami stood on
the brink of social Armageddon’’ (4, 4: 10). Leaders he credits with helping
ameliorate the city’s unrest are Vice President George Bush, Knight-Ridder
Newspapers Chairman Alvah Chapman, Burdines Chairman Dick McEwen, and
others.

Examples of recent feature pieces are a political article on the future of Latin
America (4, 4: 70-75); tips to Latinos on the fine art of drinking scotch whiskey
(4, 4: 48-50); ‘“‘How to Survive a Nuclear War’’ (4, 9: 68-71); a travel feature
on Puerto Rico (4, 9: 40-41, 43-44, 46, 48-49, 51-52, 54); and an especially
interesting account headlined ‘‘Armando Valladares and 22 Years of Solitude’’
(4, 5: 65-72), the story of a Cuban political writer imprisoned by Castro’s forces
and at one point denied food for forty-six days. Valladares’ resulting partial
paralysis and the poetry he published while imprisoned caused him to become
known as the ‘‘poet in the wheelchair.”” The combined efforts of forty-seven
U.S. senators, the former presidents of Venezuela and Mexico, the International
Red Cross, and President Mitterrand of France finally effected Valladares’ re-
lease, a story better known among Hispanics than among Americans at large.

Though one hesitates to regard Miami as a swan among cities, one cannot
but admire what the Solers are doing with Miami Mensual.
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Notes

1. Miami Today estimates this segment of the South Florida Hispanic community at
350,000 in Michael Hayes, ‘‘The Solers’ Miami Mensual,’” January 12, 1984.

2. John F. Sugg, ‘‘Sky Falls on New Florida,”’ Advertising Age, April 5, 1982,
p.- M-9.
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MIAMI/SOUTH FLORIDA MAGAZINE

This regional magazine, now prospering nicely in a three-county area that
forms the nation’s fourteenth-largest retail market area, has an interesting history
of change. It began in 1920 as the Miamian and like most city magazines in
those days was a chamber of commerce periodical. It was published off and on
until the mid—1960s, then regularly until 1970, when it became the property of
the R. R. Donelly company. A group of former Philadelphia staffers and inves-
tors headed by Bernard McCormick bought the magazine in 1972 and renamed
it the Miami Pictorial. The group also owned Gold Coast Pictorial Magazine
in Ft. Lauderdale. Under Publisher McCormick and Editor Gaeton Fonzi, the
Miami Pictorial concentrated on society, long a staple with the state’s magazines
(Tatler of Society in Florida,* Palm Beach Life)* and exposé journalism, fol-
lowing the lead of Gold Goast Pictorial. The combination did not work well,
and Miami Pictorial perished after the February 1975 issue.

The magazine’s mortal remains were bought in Summer 1975 by Sylvan
Meyer, who earlier had edited the Gainesville, Georgia, Times and the Miami
News and in a brief career as a college professor had launched the journalism
program at Florida International University. Meyer revived the periodical in
city magazine format in November 1975 as Miami Magazine. Its first editor,
for one issue only, was Stephen Golob, who was followed for a one-year hitch
by James Kukar. His successor was Cliff Yudell, who was in turn succeeded
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by Ron Sachs, a former Miami Herald staffer. Sachs left to go into television,
and later in 1983 Meyer’s daughter, Erica Meyer Rauzin,' became editor.

When Sylvan Meyer began the venture in 1975, only 4,700 of his initial
24,000 press run were sales. The remainder were promotional copies distributed
in a third-class mail giveaway campaign. According to information provided by
Meyer, paid circulation had increased to roughly 7,000 of the same size press
run by late 1977. By late 1978 the magazine’s first ABC audit showed 13,000
paid circulation out of a slightly increased press run of 26,000. By late 1979
paid circulation had reached 10,000. In 1982 the magazine topped 1,000 pages
of advertising for the first time and ranked tenth in paid ad pages among U.S.
city and regional magazines.

In 1983 Meyer widened his sights and turned his city book into a regional
magazine serving three counties at the southern tip of Florida: Dade, the county
in which Miami and twenty-five municipalities are located;? Broward to the
North, in which Ft. Lauderdale and Hollywood are the first- and second-larg-
est cities and Boca Raton the most northerly;’> and Monroe, made up of the
Florida keys.* Combined, the three-county area has almost 3 million inhabit-
ants, easily a large enough population base to support a regional magazine.
Meyer’s dual tasks have been to put out a good regional book and to convince
advertisers that the area is, as his sales pamphlet terms it, ‘‘a genuinely inter-
active region.”” The move to regional orientation appears to be working; by
the end of 1983, ABC circulation figures showed 25,100 paid and only 3,000
distributed free, with 1983 revenues (circulation plus advertising) exceeding
$2 million.

Meyer’s magazine is located in a most unusual market area. The population
is made up of at least 395,000 blacks, 593,000 hispanics, white permanent
residents, and ‘‘seasonal’’ residents. In addition, a great many residents of South
Florida have moved there within the past decade. Few of Meyer’s readers are
black or hispanic, and only 9 percent of the magazine’s subscribers are over age
sixty-five. Like virtually all city and regional magazines, Miami/South Florida
targets the affluent. Over 61 percent of its readership have annual household
incomes in excess of $50,000.

Reader demographics show a mean income of $86,400, median value of
readers’ homes at $120,160, and that fifty-two percent are college graduates.
The subscriber sex split is practically even—351.2 percent female, 48.8 per-
cent male—and 27 percent of subscribers are on the board of directors of at
least one company. Roughly 10 percent of subscribers are millionaires. Mey-
er’s promotional brochure claims that in the three-county area, roughly 124,000
households have incomes of more than $35,000 a year, meaning that a lot of
the spending in this market is done by a small proportion of the households.
Assuming this figure is accurate, Miami/South Florida Magazine has achieved
good market penetration with the part of the population it has tried to reach,
promoting itself by campaigns via radio, television, newspapers, and direct
mail.
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As with other regional periodicals in good market areas, the kind of readership
Miami/South Florida Magazine has built has succeeded in attracting an impres-
sive array of advertisers: clothing from Saks, Lord & Taylor, Neiman-Marcus,
Jordan Marsh, and Burdines; expensive house and condo developments; St.
Andrews, Boca Pointe, Boca Grove, and Parkside in Boca Raton, or Indian
River Plantation at Stuart; BMW automobiles; Karastan carpets; Sony audio
equipment; The Helmsley Palace in New York City. Liquor advertising is big:
Jack Daniels whiskey, Johnny Walker scotch (Black Label, of course),
Stolichnaya vodka, Aalborg Akvavit. Banks are fairly heavy advertisers in
Miami/South Florida Magazine, and there are a modest number of restaurant
ads. Upscale ad appeal reached a new high (or low, depending upon one’s pre-
dilections) in a full-page ad for the V.I.P. Wing of Doctors Hospital in Hol-
lywood, Florida, which turns going to the hospital into an exercise in status
seeking.

The magazine’s management opts for a rather small number of feature articles
per issue—either three or four; about 40 percent of these are by freelancers.
Editor Rauzin tries to use one journalistic piece in each issue,’ a recent example
of which is an examination of alleged safety hazards at Pratt & Whitney’s large
rocket and jet development plant in Palm Beach County (Janis Johnson, “‘A
Reasonable Doubt,’” 25, 12: 62-66, 70-72, 76, 80); one consumer-oriented
article such as a story by Sylvan Meyer’s wife Anne® on Italy’s cameo and coral
jewelry (‘‘Sea Sculpture,”” 35, 5: 68-71, 82-83); and one essayish lifestyle
piece, for example the editor’s own recent article on bulimia, a neurotic behavior
disorder linked to fear of gaining weight in today’s slim-minded society (‘‘Bu-
limia,”” 35, 5: 72-73, 87-89).

The larger part of Miami/South Florida Magazine’s editorial matter is in its
regular departments, which include Sylvan Meyer’s monthly column ‘‘For
Starters’’; ‘‘Calendar,’” an entertainment guide for art galleries and festivals,
dance, music, theater, movies, museums, sports, clubs, bars, and even lec-
tures; a books department showcasing the work of area writers; and a movie
review column, done until mid—1984 by Meyer’s son David, who is living in
Sun Valley, Idaho, where he is doing a book on snow skiing. The magazine
provides a lengthy restaurant guide (not really restaurant reviews but detailed
enough to be useful), a Dining-Out column giving more complete information
on one type of restaurant (Italian, Indian, children’s, etc.) per issue, an inno-
vative puzzle page by Don Rubin, and a miscellany called ‘‘The Big Orange’’
edited by Maureen Griess-Glabman.

Most editorial illustration work is in color in this attractive monthly slick,
which varies in length from 116 to 190 pages. If the magazine has a graphic
shortcoming, it is that parts of the book have rather a busy appearance due to
the amount of ‘‘guide’’ material included. The positive side of this coin, of
course, is that a lot of information is packed into Miami/South Florida Mag-
azine. Editorially, criticism concerns a possible overemphasis on wealthi-
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ness—frequent success stories that allow wealthy subscribers to read about how
someone else in South Florida became wealthy, too, and for another example,
a recent article on how to set up a ‘‘great home bar’’ that was cloyingly nou-
veau riche in its appeal. These minor quibbles aside, Sylvan Meyer and family
have built a most respectable regional magazine and have now attracted enough
national advertising that greater national recognition should be just around the
corner.

The magazine’s success has enabled Meyer Publications, Inc., to begin a
twice-monthly tabloid for New York City computer users in October 1983. This
new venture, Computer Living/NY, was joined in October 1984 by South Florida
Home & Garden, a Miami venture that Meyer hopes will be as well received
as the recent Texas magazines of this genre.

Notes

1. Mrs. Rauzin holds an M.A. from the Columbia Graduate School of Journalism
and has several years’ experience as a reporter for the St. Petersburg Times and suburban
papers owned by the Miami Herald.

2. Dade’s population in 1980 was 1,625,000, and since that time roughly 120,000
Cubans and 40,000 Haitians have arrived there. Despite Miami’s well-publicized troubles,
the first three years of the 1980s saw about $2 billion go into new downtown construction
in that city.

3. In a sales promotion pamphlet prepared for the magazine, Meyer says that Broward
County grew 63 percent during the 1970s and that ten of its cities did not exist in 1960.

4. In 1980 the Keys had about 80,000 permanent residents.

5. Telephone conversation with the author, July 10, 1984.

6. Anne Meyer is also a radio personality of long standing.
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THE MONTHLY MAGAZINE AND LITERARY
JOURNAL

Published in the isolated small town of Winchester, Virginia, in 1812 and
1813, this monthly held itself strangely aloof from the War of 1812 and other
political concerns of that troubled period. For a small-town periodical, the sixty-
four page Monthly Magazine was a decidedly ambitious publishing venture.
Winchester was hardly a major seat of literary endeavor, and Editor/Proprietor
John Heiskell used selected material, that is, articles and verse that had appeared
earlier in other periodicals or books, to an extent that by today’s standards would
seem almost inconceivable. This policy was made quite plain in his address to
patrons in number 1.

In the same address Heiskell portrays his new monthly as the best magazine
bargain in the nation. While the Port Folio had more pages, wrote Heiskell, the
Monthly Magazine would sell for $4 yearly, as opposed to Port Folio’s $6. At
the same time that the new editor compared his own product favorably with the
celebrated Port Folio, it was this magazine that he most often tapped for material.
Other periodicals from which articles and poems were lifted were the American
Review, the Mirror of Taste, the Analectic Magazine, the Monthly Review, the
Literary Panorama, the Universal Magazine, the Freemason’s Magazine, the
Quarterly Review, and the Edinburgh Review.

Heiskell promised that the Monthly Magazine would be *‘regularly embellished
with Engravings, executed by the ablest artists, and embracing subjects best
calculated to amuse and instruct’’ (1, 1: 4). No more than two or three engravings
appeared during the magazine’s one-year life, however, due in part to cost, in
part to difficulty in obtaining suitable plates. In the final number of the first
semi-annual volume, the editor apologizes for the absence of illustrations, citing
an unnamed Philadelphia artist as the culprit (1, 6: unnumbered page facing
p- 317). On the same page, the editor, now fully aware of the troubles by which
editor-publishers of his era were beset, begs his subscribers to make payment,
saying politely and optimistically, ‘‘The Editor confidently relies on their em-
bracing the earliest opportunity of discharging their accounts.’’

Issue number one, typical of those to follow, began with an article on Valley
Forge, taken from the Freemason’s Magazine. Other contents of number 1 were
““Comparative Traits of English and American Character’’ and ‘‘Particulars on
the Death of Capt. Lewis,”’! both from the Port Folio, as were ‘‘A Retrospect
on the Year 1811°" and ‘‘Biographical Sketches of Major General Henry Knox.’’
From the Mirror of Taste came ‘‘Life of George Frederick Cooke, the Justly
Celebrated Actor.”” Some items are unattributed, such as ‘‘Gossipping,”’ a dialog;
““Letter from a Young Lady on Her Death Bed to Her Sister’’; and commentary
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on physical beauty, which included a poem by Gray that concludes, ‘‘In beauty,
faults conspicuous grow/The smallest speck is seen on snow.”’

A small amount of the prose in number 1 was original. In ‘‘A Prudent Hint
to Young Ladies,”’ the editor warns the fair against premature loss of virtue;
and an unsigned travel piece, ‘‘A Short Account of the Azores or Western
Islands,”” was written especially for the Monthly Magazine. A collection of
amusing snippets appears near the back of the first number. In one a sailor is
asked why a ship is always called she. ‘O, faith,’’ said the sailor, ‘‘because
the rigging costs more than the hull.”” In another example, a country gentleman
asks his college-student son what is meant by a Bachelor of Arts. ‘‘One (said
the student) who woos the arts, but never weds them!”’

A four-page poetry department completed the issue, as it did future issues.
Like the prose copy, most of the verse in the Monthly Magazine had first appeared
elsewhere. Much of it was palatable, and Editor Heiskell had a liking for the
light and witty, as in the epigram,

Let the loud thunder roll along the skies,

’Clad in my virtue, I the storm despise.’
‘Indeed,’ cries Peter, ‘how your lot I bless,

To be so sheltered in so thin a dress.’ [1, 1: 64]

or in these lines,

By our parson perplext,
How shall we determine?
‘Watch and pray,’ says the text,
‘Go to sleep,’ says the sermon. [1, 3: 192]

or this epitaph:

Here lies Tom Paine, who wrote in
Liberty’s defense,

But in his ‘Age of Reason’ lost his
‘Common Sense.’ |1, 4: 252]

Returning to the magazine’s article content, much space was taken up with
looking back at Europe and England, as in ‘‘Female Heroism, As Evinced during
the Reign of Terror of the French Revolution’” (2, 5: 298-308), ‘‘Life of Soult,
the Present Duke of Dalmatia’ (2, 2: 329-31), ‘‘Character of Hume, by the
Earl of Charlemont’’ (2, 6: 333-37), and ‘“The Story of Don Estevan de Xeres’
(2, 3: 176-81).

The editor also showed a marked penchant for the battle of the sexes. Scores
of inconsequential articles appeared under such titles as ‘‘A Good Husband,”’
“A Good Wife,”” ‘“The Old Bachelor,”” ‘““The Old Maid,’’ ‘‘Advice to Husbands
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by a Lady,”” ‘‘Picture of Connubial Felicity,”’” and the like. An unusual offering
was ‘‘On the Absurd Compliments Which People Pay to Parents on the Like-
nesses of Children’’ (1, 4: 243-44).

Heiskell continued to suffer delinquent accounts and declined to publish further
after the final number of his second volume (April 1813). After informing readers
that such was the case, he suggested, probably with an optimism born of des-
peration, that subscribers who had not yet paid could send $5 that they might
satisfy their obligation and receive the Winchester Gazette for the next year, as
well.

The last item to appear in the Monthly Magazine was its first obituary—three
pages with heavy black borders on twenty-year-old William Ball, a popular
Winchester man who was murdered at Fort Nelson in the Norfolk area (2, 6:
367-69).

Note

1. The piece on Capt. Lewis was in the form of a letter from Alexander Wilson,
author of American Ornithology, and was more nearly about birds and Chickasaw customs
than about the unfortunate captain.

Information Sources

INDEX SOURCES: Indexed at end of each volume.
LOCATION SOURCES: American Periodical Series microfilm, Library of Congress.
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MONTHLY MISCELLANY. See THE MEDLEY

THE MONTHLY REVIEW AND LITERARY

MISCELLANY OF THE UNITED STATES. See THE
MONTHLY REGISTER, MAGAZINE, AND REVIEW OF THE
UNITED STATES

THE MONTHLY REGISTER, MAGAZINE, AND
REVIEW OF THE UNITED STATES

Charleston’s eighth magazine,' the Monthly Register and Review of the United
States, was founded in January of 1805 by expatriate Englishman Stephen C.
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Carpenter, who had served the Crown in India and had done journalistic writing
in England before settling in Charleston as editor of the Courier. The first volume
of his new magazine was most unusual in that it included a separate, independ-
ently paginated section with its own title page, which read, the Monthly Review
and Literary Miscellany of the United States. This odd two-magazines-in-one
approach was dropped after volume 1, and the title The Monthly Register, Mag-
azine, and Review of the United States was employed. Volume 1, containing
twelve numbers, was printed by Gabriel Manigault Bounetheau at the Apollo
Press, No. 3 Broad-Street, near the Exchange.

In each number of volume 1 the Monthly Register was divided into two
departments: ‘‘Retrospective History,”’ devoted to assembling a record of the
American Revolution, and ‘‘History of the Passing Times,’’ given over to literary
and miscellaneous matter. Carpenter modeled the Monthly Register section of
his double-barreled magazine after the English Annual Register; his ambition
was to edit a ‘‘journal of record,’’ or as he stated in his prospectus, to provide
‘““a permanent record of all the public transactions of the time; which would
enlighten the minds, and improve the morals and the manners of the existing
generation, and deliver down to posterity, for the use of the future historian, all
the political facts and public transactions of the day, untinged with false colouring
and unsullied by political prejudice.’’

His Monthly Review and Literary Miscellany contained a series of essays
entitled ‘“The Wanderer’” and another serialized feature called ‘‘Men and
Women,’” which Carpenter termed ‘‘a moral Tale, portraying the human char-
acter, as it really exists in the world, and developing the springs and movements
of the human heart.”’ The Monthly Register also contained literary reviews and
poetry.

One of the most interesting items in volume 1 appeared in the first number
in the ‘‘Retrospective History’’ section. Here Carpenter comments on the dif-
ficulties of writing history, compares the work of ancient and modern historians,
and reflects on the nature and use of history in general. The historian’s dilemma,
he says, is to convey factual truth without becoming dry and dull. He speaks of

those graces of composition, which relieve subjects of a dry nature from
wearisome dullness, which attract attention, where interest flags, and give
annimation, and spirit, to the most cold and lifeless materials. Upon the
reading of a dry, jejune narrative of events, utterly destitute of ornament,
few will bestow time or trouble. To render history generally useful, there-
fore, it must be made attractive, and, to that end, decorated with the finest,
but most simple drapery.

One must, he continued, ‘‘steer a middle course between dry narrative and frothy
relation . . . to give to history its measure of reflections, without . . . falling short
of propriety; for,while mere narrative, without those, is to be regarded as little
better than a file of newspapers, a redundance of reflections without a propor-
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tionate share of facts, differs but little from a novel or romance.’”” The true
historian, he concluded, was neither a plodding compiler nor a ‘‘vain pedant’’
who tries to dazzle the reader with a ‘‘gaudy display of bloated sentiments, and
pompous, turgid phraseology.”’

Carpenter’s own writing might be regarded as somewhat *‘precious’’ or over-
ripe, yet somehow he usually managed to produce a pleasing result with it.
Consider his apologia offered in the preface to volume 1:

Conscious of the very humble rank in letters, to which he can venture to
aspire, and at the same time aware of the difficulties that beset him, he
considers it to be his duty not to shrink from the task he has undertaken,
and, while he feels the disproportion of his capacity to the magnitude of
such a work, to strain that capacity to the utmost, and to draw upon industry
for deficiencies of genius.

The Monthly Register appeared irregularly during its first year and was sus-
pended from September 1805 until March 1806 and again from September through
November 1806. In December 1806 Carpenter recommenced publication, this
time from New York City, where, as he put it, he could ‘‘stand at the confluence
of the greatest number of streams of knowledge, flowing from the most distant
sources, that meet at any one point of this great continent’’ (‘‘Introductory
Essay,”’” 2, December 1806: 2).

Carpenter chose as his associate editor the well-connected John Bristed, who
married a daughter of John Jacob Astor;> publication became regular, with the
magazine appearing monthly. Upon completion of volume 2, Carpenter turned
over the editorial reins to Bristed.” In his preface to the annual collection of
volume 2, Bristed boasted that the Monthly Register was the only magazine in
America offering impartial and independent reviews of American authors. Other
U.S. reviewers, he said, ‘‘suppose that they could encourage the efforts of
American genius, by praising every American publication. . . . It were much to
be desired that all, who take upon themselves the office of Reviewers, would
attend to the words of Publius Syrus; —Judex damnatur, cum nocens obsolvitur.
—The Judge is condemned, when the guilty is absolved.’’ The magazine failed to
prosper under Bristed and ceased publication after the December 1807 number.

Especially during Carpenter’s tenure as editor, the magazine not only provided
a wealth of historical information on the Revolutionary era but showed flashes
of wit amid the ‘‘fine’’ prose of the editor and the serious historical content. In
the seemingly endless (424-page) supplement to volume 1 suddenly appeared a
delightful poem, ‘‘On Being Left Alone after Dinner’’ (pp. 65-66)," accom-
panied by ‘‘An Epigram on An Epigram’’:

The qualities all in a bee that we meet,
In an epigram never should fail,;
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The body should always be little and sweet,
And a sting should be felt in its tail.

Perhaps the most endearing single feature of this magazine, however, is the
brash idea of an editor setting out single-handedly to provide the public with a
“‘journal of record,’”’ a task to which even the most lavishly staffed and best-
financed modern periodical is barely equal.

Notes

1. Earlier Charleston magazines were the Traiteur* (1795-96), the South Carolina
Weekly Museum* (1797-98), the Vigil (1798), L’ Echo Du Sud: Moniteur Francais (1801),
the Toiler* (1801), Charleston Medical Register (1803), and the Sociable Magazine and
Quarterly Intelligencer (1803—4).

2. Frank Luther Mott identifies Bristed as ‘‘the ‘Oxonian Bristed> whom Halleck
satirized in Fanny and Neal lambasted in Blackwood’s’> (November 1824). See Mott’s
A History of American Magazines, 1741-1850 (New York, 1930), I: 261.

3. Carpenter also edited the People’s Friend, a New York City daily, and later the
Mirror of Taste, a theatrical periodical, in Phiadelphia.

4. The anonymous poem’s first two verses read:

How shall I here employ my time

Alone, without or prose or rhyme,
Or pencil to amuse me?

Nor pen, nor paper, to be found,

No friend to push the bottle round,
Or for its stay abuse me.

The servants come and find me here,
And stare upon me like the deer
On Selkirk, in Fernandez;
And quite as tame, they wipe the chairs,
And scrub; and hum their fav’rite airs,
And ask what my command is.

Information Sources

BIBLIOGRAPHY:

Mott, Frank Luther. A History of American Magazines, 1741-1850. New York, 1930.
[: 260-61.

INDEX SOURCES: None.

LOCATION SOURCES: American Periodical Series microfilm, Atlanta Public Library,
Boston Athenaeum, Miami University Library (Oxford, Ohio), State Historical
Society of Wisconsin (Madison).
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MAGAZINE TITLE AND TITLE CHANGES: The Monthly Review and Literary Mis-
cellany of the United States (a separate section in volume 1 bore its own title
page: The Monthly Register, and Review of the United States, January 1805-
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December 1806); the separate sections were discontinued as of vol. 2, which was
published as The Monthly Register, Magazine, and Review of the United States
(January-December 1807).

VOLUME AND ISSUE DATA: Vols. 1-4 (January 1805-December 1807); irregular until
November 1806, then monthly.

PUBLISHER AND PLACE OF PUBLICATION: Stephen C. Carpenter (Charleston,
South Carolina, January 1805-November 1806); E. Sargeant, (New York City),
S. F. Bradford (Philadelphia), and Marchant, Willington & Co. (Charleston, South
Carolina, December 1806-December 1807).

EDITORS: S. C. Carpenter (January 1805-May 1807); John Bristed (June-December,
1807).

CIRCULATION: Unknown.

MOONSHINE

One of the South’s earliest attempts at a humor magazine' was Moonshine, a
sixteen-page weekly that shone but briefly in June and July 1807. Published by
Samuel Jefferis at No. 212 Market-street in Baltimore, this little sheet was edited
by a group of friends who called themselves the Lunarian Society. It sold for
12.5¢ a copy or $1 in advance for eight issues.

Page 1 of the maiden number, headlined ‘‘By the Man in the Moon,’’ intro-
duced the new periodical to its readers via a convoluted, bogus tale about a role
of papyrus ‘‘found in the small pyramid of Gizeh’’ and provided voluminous
explanation and description of its appearance and contents. At considerable length
the reader is led to the translation of the papyrus’ message: that the pyramid
was built to preserve the ancient Egyptian recipe for moonshine. This singular
introductory essay concludes by detailing what the editors planned for their new
vehicle:

Our chief employment shall be to present . . . sundry pieces of Moonshine®
of our own weaving, according to the newest fashions. . . . For those who
are fond of comparing their own excellencies with the deficiencies of other
poor devils around them, we have in store a budget of satire. . . . For those
of merrier frame, we shall work hard to manufacture a few easy jokes; for
dull dogs we shall sometimes even condescend to be dull . . . for the young
ladies we shall cull from among the inditings of our younger days many
a tender ode and dying ditty.

All readers who might wish to contact the society were advised to address their
letters ‘“To the Man in the Moon’’ and deposit them in the box in Mr. Jefferis’
window.

A romantic sonnet is offered on page 16 of number 1 for the use of ladies
whose gentlemen admirers are incapable of writing romantic verse of their own.
“To every fair forlorn,”’ the editors write, ‘‘whose admirers may not have the
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skull to perceive that ‘thyme’ and ‘time,’ and ‘love’ and ‘dove’ jingle together,
we offer the following. Let her make them transcribe this upon gilt paper, and
then, as a great secret, she may show it to all her acquaintances as a copy of
verses addressed to herself’’:

“Twas not the liquid lustre of thine eye,
Nor thy fine form, to which might ill compare
The bending statue, nor thy glossy hair,
Nor thy cheek ting’d with health and beauty high,
Not yet thy honied lip, nor those bright rows
Of pearl, thro’ which thy breath more fragrant flows,
Than balmy Zephyr when he wooes the May,
That won my heart: for beauties I have known
That almost equal’d thine, and have not lov’d!
It was thy gentleness my bosom mov’d,
Thy heart to feel for others’ miseries prone,
Thy converse sweet, and (unaffected) gay.
These shall endure when other charms are past,
And while these shall endure, so long my love shall last.

The ‘‘Lunarians,’’ who signed their contributions ‘‘Vincent Lunardi,’’ ‘‘Tim-
othy Varnish,’’ “‘Copernicus Ptolemy,’’ etc., seem to take special relish at poking
fun at themselves:

The gentle reader of our pages, if he has ever had the good luck to increase
his knowledge of natural history by stumbling over a hornet’s nest, may
form some notion of the situation of authors on their first appearance before
the public. The buzz and general commotion of the venemous insects that
sally forth on the first attack of their hive, are a perfect type of the din
and persecution that surround the wight who has dared to tread within the
purlieus of a printing office. Assailed on all sides by their stings and their
hummings, you know not whether to advance or retreat, amid the shower
of hail shot that whizzes by you.

And again:

On Saturday morning, then, I arose with the sun, shaved myself with such
expedition as to slice off the point of my chin. . . and sallied out to hear
what the world said of us. I had scarce got into Market-street when I saw
several of the lirerati of the city hurrying along as if in eager pursuit of
something. ‘Now,’ said I to myself, ‘shall I witness the triumph of our
society; with what anxiety do these gentlemen haste to the bookseller’s to
peruse our pages!’ I stopped the first I met and asked him why he went
so fast. ‘I am afraid, answered he, that I shall find nothing fit to eat if I
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do not make haste to the market,” and left me. The next gave me a similar
answer, and so did the third. ‘Strange!” thought I, ‘that intellectual food
and even Moonshine, should be neglected, for the sake of the vulgar
gratification of a good dinner!” Home I went again, muttering to myself
all the way, and lamenting the degeneracy of these latter times.

On being asked whether Moonshine would succeed, ‘‘“Tim Varnish’’ replied with
accuracy of foresight:

Indeed, my dear friend, I could wish that it might;
But I fear it will go tothe d. ..

For most men love darkness far better than light;
Because all their doings are evil. [No. 2: 29-30]

Moonshine’s publisher, anticipating that a general miscellany would be more
widely and warmly received, soon announced plans to commence a second
periodical, the Baltimore Magazine, a weekly that managed to publish only one
issue (in July 1807) before being absorbed by the Philadelphia Port Folio. The
two Baltimore magazines were offered as a package deal, costing $3 for six
months, in advance.

Notes

1. Others were the Vigil (Charleston, S.C., 1798), Spectacles (Baltimore, Md., 1807),
the Red Book* (Baltimore, 1819-21), and the Microscope and General Advertiser (Louis-
ville, Ky., 1824-25).

2. The term ‘‘moonshine’’ is used two ways: one to denote the liquid variety, the
other in the sense of ‘‘foolishness’’ or ‘‘whimsy.”’

Information Sources

INDEX SOURCES: None.
LOCATION SOURCES: American Periodical Series microfilm, Library of Congress.

Publication History

MAGAZINE TITLE AND TITLE CHANGES: Moonshine.

VOLUME AND ISSUE DATA: Nos. 1-5, weekly (irregular; June 20-July 23, 1807).

PUBLISHER AND PLACE OF PUBLICATION: Samuel Jefferis. No. 212, Market-
street, Baltimore, Maryland.

EDITORS: ‘“The Lunarian Society.”’

CIRCULATION: Unknown.

THE MOTHER EARTH NEWS®

In Madison, Ohio, in January 1970 began a magazine distinguished by a really
different appeal. It was directed at a young, activist audience—people who had
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picketed and held vigils, worked as fundraisers, appeared before planning boards,
demonstrated, participated in happenings. People who probably prefaced many
of their statements with the word ‘‘man,’’ or with ‘‘like, man,’’ but who never-
theless had something of value to say. People who had come to want more action
and less talk.

It was for them, America’s blue-jean men and blue-jean women, that the
Mother Earth News® was created. Its creators directed their efforts at those who
dreamed of a simpler, more natural lifestyle, but not at those who dreamed
faintly. The message was direct: drop out of the unreality of city life and the
corporate life structure, and tune into nature and self-sufficiency in a rural setting.

Volume 1, number 1, began with the announcement that the issue had been
put together ‘‘in one solid month of 14-hour days’’ by two people, John and
Jane Shuttleworth. *‘If you like us,”” added the Shuttleworths, ‘‘we’re The
Mother Earth News®. If you don’tlike us . . . we’re The Saturday Evening Post!’’
(p. 5). A notice on the title page identified the new magazine as ‘‘a bi-monthly
publication edited by, and expressly for, today’s influential ‘hip’ young adults.
The creative people. The doers. The ones who make it all happen.’’ Emphasis
would be placed, the notice continued, on alternative lifestyles, ecology, working
with nature, and doing more with less. Single copies were priced at $3, high
for a slim all-newsprint periodical of sixty-four pages in which the only color
work was the one-color cover. A yearly subscription was $15. Today, page
length approximates 200 pages, and a substantial amount of full-color work
appears. The magazine has remained a bimonthly. The single copy price also
remains the same; a yearly subscription is now $18.

One of the first articles in the initial issue was ‘‘How to Make It Your Way”’
(pp. 6-7), reprinted from an earlier appearance in Cavalier. The drop-out-and-
tune-in advice it contained was couched in the hip language of the day (‘‘If you
don’t have the bread, don’t sweat it’’; ‘‘That’s a drag’’; ‘‘Make the scene’’;
etc.) The article’s author cited Gladys Laubin’s book, The Indian Tipi, and Euell
Gibbons’ Stalking the Wild Asparagus, Stalking the Blue-Eyed Scallop, and
Stalking the Heathful Herbs.

Other articles in the first issue were also reprinted by permission. ‘‘Living
High on $6,500 a Year’’ (pp. 8—11) had appeared in the Saturday Evening Post,
and a series of articles on freelance cartooning, ‘gag writing, and humor writing
were reprinted from Information Guide (pp. 12-28)." Still other articles in this
issue were a detailed how-to piece on building and living in an Indian tipi (pp. 29-
40), and a profile of Twin Oaks, a Virginia commune known for the excellent
rope hammocks and hammock chairs made there (pp. 56-59).

Articles chosen for a subsequent issue (number 39) were ‘‘How to Eat Better
for Less: The Secrets of Organ Meat Cookery,’’ offering recipes for kidneys,
tongue, heart, sweetbreads (thymus and/or pancreas, pp. 66-70); ‘‘Smoke Your
Way to Independence,’’ not about marijuana—Mother stays well away from this
topic—but on smoking fish (pp. 79-83); and ‘‘We Built a Spinning Wheel for
$2.50” (p. 106). Another issue (number 60) offered articles on how to build a
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firewood splitter (pp. 80-82); dog sledding (pp. 88-89); wild foods, with a
detailed chart listing the nutritional components of chicory, fennel, day lily,
knotweed, etc. (pp. 110-113); and ‘‘Four Arguments for the Elimination of
Television’” (pp. 122—-124, 126).

A regular feature that pokes fun at Playboy is the ‘‘Plowboy Interview.”” A
recent example is an interview with Dr. Andrew Saul, a naturopath, or practi-
tioner of natural healing (no. 85: 17-20, 22—-23). Rather than prescribing drugs
or surgery, the naturopath is more inclined to prescribe vitamins or vegetarian
diets. Dr. Saul’s book, Doctor Yourself, is described as a ‘health homesteader’s
handbook,’’ certainly appropriate for Mother’s readers. The same issue also
contains articles on how to deliver a calf (pp. 74-76), folk music instruments
(pp. 90-92), how to build Mother’s waterless compost commode—a modern
outhouse (104-6), chimney sweeping as a career field (pp. 108—11), dowsing
(pp. 124-26), foraging for wild foods in the dead of winter (130-31), and home
schooling (pp. 139-41).

A regular department called ‘‘$uccessful $waps’’ began with number 39,
inspired by an article on bartering that had appeared in number 37. The magazine
itself will swap a year’s subscription for acceptable selections sent in by readers.

The magazine’s personals department, ‘‘Lifemates and Companions,’’ began
as ‘‘Positions and Situations,’’ intended as a means of helping those who wanted
to escape The System get in touch with those who had dropped out earlier. In
this space appear the messages of creative, caring, nonviolent, nature-loving,
mellow Aquarians, Geminis, etc. in search of a like-minded someone, usually
of the opposite sex, with whom to enjoy organic farming, solar energy, geodesic
dome living, vegetarian diets, communicative relationships, and total commit-
ment. A similar department, ‘‘Lost Souls,”” was instituted to help readers locate
long-lost friends and relations—people who had really dropped out.

A department called ‘‘Mother’s Calendar’’ lists folk festivals, crafts fairs,
poetry competitions, awareness workshops, meditation seminars, and the like.
Under the heading ‘‘Mother’s Lifers’’ are printed the names of readers, now
numbering more than 6,000, who have paid $600 each to become lifetime
subscribers. The funds generated from this source are used to help support
Mother’s 622-acre research center, Eco-Village, located between Hendersonville
and Brevard in the North Carolina mountains. Eco-Village is a research and
teaching center with programs in ecology, organic gardening, and alternative
energy generation.

The magazine’s management has also branched out into The Mother Earth
News® Tours, featuring exotic tours to such places as Ladakh in the Himalayas,
Inner Mongolia, or Rwanda’s Mountains of the Moon. Other adjuncts are Moth-
er’s newspaper column—mailed free in both manuscript and camera-ready format
and carried by 1,150 papers—and three-minute radio segments, now carried by
some 900 stations, including some as far away as Saipan, Agana (Guam), and
Pago Pago.

Mother has created her own Environmental Hall of Fame. Among the envi-
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ronmentalists, activists, explorers, and scientists inducted have been Jacques-
Yves Cousteau, Davis Ross Brower, Jerome Irving Rodale, Aldo Leopold, Bar-
bara Ward, Sir Albert Howard, Rene Jules Dubos, and Anwar Fazal (no. 84:
96-97).

The magazine’s ad/editorial ratio is weighted in favor of the editorial, 60:40.
Roughly 80 percent of income is generated by subscriptions and newsstand sales,
unusually high in today’s market.

Noneditorial space is occupied by ads for sensible shoes, garden tillers, vi-
tamins, food processors, seeds, backpacks for dogs, windmills, tents and tipis,
woodstoves, well-drilling equipment, all-natural toothpaste, mauls for splitting
firewood, and the How-To Book Club. The magazine enjoys a good number of
full-page ads on various ways to make money independent of the corporate world
by such means as worm farming or becoming a chimney sweep. Mother lets
herself in for some criticism by occasionally accepting ads for vague get-rich-
quick schemes, which might tend to lessen the magazine’s otherwise excellent
credibility, and has in the past accepted ads of an alarmist nature—what to do
in the coming depression, for example.

From its first home in Madison, Ohio, the magazine moved in 1973 to Hen-
dersonville, North Carolina, where it remains. Today its subscribers are still
relatively young, median age thirty-eight; modestly prosperous, with median
household income $27,684; and moderately well educated—40 percent attended
or were graduated from college and 14 percent did postgraduate work. The
magazine’s substantial readership—912,000 paid plus 25,000 nonpaid—is scat-
tered throughout the nation, with their biggest region for subscribers being the
East North Central states, followed by the South Atlantic, Mid-Atlantic, and
West South Central regions. A little more than half Mother’s subscribers (54.5
percent) are males. A telephone conversation with staffer Joanne Dufilho (June
4, 1984) confirmed that the Mother Earth News® has no direct competitor, that
is, no other magazine devoted to the same range of interests.

In January 1980 the Shuttleworths sold the magazine to three of the company’s
employees: David Adams, formerly treasurer and now president; Robert M.
Lieb, formerly media director, now publisher; and Bruce Woods, ex-managing
editor, now editor. The magnitude of the purchase price has not been revealed,
but presumably the Shuttleworths no longer have to concern themselves with
““‘doing more with less.”’

Note

1. This magazine was later retitled Cartoon World.

Information Sources

BIBLIOGRAPHY:
Hirsley, Michael. ‘‘Getting Down to Mother Earth at a Modern Walden.”” Chicago
Tribune, December 19, 1983, 1: 13.
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NATIONAL MAGAZINE (1799)

This thoroughly political periodical, Virginia’s first magazine, was issued
twice quarterly in Richmond during 1799 and 1800. Edited, published, and
printed by James Lyon, this short-lived magazine was a forceful spokesman for
the Anti-Federalist, or Republican, cause.'

With the full title of the National Magazine; or, A Political, Historical,
Biographical, and Literary Repository, the contents page of volume 1, number
1, reads like a course in U.S. history, including the texts of the Declaration of
Independence, the U.S. Constitution, the Alien and Sedition Acts, the Virginia
and Kentucky Resolutions, the Constitution of Virginia, and other documents
central to the early history of our nation. An extract from the trial of Mathew
Lyon (‘‘the Roaring Lyon of Vermont’’)* appears here, as does the monarchical
constitution proposed by Alexander Hamilton, as well as Hamilton’s biographical
memoirs and a history of the National Mint.

Also in the 103-page first number appears a ‘“Triune Dedication,’” 10 pages
in length: to the Republicans throughout the United States; to John Adams, Esq.,
President; and to the aristocrats generally. The first part begins:

To your patronage I submit this publication; for the dissemination of your
principles it is instituted; and by your support, or your neglects, it must
flourish, or must fade. In your cause I have embarked; —with you I must
rise or fall.

This portion of the dedication then launches into an eloquent but seldom quoted
defense of press freedom:

A press properly conducted, is justly numbered among the most powerful
weapons of liberty against slavery, virtue against vice, and patriotism
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against ambition. But its qualities are perverted, its influence becomes
pernicious, when it falls into the hands of sychophants, and hirelings, who
are always ready to varnish over, with fulsome adulation, the follies and
vices, treacheries and enormities of their patrons, and drown their crimes
in praise. . . .

When offices and vice, honor and corruption, influence and treachery, flow
from the same fountain, accountability is but a name; —then the freedom,
the terror, and censorious power of the press, is the only check to the
injustice and avarice, the rapine and cruelty, of the subordinate tyrant.

The purpose of the National Magazine, Lyon tells his Anti-Federalist readers,
would be to lay bare ‘‘the plans and villanies of an aspiring faction, who are
trampling on your liberties, abusing your confidence, despising republican vir-
tues, and usurping power necessary for the execution of their conspiracies.”’

In the second and third portions of the dedication, and throughout his mag-
azine’s short life, Lyon berates the Alien and Sedition Acts® and President John
Adams’ part in their passage and attacks the Northeastern establishment aris-
tocrats. True to his promise, Lyon never smooths over ‘‘with soft words and
silken sentences’’ the excesses of the Adams administration.

In volume 1, number 3, Lyon prints the text of Adams’ speech to the Sixth
Congress, then adds his own commentary, the nature of which is made clear in
this excerpt:

At the opening of each session of Congress, it has been customary for the
president to make a speech to the two houses. This practice issues in a
mere waste of time. The president can tell them nothing but what they
have heard already by other channels. The harrangue has often been em-
ployed as a convenient organ for the voice of faction and defamation.

Lyon’s favorite personal target, however, was Alexander Hamilton, whom he
describes as a man ‘‘whose transcendent capacity for mischief entitles him to
the epithet of the most dangerous man in the Union.”” Had he not been disap-
pointed in seeing his strong central government fully established, Lyon said,
“‘he would be a Caesar without his virtues, and a Cataline with all his vices.”’
(1, 1: 91).

The pages of the National Magazine were open to other vehement Jeffersonian
spokesmen. An example is the valedictory address of Thomas Cooper upon his
relinquishing the editorship of a Pennsylvania newspaper, the Sunbury and Nor-
thumberland Gazette. In it, says Lyon in his introduction, Cooper ‘‘developes
step by step the destructive measures of the faction which has been running these
states to ruin for several years.”’*

Space is given essays on press freedom, such as ‘‘Essay on Liberty of the
Press’ (1, 4: 352-71) by ‘‘Hortensuis,’’ actually George Hay of Petersburgh,
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Virginia, and ‘‘Remarks on the Liberty of the Press’’ (2, 5: 19-20) by David
Hume, Esq. Much attention is paid to economics in such articles as ‘‘Political
Arithmetic’’ (2, 5: 7-8; 2, 6: 111-20), a reprint of the nation’s first bankruptcy
law, and several treatments of the national debt. Also given prominent play were
essays on libel (2, 5: 172-78) and slander (‘‘Slander the worst of poison, ever
finds/An easy entrance in ignoble minds’’; 2, 8: 392-93). In later numbers poetry,
miscellaneous material, and filler supplant some of the political content, though
general political material—as in ‘‘On the Rights of Woman’’ (2, 7: 204-5)—
and direct, partisan political material—such as ‘‘Serious Considerations Why
John Adams Should Not Be Re-elected President’” (2, 7: 232-37)—still
predominate.

A note at the conclusion of volume 2, number 8, informs readers that the
magazine, which had been moved to the District of Columbia before the ap-
pearance of number 7, would be ‘‘blended’’ with the Cabinet and published in
a weekly quarto pamphlet of twelve pages, to be stitched together in a cover,
except in the District, where four pages of the combined periodical would be
delivered every second day. Number 8 appears to be the last issue available to
researchers.

Though historians have paid little attention to this magazine, its importance
lies in having been a bold regional spokesman for Jeffersonian principles at this
crucial, formative time in our new nation’s development.

Notes

1. These ‘‘Republicans,’” it should be noted, were the political faction that later
became today’s Democratic Party.

2. See Adoleph O. Goldsmith, ‘“The Roaring Lyon of Vermont,’’ Journalism Quart-
erly, Spring 1962, pp. 179-86.

3. In the magazine’s prospectus, Lyon refers to the Sedition Act as ‘‘the scalping
knife of government, and tomb-stone of American Liberty’’ and to the Alien Act as ‘‘its
sister in iniquity, and hand-maid in oppression.’’

4. From the prospectus that precedes the front page of vol. 1, no. 2.

b
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Publication History
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PUBLISHER AND PLACE OF PUBLICATION: James Lyon. Richmond, Virginia (June
1, 1799-December 22, 1800); District of Columbia (October 1801-January 1802).

EDITOR: James Lyon (1799-1802).

CIRCULATION: Unknown.

THE NATIONAL MAGAZINE (1830)

Clearly the best of the early Southern women’s magazines was the National
Magazine; or, Lady’s Emporium, edited and published in 1830-1831 in Balti-
more by Mrs. Mary Chase Barney, daughter of Justice Samuel Chase, a signer
of the Declaration of Independence, and daughter-in-law of Commodore Joshua
Barney. It was the first of these magazines' to be directed by a strong woman
editor, whereas earlier magazines of the genre had been edited by men who had
a well-meant but somewhat clumsy desire to ‘‘improve the female mind and
morals.’’

Mrs. Barney entered the journalistic lists at a time when women were expected
to be seen, not heard. Though she introduced herself to her readers as one who
entered upon the publication of a magazine out of financial necessity and as one
who felt ‘‘as the doe chased from its covert of years’’ (‘‘“To Patrons,”” 1, 1: 1—
3), Mrs. Barney soon showed herself a forceful spokesperson for her sex. Ob-
jections had been raised to the portion of her prospectus that promised some
political content. Her wish was not to engage in party warfare, she promised
her readers, yet ‘‘because we have no voice in the government, have we no
voice in the nation?’’ She recognized the delicacy of her position from the start
and for the most part kept her magazine from party strife as promised, save in
the case of President Andrew Jackson, who had earlier relieved her husband
from his naval post in Baltimore. For Jackson she had never a kind word,
describing him as violent, ambitious, and ruthless:

His conduct . . . must have convinced every intelligent and impartial man
that he is completely destitute of intellectual ability, and even of those
Pagan virtues, which might excuse if they could not justify the infatuation
of a gallant and spirited people. Putting goodness out of the question, he
does not seem to possess a single great quality. His mind, in every respect
appears to be of the lowest order—utterly incapable either of generating
or comprehending an elevated and liberal idea. ...

If General Jackson did not ‘fill the measure of his country’s glory,’ he
has at least filled that of its dishonor. We do not think that it is in his
power to add to the disgrace which he has brought upon it. [2, 3: 210-
11]

Mrs. Barney’s editorial judgment was such that she did not shrink from presenting
her readers such ‘“‘manly’’ copy as ‘‘The Baltimore and Ohio Rail Road,’’ ‘‘The
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Late Revolution in France,”” ‘“The American System,’’ and ‘‘The State of the
Union.”” Certainly she was criticized for doing so.

Lighter fare also appeared, of course. Representative titles are ‘‘The Flower
Market of Paris’’; ‘“The Logierian System,”” on a new method of teaching
pianoforte; ‘Italian Opera’’; and ‘‘Fashionable Scandal,’”” a humorous piece on
the progress of rumor. A serialized feature in fiction entitled ‘‘“The Circulating
Library’’ related the adventures of Clara Jones and Mr. Barnacle. A letter to the
editor from a woman reader began, ‘‘Madam, I have looked with great eagerness
through the pages of your Emporium, in the expectation of finding an enigma,
a rebus, or a connundrum, which from ‘time immemorial’ have been considered
as appropriate ‘trifles’ for a Lady’s Magazine; but I am sorry to say I looked in
vain’’ (1, 3: 210). Mrs. Barney not only obliged by printing an enigma sent in
by the reader but in a later number included another, as appears below:

The noblest object in the works of Art;
The brightest Gem which nature can impart;
The point essential in a Lawyer’s lease;
The well known signal in the time of peace;
The ploughman when he drives his plough;
The soldier’s duty, and the lover’s vow;
The planet seen between the Earth and Sun;
The prize which merit never yet has won;
The miser’s treasure and the badge of Jews;
The wife’s ambition and the parson’s dues.

Now if your noble spirit can divine,

A corresponding word for every line,

By all these lessons clearly will be shown,

An ancient City of no small renown. [1, 5: 398]°

Also providing entertainment for the magazine’s readers were curiosities, such
as the copy from a watch-maker’s sesquipedalian signboard that read:

Here are fabricated and renovated, trochiliac horologies, portable and per-
manent, linguacious, or taciturnal, whose circumgyrations are performed,
by internal spiral elastic, or extensive pendulous plumbages; diminuatives,
simple, or compound, invested with aurent or argent integuments. [1, 2:

109]

Other examples of the curious were an announcement of a Mr. McGlue’s sep-
aration from his wife (‘“We should suppose a husband, so tenacious of his rights
as this adhesive name would indicate, would stick closer to his partner’’) and a
brief item on a gigantic flower found in Sumatra.

Poetry, predominantly original, made up an important part of the eighty-page
Emporium’s content. It varied from the highly sentimental ‘‘The Widowed
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Mother’’ (1, 3: 209) to verse of considerable dignity, such as ‘‘Are There No
Wreaths’’ (2, 2: 151). Most of the poetry was anonymous, usually signed “‘A,”’
““F,”” etc., and most was doubtless the product of women contributors. In com-
plimenting the contributor of ‘‘Tribute to the Memory of a Young Lady,”’” Mrs.
Barney wrote: ‘Few things are more gratifying to the Editor than to maintain
this literary intercourse with the learned and distinguished females of her Coun-
try’’ (2, 1: 78).

Much of the prose, too, was anonymous, identified only as ‘‘selected’’ or
“‘for the National Magazine.”’ An occasional item might better have been anon-
ymous, as in the case of Georgian C. R. Floyd’s burbling description of the
South as a latter-day Eden:

As free, as exuberant as the branching vine is the Southern generosity; as
soft as the air is its country; but as stern and unyielding as the native Oak
when threats or injustice assail. —Man is rich in noble traits and personal
graces—and Woman, the loveliest work of creation, is bewitchingly at-
tractive in our soul-healing climate. [2, 1: 119]

Though Mrs. Barney had agents as far north as New Hampshire and Vermont,
as far west as Indiana, and throughout the South, the female world did not beat
a path to her door to pay the $5 subscription rate, causing her to begin her second
volume ‘‘under a weight of despondency, enough to sink the stoutest heart’
(‘‘Prolegomena,’’ 2, 1: 2). Readers who complained of the lack of love stories
in the magazine were told to make love for themselves, for the editor was too
old to help them.> At the end of volume 2, in July 1831, the magazine was
discontinued, stilling the voice of a pioneer American feminist who had given
her public a most respectable editorial product.

Notes

1. Earlier entries were the Toilet* (Charleston, 1801); the Charleston Spectator, and
Ladies Literary Portfolio (1806); the Emerald* (Baltimore, 1810-11); the Masonic Mis-
cellany and Ladies Literary Magazine (Lexington, Ky., 1821-23); the Ladies’ Literary
Boquet (Baltimore, 1823-24); and the Ladies’ Garland (Harper’s Ferry, Va., 1824-28).

2. A solution to this enigma was submitted by a New York woman and appeared in
vol. 2, no. 1, pp. 73-74:

““The noblest object in the works of art,’’
Apollo di Belvidere.
““The brightest gem which nature can impart,”’
Diamond.
““The point essential in a lawyer’s lease,’’
Rent.
““The well known signal in the time of peace,’
Illumination.
The ploughman when he drives his plough,”’
Aration, (act of ploughing.)

b
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‘“The soldier’s duty and the lover’s vow,”’
Naught, or Nonsense.
‘“The planet seen between the earth and sun,’’
Orb.
‘“The prize which merit never yet has won,”’
Paradise.
““The miser’s treasure and the badge of Jews,”’
Lucre.
““The wife’s ambition and the parson’s dues.’’
Expenses.

Using the first letter of each word, then, the answer to this enigma was Adrianople.
3. Reported in Bertha-Monica Stearns, ‘‘Southern Magazines for Ladies,”” South
Atlantic Quarterly, 31 (January 1932): 76.

Information Sources
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Stearns, Bertha-Monica. ‘‘Southern Magazines for Ladies, 1819-1860."" South Atlantic
Quarterly, 31 (January 1932): 70-87.

INDEX SOURCES: None.

LOCATION SOURCES: American Antiquarian Society (Worcester, Massachusetts),
American Periodical Series microfilm, Peabody Institute Library (Baltimore).
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THE NEW EAST. See CAROLINA LIFESTYLE

NEW ORLEANS MAGAZINE

One of the South’s most readable city magazines is New Orleans, an 88 to
120-page monthly published since 1966 and currently one of the properties of
ARC Publishing Company, which also publishes Sun Belt Executive Magazine.'
Like many other city books in metropolitan areas of modest size, New Orleans’
editorial content is illustrated in black and white. The only color is on the slick,
full-color cover and in some advertisements.

The magazine’s circulation of 40,500 consists of roughly 18,000 copies that
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are distributed as an in-room periodical in local hotels, 15,000 sold by subscrip-
tion, and 4,500 to 6,000 sold on newsstands. The rest are placed free of charge
in doctors’ offices and other high-visibility outlets. Subscribers have a median
income of $54,000 and a mean age of 40.4. Sixty-five percent of subscribers
are female, 35 percent male, and according to publisher Paul Richardson,” more
than 90 percent of the city’s professional men and women receive the magazine.

Again, like most other city magazines in middle-sized markets, most ad matter
is local. About 18 percent of yearly ad revenues come from national advertisers,
with the pre-Christmas months of October through December accounting for
much of this total. The two largest ad categories are dining/entertainment and
fashion/jewelry. New Orleans, of course, is a city noted for fine dining, and the
magazine gets good ad support from the city’s legion of ‘‘apostrophe restau-
rants’’: Antoine’s, Brennan’s, Begue’s, Moran’s, Menefee’s, Christian’s, Monte’s,
Ralph & Kacoo’s, and Nuvolari’s, the last of which was singled out in a February
1984 restaurant article as offering ‘‘creative upscale pastas’ (19, 5: 85).

Jewelry advertising occupies considerable space in this city book, with national
ads by De Beers and local advertisements by Adler’s, Godchaux’s, Boudreaux’s,
and Hausmann’s (‘‘apostrophe jewelers’’), plus antique and estate jewelry from
Nancy Kittay and J. Herman. Shoes, liquors, hotels, automobiles, banks, and
condos are also well represented.

What makes New Orleans worth selecting over others of its kind, however,
is its editorial content, which does a good job of reflecting the unique character
of the city. In company with Charleston, South Carolina; Savannah, Georgia;
and a few other Southern cities, New Orleans has successfully resisted taking
on the bland, franchised appearance of ‘‘Anywhere, U.S.A.,”” and still has a
clear, distinctive personality. In covering its home city, the magazine’s man-
agement divides editorial content into three parts: departments, feature articles
(45 percent freelanced and uninterrupted by advertising matter), and a third
section that has not been given a name on the contents page. Asked how he
would characterize this no-name third of editorial content, Richardson replied
that it might be thought of as the ‘‘Looking Good’’ section, as much of it is
built around dining, entertainment, home improvement, fashion, and other ‘‘good
life’” copy. It also contains items on New Orleans’ business scene and miscel-
laneous news notes about life in the city.

Among the magazine’s regular departments are ‘‘Griffiti’’ (formerly ‘‘Up
Front’’), a brief column on society and other city matters by Tommy Griffin;
“Dossier,”’ a sprightly miscellany of snippets of local interest; ‘‘Backstage,’’
on the city’s theater scene; and the standard calendar of dance, music, theater,
museums, and other sources of public entertainment. This magazine’s calendar
1s unique for at least part of the year, when parades (Momus, Endymion, Venus,
Bacchus, Zulu, Rex, etc.) rate their own category in the listings. One of the
best departments is ‘‘Local Color,”” the magazine’s last page, a short monthly
write-up of the likes of ex-prizefighter Willie Pastrano, Mardi Gras ‘‘Indian
tribes,’” and Smile’s Pool Room.
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Best of all are New Orleans’ feature articles, which show greater breadth and
imagination than do those found in many other similar magazines. One 1984
issue contained a piece on increased teenage alcoholism in the city, a likely side-
effect of the ‘‘Mardi Gras mentality’” (19, 5: 48-53); an article on how the
state’s law schools are cranking out virtual armies of young lawyers and how
New Orleans law firms are soaking them up (19, 5: 55-59); and a food piece
titled ‘‘Hello Deli’’ on the welcome emergence in the city of delicatessens, an
institution sorely lacking in most parts of the South (19, 5: 78-80).

Another 1984 issue contained features on city churches that invoke the spirit
of Black Hawk, an early nineteenth-century Indian chief who led the Sacs and
Fox tribes against white settlers (18, 6: 24-27, 71, 94-95); the mysterious
disappearance of Spanish moss from New Orleans; the meaning of the term
““creole’’; and the city’s traditional Monday repast of red beans and rice, which
the Spanish originally called Moros y Cristianos (Moors and Christians). In a
later issue, ‘‘Raiders of the Lost Art’’ profiled the city’s dealer in primitive art
Charlie Davis, New Orleans’ own version of Indiana Jones (19, 4: 60-64).

Notes

1. Other ARC efforts of recent years were A. C. Flyer (1968—1977) and Louisiana
Industry Review (1982 only).
2. Telephone conversation with the author, July 12, 1984.

Information Sources

INDEX SOURCES: Access: The Supplementary Index to Periodicals.
LOCATION SOURCES: Library of Congress, Louisiana State University Library, Loyola
University Library.
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could not be located; Thomas Fitzmorris (December 1974-December 1976); C.
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stone (March 1985-present).

CIRCULATION: 45,000 (June 1985).



144 NILES’ NATIONAL REGISTER

NILES’ NATIONAL REGISTER. See NILES’” WEEKLY
REGISTER

NILES’ WEEKLY REGISTER

If any title deserves the distinction of being called the most outstanding non-
literary Southern magazine of the 1800s, it is Niles’ Weekly Register of Baltimore
(1811-1849). Its founder was Hezekiah Niles, earlier a printer and bookseller,
publisher of a literary magazine,' and editor and publisher of the Baltimore
Evening Post. The thirty-four-year-old Niles first published his new property as
the Weekly Register but in March 1814 changed the title to Niles’ Weekly Register.
Years later the magazine’s title was changed again to Niles National Register,
the version that remained in its masthead for the twelve years leading up to the
magazine’s demise.

In his prospectus, which appeared in volume 1, number 1, Niles explained
the rationale of his new periodical, writing with the force and flair that marked
his tenure as editor:

The newspapers of the day, devoted to party and partizans, seldom dare
to ‘tell the truth, the whole truth, and nothing but the truth.” Every city,
town and village has its little-great men, whose interests and views must
be subserved, and the dignity of the press is prostrated to the will of
aspiring individuals. . . . The editor does not intend to interfere in the petty
disputes betwen the ins and outs; as he hopes the Register will receive a
general support. . . . Its politics shall be American—not passive, not luke-
warm, but active and vigilant—not to support individuals, but to subserve
the interests of the people.

The Register, Niles promised, would be published every Saturday at noon,
printed on a fine sheet of super royal paper with a nonpareil or brevier type and
would contain sixteen pages octavo at $5 a year,” payable at the expiration of
six months and annually thereafter. A year’s numbers would constitute two
volumes. Niles further indicated that content would be divided into the following
departments: politics; history; biography; geography; notices of the arts, sciences,
manufacturing, and agriculture; miscellany; and a ‘‘neat summary of the news.”’
His prediction that ‘‘we think it promises something interesting at the present
moment, and as a Book of Reference’’ (1, 1: 2) was certainly borne out, as the
Register’s impartiality, objectivity, and accuracy made it the unrivaled journal
of record of its time—one of the best examples ever of a mass medium serving
as an ongoing recorder of history in the making. Niles’ Register became an
essential reference work, kept by most libraries and known not only throughout
America but in Europe as well. The status this magazine attained is attested to
by the fact that while in Baltimore in 1825, the Marquis de Lafayette called to
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pay his respects to Niles and said that he intended to take a complete set of the
Register back to France.® In a preface to volume 58 of the Register (1839-40),
the editor proudly quoted his counterpart at the United States Gazette of Phil-
adelphia, who had called the Register ‘‘a textbook for those that dealt in facts’’
(p. 1v).

The Register’s original motto was a quotation from Shakespeare’s Henry VIII:

I wish no other herald,
No other speaker of my living actions,
To keep mine honor from corruption
But such an honest chronicler.

A later motto was shorter—Hoec olim meminisse juvabit, a line from Virgil,
which Norval Neil Luxon translates as ‘‘to remember these things hereafter will
be a pleasure.”’”

The one group that could have found little pleasure in the Register’s pages
were America’s Anglophiles. Niles was bitterly anti-British, and his copy from
the era of the War of 1812 teems with this sentiment. Some of the most forceful,
and probably persuasive, copy Niles ran concerned atrocities committed by
English soldiers and their Indian allies. A news story headlined ‘‘His Majesty’s
Allies’” (4, 8: 135) told a story of savage brutality on the banks of the Ohio,
where a band of Indians tricked and murdered two families of settlers. ‘“The
situation of Mrs. Kennedy,’” read an extract from this copy, ‘‘was shocking
beyond description. She having been pregnant, her body was found entirely
naked, cut open and the child taken out and hung up on a peg in the chimney.
Her entrails were scattered all about the door and the hogs were eating them.”’

Another selection from later in 1813, ‘“The Monsters at Hampton’’ (4, 21:
332-37), gave an account of not only pilferage (‘‘spoon stealing,’’ Niles called
it) by the British army but of brutal ‘‘ravishment,’’ or rape, and an episode in
which British troops stripped a number of local women naked and marched them
at bayonet point through the streets of the city.

In chronicling the American political scene, the Register provided unbiased
coverage of ten presidential elections, fought for a protective tariff on behalf of
U.S. industry, and opposed the congressional caucus method of selecting pres-
idential candidates. Niles argued unsuccessfully for a single presidential term of
six or eight years (32: 339) and provided his readers a concise history of U.S.
political party activities in a two-part piece, ‘‘The Old Landmarks’’ (24, 18:
274-80; 24, 19: 291-93).

Niles gave his readers a wealth of facts and statistics on the economic scene
and showed a strong interest in Latin America and the American West, at the
same time encouraging Westward expansion and the rights of Indians. An es-
pecially interesting part of Norval Luxon’s extensive writing on the Register
concerns Hezekiah Niles’ coverage of improvements in transportation—steam-
boats, canals, the railroads—that influenced the opening of the West.
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Like today’s James J. Kilpatrick or Scotty Reston, Niles was what might be
designated a likable writer whose work was filled with solid facts and whose
presentation of these facts was accomplished with wit and grace. The reader
who might be tempted to regard Niles as a gray compiler of facts and figures
should also read his reflections on ‘‘the editorial we,”” which Niles called a
‘“‘foolish, pompous and regal fashion’’ in periodicals having but one editor. ‘“The
use of ‘we,” >’ he continued, ‘‘when a writer has to speak of himself, is often
ridiculous in the extreme. I well remember a hearty laugh I had at a certain
editor, giving an account of a personal affray that he had with another person,
somewhat in these terms—°‘As we were passing through street, we were
assaulted by , notwithstanding he saw our wife looking out of the window;
and we being of much less bodily strength than , he beat us and struck us
in the most barbarous manner, until we were rescued by some of our neighbors
who rushed to our relief’ >’ (24, 19: 289).

In a similar vein, Niles had from the start promised to sign, or at least initial,
whatever he wrote in the Register, ‘‘confident that what I have to say will not
be one jot or tittle the better for being signed Cincinnatus, or Thales, or Wash-
ington, or Franklin. It is the fashion, to be sure, to attach great names to little
pieces. . . . The ass was chiefly despised for pretending to be a lion”” (1, 1: 8).

On September 3, 1836, Niles announced his retirement after having been
paralyzed on his right side by a stroke, which he attributed to the constant stress
of the editorship. His old post was turned over to his eldest son, William Ogden
Niles, who moved to Baltimore from Frederick to assume his new responsibil-
ities. The younger Niles said that he accepted the position fully aware that he
was rendering himself ‘‘liable to all the imputations which may arise from the
contrast’’ between himself and his illustrious father and promised to keep the
Register free of party taint and to preserve its national character (51, 1: 1).

The younger Niles moved the magazine from Baltimore to Washington, D.C.,
altering its title a year later to Niles’ National Register. His performance could
not equal his father’s, and when Hezekiah Niles died in 1839, his administratrix,
Sally Ann Niles, sold the Register to Jeremiah Hughes, who returned the mag-
azine to Baltimore, where he edited and published it until 1848. In a brief farewell
to his readers, William Niles expressed regret that the Register could not remain
in the family of its founder but warmly commended the new owner, who had
been an old friend of the elder Niles.

Hughes’ age made it difficult to keep up the exertions necessary to a magazine
like the Register, and at age sixty-five he sold it to a young man named George
Beatty, who moved it to Philadelphia. In his nine years as editor, said Hughes
in his valedictory, the obligations of his office had been ‘‘fulfilled amidst such
a series of embarrassments, difficulties and disheartening circumstances as few
publishers have been subjected to’’ (74, whole no. 1901: 1).

Under Beatty, the battered old Register was published for an additional year
with much difficulty and considerable irregularity. After the end of the seventy-
fifth volume came a suspension of two and a half months, followed by three
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final numbers in September 1849. These three issues contained the only adver-
tisements ever to appear in the Register. These few pathetic columns of adver-
tising space were sold in a last effort to keep the venerable old magazine afioat.
Most of the ads were for other magazines, including the Southern Literary
Messenger,* then in its fifteenth year. Also advertised was a 24" X 32" engraving
entitled ‘‘The First Prayer in Congress.”’

The Register deserves an important place in any history of American maga-
zines, as it was the new nation’s first news magazine, or at least the first to
achieve quality and recognition. As a repository for the public documents, im-
portant speeches, and national news of its day, it is unsurpassed.

Notes

1. Apollo or Delaware Weekly Magazine (February 12-August 24, 1805).

2. The $5 subscription cost remained in effect for thirty-seven years until on January
3, 1849, it was reduced to $4 annually.

3. Lucretia Ramsey Bishko, ‘‘Lafayette and the Maryland Agricultural Society: 1824—
1832,”” Maryland Historical Magazine, 70 (Spring 1975): 54. Also, John Adams, Thomas
Jefferson, James Madison, and Andrew Jackson were among Niles’ subscribers.

4. Norval Neil Luxon, ‘‘Niles’ Weekly Register—Nineteenth Century News-maga-
zine,”’ Journalism Quarterly, 18 (September 1941): 273.
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October 1839); Jeremiah Hughes (October 1839-February 1848); George Beatty
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CIRCULATION: Unknown.

THE NORTH CAROLINA MAGAZINE

Historians differ as to whether the North Carolina Magazine; or, Universal
Intelligencer, published in 1764 and early 1765, should be more properly re-
garded as a magazine or a newspaper.' On one hand, a substantial portion of
its contents appears to have been lifted from English newspapers, and significant
space in each extant issue is given over to news items. Its overall physical
appearance is more nearly that of a colonial newspaper. On the other hand,
Editor-Publisher James Davis surely must have understood the import of the
word ‘‘magazine’’ and must have used it in his masthead for a purpose. There
was magazine material aplenty in each number. Perhaps Mr. Davis, who 1is
thought to have come to Newbern from Virginia in 1749, possibly after having
served an apprenticeship under William Parks in Williamsburg,” had plans to
make this periodical somewhat different from the usual colonial newspaper but
in practice found obtaining newspaper-type copy easier in his relatively isolated
setting than obtaining magazine-type material. His intentions were very likely
explained to his readers in his first number, but numbers 1 through 4 of volume
1 are unavailable to researchers.

Page 1 of the first extant i1ssue (volume 1, number 5) begins with a quotation
from Dryden:

Hard steel succeeded then,
And stubborn as the Metal were the Men

Truth, Modesty and Shame the World forsook;
Fraud, Avarice and Force their Places took.

Then follows a long essay reflecting on how the world had changed since the
time of Ovid—certainly more nearly magazine than newspaper copy. Next ensues
the continuation from the previous number of another magazine-like discourse
on Roman history. Most of the following three pages contain an extended essay
on Moses. The remainder of this number is filled with newspaper-style material:
notices of runaway slaves, a public meeting in Craven County, and a livestock
sale, plus two advertisements for books.

Number 6 is similar in content, but number 7 has more nearly the contents
of a newspaper, including a curious little item about the death at her Piccadilly
lodgings of one Elizabeth Taylor, age 131. Number 8 begins in magazine style
with an attractive colophon and quotation (‘‘O sacred Hunger of pernicious Gold/
What Bands of Faith can impious Lucre hold!’’), followed by a two-and-a-half-
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page essay overloaded with classical allusions, itself followed by the next in-
stallment on Roman history, then three pages of news items.

As might be expected for 1764, a considerable portion of the magazine’s
content was devoted to developments in the mother country. In volume 1, number
11, Davis’ North Carolina readers are given a strong dose of the kind of language
necessary in a monarchy in a long report entitled ‘“To the King’s Most Excellent
Majesty. The humble Address of the People of Great Britain,”” which begins:

We, Your Majesty’s most dutiful and loyal Subjects, the People of Great
Britain, humbly beg Leave to approach your Royal Throne, not as Flattering
Sycophants, or Party Tools, but as Honest Men, with our real and undis-
guised Sentiments; which, from the high Opinion, we truely entertain of
the Goodness of Your Majesty’s Heart, we doubt not, will be more ac-
ceptable to Your Majesty than the highest Strains of Adulation.

Presumably it was necessary to perform this sort of verbal two-step when com-
plaining about something His Majesty’s government was doing, which in this
case centered on trade and relations with France.

Other copy hits closer to home, as in a two-page essay on whether the seat
of government for North Carolina should be fixed at Newbern or Wilmington.
““And now my Countrymen,’’ Davis asks, ‘‘what would some of you give to
have the Seat of Government again at Newbern? . . . Methinks I hear some of
you break out, ‘O Newbern! Newbern! When shall I again tread thy Grassy
Plains, and shake the Wilmingtonian Dust from my Feet!” >’ (1, 12: 95).

The lead story to volume 1, number 14, contains a quaint description of an
elephant that had been presented to the king by a Captain Sampson of Bengal:
““The bodies of these creatures are heavy and gross, and far from being beautiful;
their eyes are like those of a hog; their legs and feet resemble columns.’” Also
in this number is a poem by G. Hayden of Epsom, ‘‘The Choice of a Husband,’’
at which today’s feminist might take some small offense. An excerpt from it
reads:

And females must exert their care

When patching cheeks, or curling hair
Dress, pleasantry, and show,

Is all they’re taught, and all they know:
On pride and fashion so intent,

On folly so entirely bent;

"Tis question whether one in ten

Knows how to spell her name—what then!
She’s been three years, or more, at school,
And learn’d how to compliment by rule:
Learn’d how to dress, and how to dance;
Can tell what mode came last from France
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Can cut a fowl the modish way,

And knows the art of drinking tea.

On these acquirements, when compounded,
Is female education grounded.

It would appear that James Davis began this venture with the intention of
publishing a sheet that dealt in longer, more substantial articles than did the
typical newspapers of his day. The North Carolina Magazine was, in fact, part
magazine, part newspaper, and is presented here as such.

Notes

1. Lyon Richardson lists it as the thirteenth magazine in the colonies and the first in
the South; Frank Luther Mott considers it a newspaper. The editors of the American
Periodical Series refer to it as ‘‘a newspaper which somewhat resembled a magazine”
(American Periodicals 1741-1900, An Index to the Microfilm Collections. Ann Arbor,
1979, p. 168.) Lossing calls it North Carolina’s ‘‘first periodical paper,”’ Lawrence Wroth
refers to it as a ‘‘journal,” and Isaiah Thomas doesn’t mention it at all. (See
‘“Bibliography.’’)

2. Davis’ first journalistic effort in Newbern, and North Carolina’s first newspaper,
was a weekly called the North Carolina Gazette. This paper began in August of 1751,
continued for six to eight years, and was revived by Davis on May 27, 1768.
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THE OBSERVER

An early Baltimore weekly miscellany devoted to light literature was the
Observer, and Repertory of Original and Selected Essays, in Verse & Prose,
on Topics of Polite Literature, &c. (1806—1807). The magazine’s prospectus,
which occupied the first five pages of volume 1, number 1, set forth the anon-
ymous editor’s belief that ‘‘variety is the essence of amusement.”” To succeed,
the editor continued, ‘‘a publication of this kind must display a spirited versatility:
It must treat by turns of morals, politics, and fashions; ‘Must move from grave
to gay with ready art, now play the sage’s, now the trifler’s part.” > Johnson
and Addison would be emulated, the editor said, in essays on men and manners
designed to ‘‘amuse the grave, and detain the idle.”” Biographies were promised,
as were literary criticism, reports on important judicial decisions, and travel
narratives. The metaphysician would be accorded space to ‘‘spin his cob-webs,
and the philosopher have a corner for his theories. Poetry may wing her daring
flight’” (1, 1: 2). Partisan politics, the editor promised, would be avoided.

The original poetry that appeared in the Observer seems at least a bit superior
to most other early Southern magazines. Much of its serious poetry was less
cloying than the usual run of poetic effusions of the period, as exemplified in
“To Laura’ (1, 1: 16), ““The Tear”’ (1, 1: 32), and *‘“To a Lady, Who Requested
a Description of Love’ (1, 6: 96). The verse which was designed to amuse
probably did so, as in this brief reflection:

Which would thee, if the wish were thine,
Be out of wind, or out of wine?

Let merchants rule the wind, say I;

Give me good wine, or let me die!
Physicians, who are always kind,
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If paid, will try to give you wind—
But good madeira, while you live,
If you love me, always give. [1, 20: 320]

Selected verse was also printed, as in the amusing ‘‘Copy of verses on Mr. Day,
who from his landlord ran-a-way,’’ which began:

Here Day and night conspir’d a sudden flight,

For Day, they say is run-a-way by night,

Day’s past and gone, why landlord, where’s your rent?
Did not you see that Day was almost spent?

Day pawn’d and sold, and put off what he might;

Tho’ it be ne’er so dark, Day will be light. . .

Day is departed in a mist, I fear;

For Day is broke, and yet does not appear [1, 3: 48]

The persons who provided most of the Observer’s original copy delighted in
teasing readers with vague hints as to their identities. The second appearance of
a feature called ‘‘The Cameleon,”” by ‘‘“Thomas Fickle, Esq.,”” informed the
reader that this contributor was a lawyer, not long in practice and ‘‘not over-
burdened with business,”” who had the leisure to mingle in the amusements of
the town and write anonymously of its citizens’ frivolities ‘‘without exposing
myself to their invective’” (1, 7: 97).

The cover page of number 8 presents ‘‘Beatrice Ironside’” as a woman of
thirty who *‘is neither ugly enough to frighten a fiery courser from his repast,
nor handsome enough for the Parson of the Parish to turn aside from his discourse
whilst he admires her beauty. In point of years she is old enough to have set
aside some of the levities of youth, and young enough to remember that she has
had her share of them.’” She will, it is promised, always laugh at the affected
and ridicule the vain and if attacked, will defend herself. ‘‘Porcupine like, she
will always have a quill ready to dart at those who may assail her.”’

In ‘“‘Beatrice Ironside’s Budget,”” on the cover page of number 9, her co-
writers are introduced as ‘‘Hypathia,”’ of a more grave and pious persuasion
than Beatrice; ‘‘the Rev. Mr.Supple,’” a carefree cleric inclined to tipple; and
a third contributor identified only as H , possessing ‘‘an extensive acquaint-
ance with elegant literature.”” ““We shall henceforth leave it to the sagacity of
our readers,”’ adds the editor, ‘‘to discover which of us supplies the literary
repast of the day.”

Though a considerable variety of serious material appeared in the Observer—
intelligence from other countries, historical anecdotes, essays on the fine arts,
and the like—the magazine’s main thrust was entertainment, not information,
though this emphasis was not quite as marked as in the earlier Baltimore weekly
continued by the Observer, which was the Companion and Weekly Miscellany,
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printed by Cole and Hewes and edited in 1804—1805' by ‘‘Edward Easy, Esquire’’
(‘‘A Safe Companion and an Easy Friend’’).

After little more than a year’s life, the grim inevitable became apparent, and
the editor announced her intention to close the Observer and go on to other
pursuits. To other tasks I go, she said in the concluding paragraph of the final
number, ‘‘and therefore bid you the eternal adieu of Beatrice Ironside.”’

Note

1. November 3, 1804-October 16, 1805. This periodical is also available on American
Periodical Series microfilm.
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I: 204.
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and Selected Essays, in Verse & Prose, on Topics of Polite Literature, &c.

VOLUME AND ISSUE DATA: Vols. 1-2 (November 29, 1806-December 26, 1807),
weekly.

PUBLISHER AND PLACE OF PUBLICATION: Joseph Robinson, printer and publisher.
4 North Charles-Street, Baltimore, Maryland.

EDITOR: ‘‘Beatrice Ironside.”’

CIRCULATION: Unknown.

OMNIUM BOTHERUM

When a magazine is founded, it is common enough to find another new entry
springing up to compete with it for a share of the market. It is rare, however,
to find a competitor whose sole purpose is to ridicule the earlier magazine and
put it out of business. Such an unusual competitor was Omnium Botherum, or,
Strictures on the Omnium Gatherum, a Charleston, South Carolina, magazine
of 1821.

Omnium Botherum’s ridicule was directed at Thomas Bee’s weekly, the Om-
nium Gatherum,* also of 1821 Charleston.

Bee’s critics fired their initial round in the Charleston Courier of July 27,
1821, after having read Gatherum’s first two issues. This article was later re-
produced in Omnium Botherum. Its slashing lead appears below:
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We remember to have once heard of an industrious Porter, who, after a
protracted life of fruitless and ill-directed labor, died as he had lived,
indigent and obscure. He had one consolation, however, with which he
was wont to sooth the reflections of his declining years; although it did
not effectively minister to the relief of his condition, yet as it derived its
elasticity from his vanity and self-love, it mingled no small portion of
pride with his poverty. He left the world, it is true, without leaving a ducat
behind him; but as he was born for nothing more than to be a carrier of
other men’s wares, and had, in his vocation, sweated under many a goodly
pack, he died with the glorious certainty, that had all the lumber which
had loaded him in life been set down to his own account, he might have
shaken hands with the richest nabob in the land. Such is emphatically the
character, and such will for ever be the destiny of all those who float into
momentary distinction upon the reputation of others—all compilers of other
men’s thoughts—collectors of other men’s opinions—propagators of other
men’s sentiments—and retailers of other men’s wit—They are literally the
hewers of wood and drawers of water, that stand by the well-springs and
upon the eminences of literature, wearing the chaplets and adorned with
the wreaths that belong to other brows. Unblessed with the possession of
genius themselves, they live and breathe in the sunshine of superior minds,
and as they pass on through life, gather in a kind of false reputation, in
which they strut to their graves, tricked out, like jackdaws, in the golden
plumage of more splendid birds. [Reprinted in Omnium Botherum, no. 1:
5-6]

The first indictment of Gatherum’s editor, then, was for lack of original material,
which rendered him, said Botherum, ‘‘a solemn pretender to honors to which
he has no legitimate claim’ (no. 1: 7).

Botherum’s second criticism was that although Thomas Bee had read and
transcribed much, he had transcribed injudiciously, making Omnium Gatherum’s
first two 1ssues ‘‘a manifest incoherent piece of patchwork’’ (p. 7). Furthermore,
he had committed a:

literary hocus-pocus, in which subjects, as remote in character, as they
are discordant in connexion, are thrown together like the ingredients with
which the gizzled hags in MacBeth compose the ‘thick gruel’ of their
‘charmed pot.” We have a little of everything:

Eye of newt, and toe of frog,

Wool of bat, and tongue of dog,
Adder’s fork, and blind worm’s sting,
Lizzard’s leg, and owlet’s wing.
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We have no objection to variety, provided there is consistency in it. . . .
No man admires the patchwork of a Harlequin’s coat, although it has all
the colors of a rainbow. [Omnium Botherum, no. 1: 10}

Bee’s detractors also assailed him for pedantic trifling, fondness for the com-
monplace, and ‘‘the leaden gravity of sermonizing dullness’ (no. 1: 11). Their
final complaint was concerned with violations of the common decencies that
might offend the delicate sensibilities of Charleston womanhood. Scarcely a
page, they wrote, ‘‘is not stained with some gross indecency, or rendered loath-
some by some disgusting allusion’ (p. 12).

After the third Gatherum had been published, and after having leveled its
initial criticisms against the Gatherum in the CharlestonCourier, the Omnium
Botherum made its appearance in magazine form, printed by T. B. Stephens of
Charleston to look as identical to Omnium Gatherum as possible. On its cover,
where Gatherum ran its three mottos, appeared the following, culled from the
Edinburgh Review of April 1810:

He who has seen a barn-door fowl flying—and only he—can form some
conception of this Tutor’s eloquence—with his neck and hinder parts brought
into a line—with loud screams, and all the agony of feathered fatness—
the ponderous little glutton flaps himself up into the air, and, soaring four
feet above the level of our earth, falls dull and breathless on his native
dunghill.

Next in the forty-two page issue was a sort of preface in with the editor and his
supporters claimed that their only purpose was to show Gatherum’s editor the
“‘necessity of a complete revolution in the character of his compendium’’ and
admitting that in bringing Botherum before the public, they, too, like Bee, were
heir to the vanity of seeing one’s work ‘‘garnished out in a spruce dress of new
type and wire-wove paper,’’ employing the delightful quotation:

‘“Tis pleasant, sure, to see one’s name in print,
A book’s a book, altho’ there’s nothing in’t. [Omnium Botherum,
no. 1: iii-1v]

The Courier article, already quoted here at some length, appeared next, fol-
lowed by two responses to it that had been run in Charleston’s Southern Patriot
in late July. The first of these was signed by the editor of Omnium Gatherum,
the second by ‘‘A Plain Man,’” who argued that the material in Gatherum suited
his needs, as he was a plain man of commerce, not a scholar or philosopher,
and that ‘‘Little things are great to little men’” (p. 21).

Next, the editor of Botherum, whom Hoole identifies as Edwin C. Holland,
accuses Bee of having written the ‘‘Plain Man’’ letter himself, which appears
quite likely true. The third number of Gatherum, Holland continues, was ‘‘ten
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times more replete with imperfection’’ than the first two, and presents the image
of a mind ‘‘thrown into undistinguishable chaos by the worst possible system
of education,”” which probably included having been ‘‘stuffed with Latin and
Greek at Eton College, or bloated afterwards to a plethora at the literary commons
of Oxford University’’ (pp. 31-32).

Poor Bee is berated for his ‘‘habitual contempt’’ for native literature and his
“‘slavish admiration’’ for the imported article. As to Bee’s selection of material,
““Nature seems to have intended him for nothing more than a very plodding,
dull and diligent Compiler—a hunter merely in the lower grounds of Literature—
and a kind of packing machine to compress and spoil the thoughts of others. . . .
The editor of ‘The Omnium Gatherum’ is as preposterously blind as he is in-
sufferably ignorant’ (pp. 35-36).

Such rough treatment of Bee would seem to indicate that something more
than literary cricitism was at work here—something far more personal, but at
least the harsh invective was cut by occasional doses of wit, as when Gatherum
was characterized in verse as:

That motley Magazine
Of stale severities, and pilfer’d spleen;
Where insect puns their feeble wings expand,
To speed, in little flights, their lord’s command—
Where, in the paper chrysalis, we see
Specks of bon-mots and eggs of repartee—
Where Boswell’s chitchat lives without his sense,

And just enough of Johnson for offence. [Omnium Botherum, no. 1.
37]

The biting comments of Holland, Henry Farmer, William Crafts, and probably
other Charlestonians accomplished the desired end; Omnium Gatherum was put
to rest after only nine numbers. Best available evidence indicates that only one
number of Omnium Botherum appeared in magazine form, though other Both-
erum copy had been printed earlier in the Charleston Courier of July 27, 1821.

Information Sources

BIBLIOGRAPHY:

Hoole, William Stanley. A Check-List and Finding-List of Charleston Periodicals, 1732-
1864. Durham, N.C., 1936. P. 23.

INDEX SOURCES: None.

LOCATION SOURCES: South Carolina Historical Society (Charleston).

Publication History

MAGAZINE TITLE AND TITLE CHANGES: Omnium Botherum; or, Strictures on the
Omnium Gatherum.
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VOLUME AND ISSUE DATA: No. 1 (August 13, 1821) irregular.

PUBLISHER AND PLACE OF PUBLICATION: T. B. Stephens, printer; published by
Edwin C. Holland, Henry T. Farmer, William Crafts, and probably others;
Charleston, South Carolina.

EDITOR: Edwin C. Holland.

CIRCULATION: Unknown.

OMNIUM GATHERUM

In June of 1821 Thomas Bee, under the nom de plume Papirius Cursor, gave
Charleston, South Carolina, a new miscellany bearing the grand, all-encom-
passing title Omnium Gatherum.' His hope was that it would be viewed as similar
to the English essay papers so popular in the previous century. A preface to the
first number admitted that virtually all the magazine’s contents would be selected
rather than original—the product of the editor’s habit of reading and extracting
that which he felt deserved further consideration. ‘‘These extracts increased at
length, to an inconvenient bulk,’” wrote Bee, ‘‘and it became a question whether
they should be committed to the flames, or whether a part of them might not,
with some advantage to others, be committed to the press.’’ Noting that he had
first considered the title Farrago® for his magazine, Bee offered his hope that
his efforts might at least prove useful in increasing the city’s stock of ‘‘harmless
gaiety.”’

Charlestonians Edwin Holland, Henry Farmer, William Crafts, and others of
their set were not amused, however, and attacked Bee’s efforts in a short-lived
periodical of their own, which they called Omnium Botherum; or, Strictures on
the Omnium Gatherum.* According to William Stanley Hoole,> Botherum put
Gatherum out of business after only nine numbers of the latter had been published.*

This most unusual episode of magazine trench warfare long remained obscure;
neither Gatherum nor Botherum is mentioned in most previously published works
on Southern magazine history. Neither magazine appeared, for example, in Frank
McLean’s ‘‘Periodicals Published in the South before 1880>° or in Gertrude
Gilmer’s Checklist of Southern Periodicals to 1861 .°

Reading Hoole’s brief comments on these periodicals, one might have assumed
that Botherum would be nothing more than fun-filled satire. Such was not the
case. The criticism in Botherum was usually deadly serious, even vehement in
places. The motives behind Botherum could only be guessed at today, but at
this remove, the object of their vehemence appears innocent enough, if
unexceptional.

Printed and published by Duke & Browne of No. 4 Broad-street in what has
been called in more recent times ‘‘digest-size’’ format (7 1/4” X 4 1/2"), the
thirty-six page Gatherum sold for 25¢ and exhibited three mottos on its cover:
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Nihil legebat quod non excerperet’ — Pliny

11 ne lit rien qui’il ne trouve a en extraire quelque chose.®
—QGuillaume le frank Parleu

From grave to gay; from lively to severe. —Pope

The first issue made it abundantly clear that Papirius Cursor’s taste ran almost
exclusively to classical and European literature, and much of his magazine’s
content was devoted to reflections on marriage and the battle of the sexes, with
selections from Boswell’s Life of Johnson, Torrent des Passions, Rousseau, Lord
Erskine, Dr. Johnson, Swift, and Exprit du Mercure. From the last named of
these (volume 1, p. 460) was lifted an eight-line epigram for which the following
English translation was provided:

Bless’d is the man above his kind,

Whose wife is charming, chaste, refined;

Possess’d of temper and discretion,

Humble in thought, mild in expression;

Whose rhetoric i1s from the heart,

Untainted by the sophist’s art:

Happy who such a wife has got!

As happy he who has her not!! [Omnium Gatherum, no. 1: 12]

As the foregoing is indicative, the copy in Omnium Gatherum was mainly meant
to amuse. Other bits and pieces appearing under such heads as ‘‘Grimmiana,”’
““Mile. Guimard and the Curate,”” ‘‘Fontenelle,”” and ‘‘Dialogue between John
Wilkes and a Roman Catholic’” were similarly lighthearted. Sixteen maxims by
Dr. Johnson were included, as were three short pieces of ‘‘pop etymology’” on
the terms ‘‘jury-mast,”” ‘‘pic-nic,”’ and ‘‘blunderbus.’’

Bee, struggling against such criticism as few editors have had to endure, began
his fourth number with four favorable notices about Omnium Gatherum from
local newspapers. Bee took care in this issue to print nothing that might offend
female sensibilities. The most interesting of its articles for today’s reader is an
eleven-page piece on the character of William Cobbett, lifted from an unspecified
English publication of 1821, in which the writer refers to Cobbett as ‘‘a kind
of fourth estate’’ in the politics of England (Omnium Gatherum, no. 4: 10-20).
Toward the end of the issue Bee informs his readers that he had been tempted
to change his magazine’s title to ‘“The Echo’’ to thwart his critics, who had
written as ‘‘Sudorifecum, Catharticum, Emeticum, and last not least Botherum”’
(Omnium Gatherum, no. 4: 32). Addressing Botherum’s editor as ‘‘Sir Fretful
Plagiary,”” Bee tweaks his critic’s nose about the latter’s earlier works that had
apparently been rejected by the Analectic Magazine.

In number 5 Bee attempts to put his detractors behind him by ignoring them.
All of number 6 and most of number 7 were devoted to coverage of the literary
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tiff between Lord Byron and the Rev. W. L. Bowles over the character and
talent of Pope. After two further issues, the contents of which were once again
miscellaneous, the strictures of economics caught up with Omnium Gatherum,
and Bee’s magazine was no more.

Notes

1. At least two magazines bearing this title had appeared earlier, the first in Boston
(November 1809-October 1810), the second in Bath, England, in 1814. A fourth Omnium
Gatherum was published in New York City from December 1864 until October/November
1866.

2. A medley or mixture.

3. A Check-List and Finding-List of Charleston Periodicals, 1732—1864 (Durham,
N.C., 1936), p. 23.

4. All nine issues of Gatherum but only one number of Botherum have been secured.
What Hoole listed as a Botherum dated July 27, 1821, was actually a newspaper article
in the Charleston Courier. It is possible, then, that the August Botherum was the only
one in magazine form, and that the September Botherum listed by Hoole also appeared
in a newspaper.

Ph.D. diss., University of Virginia, 1928.

Boston, F. W. Faxon Co., 1934.

‘‘He read nothing except for the purpose of excerpting it.”’
“‘In everything he reads, he finds something to extract.”’

XA
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THE ORION

The Orion: A Monthly Magazine of Literature, Science and Art was a Southern
magazine of the 1840s that was edited and published in a small Georgia town
by a transplanted Englishman, William Carey Richards (1818-1892). Richards
and his younger brother, Thomas Addison Richards (1820-1900), were born in
London, sons of a Baptist minister who moved his family to America when his
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boys were adolescents. The Richards brothers’ first appearance in Southern
periodicals was in William Tappan Thompson’s Augusta Mirror: A Semi-monthly
Journal Devoted to Polite Literature, Music, and Useful Intelligence, published
in Augusta, Georgia, 1838-1841. Both brothers contributed poetry and prose,
and Thomas, who later became a well-known landscape painter of the Hudson
River School, also contributed artwork in the form of a series of scenes entitled
““Georgia Illustated.”’' Thompson encouraged William Richards’ plans to found
his own magazine and even suggested its unusual name, after Orion, the brightest
constellation in the Southern hemisphere. It was an optimistic name, an original
name, but a name that caused public uncertainty as to its pronounciation. To
clear up this matter, the editor ran a happy little poem in his third number:

Three syllables distinct and clear

In this euphonious word appear,

The first a single vowel O—

In full and lengthened tone should flow;

The second is an accented Ri—

Go ask the ancient classics why;—

The third the lips their skill may try on,

And thus pronounce the whole ORION! [June 1842, p. 180]

Orion was, according to mythology, the son of Neptune and Queen Euryale,
a huntress of the Amazon. He became the greatest hunter in the world before
being killed by a scorpion’s bite. A well-executed likeness of the hunter holding
club and shield adorns the magazine’s cover page. ‘‘We shall be ambitious to
deserve the bright name we have assumed,’” said Richards in his first ‘‘Editor’s
Department’’ column, ‘‘and with this assurance, gentle reader, we commend us
to thy favor’’ (March 1842, p. 55).

To commemorate the month of the Orion’s founding, Richards penned two
‘“March Sonnets,’’ a tradition he continued in subsequent monthly issues. ‘‘Let
us hope,’’ he wrote, ‘‘that the rising of our constellation, in a month so gemmed
with names of glory, is but a true augury of its waxing and long-continuing-
brightness’’ (March 1842, p. 55). In this same ‘‘Editor’s Department,’’ Richards
notes that though the Orion’s illustrations, or embellishments,as they were more
commonly called in the mid—1800s, were not as numerous as those of some
other magazines of the period, ‘‘they are at least vastly superior, and indeed in
this department . . . we may challenge competition with any American or Eu-
ropean work whatever.”” The drawings for these embellishments were done
exclusively by the editor’s brother, and their engraving was the work of James
Smillie, Esq., ‘‘without question the best landscape engraver in the United
States.”’” Each plate the magazine used, Richards told his readers, would cost
$300.

In the first number, the editor also gives a fraternal nod to three Southern
contemporaries, the Mirror, the Magnolia,* and the Family Companion, saying:
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We know how hard it is to establish a popular and permanent magazine
... we have urged upon our friends the duty of supporting them, and aiding
their projectors in the accomplishment of their common noble aim—the
advancement of literature in the South—we will not say southern literature,
for we have a decided distaste for such local expressions, as if literature
were of different characters in the South and the North. It is the same
everywhere except in degree and tone, and its advancements, its elevation
in the South, is the proper object of our desires and efforts [March 1842,
p. 63]

The literary quality of the Orion, said its editor, ‘‘will be as elevated as the
best writers of the South with much talent from various parts of the world, can
make it.”’ Its articles, he said, would be strictly original and would measure up
to a high standard. ‘‘This practice,”’ he wrote, ‘‘will benefit even young writers,
who, since we shall not stoop to their standard, will strive to rise to ours’’
(October 1863, outside back cover). For $3 yearly, in advance, the reader was
promised a monthly magazine of forty-eight to fifty-six pages on history, bi-
ography, narrative, philology, ethics, metaphysics, physical science, fiction,
poetry, and the fine arts. ‘‘Our aim is not to make a Magazine of Love Tales
and Ghost Stories—the mere froth of Literature—but to contribute to the real
mental wealth of our readers.’’ Further, Richards claimed that his was *‘the only
magazine in America which publishes original pictures of American Scenery,’’
done in Lithotint.

Creditable nature poetry was presented in the Orion, and the editor contributed
some fine social commentary in the form of short essays on topics ranging from
dueling to plagiarism to copyright law to country singing. Another of William
Richards’ best contributions to his own pages was a series, ‘‘Smithville Sketches,”’
on Georgia village life of the period. A long sentimental poem that was one of
T. Addison Richards’ best contributions in verse was ‘‘The Trysting Rock: A
Tale of Tallulah,”” which was serialized in several early numbers.

The editor avoided political controversy but did not shrink from offering harsh
literary criticism. On one occasion Richards commented, ‘‘We have reexamined
the multifarious contents of our ‘Drawer for Rejected Beams.’” Most of the articles
are more like leaden bars than glittering rays, and must be consigned to the
fire—en masse’’ (September 1842, p. 399). On an earlier occasion he had been
even more blunt in offering ‘‘editorial guidance’’ to young would-be poets:

to the thousand half-fledged bardlings who . . . bring ridicule and contempt
upon the name of poetry by their vile attempts to manufacture rhymes and
stanzas, and who, not content with spoiling whole reams of virgin paper,
and shedding floods of ink in the production of their miserable, senseless
rhymes—must, in the exceeding generosity of their souls, inflict these
rhymes upon some unfortunate editor, obliging him . . . to read the enclosed
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verses, distinguished only by long and short lines placed alternately, and
each beginning with a capital letter. ... What a privilege! [May 1842,
p. 124]

Not content to leave off at this, the editor, who must have been having a truly
excruciating day, proceeded to offer his readers a sample of such poetical ef-
fusions (‘‘we should call them confusions,’’ said Richards) in the form of verses
sent as the unfortunate poet’s admitted ‘‘first attempt to the muses’’ (‘‘we hope
he will never make a second effort!’’) The example was entitled, incredibly,
““Lines to the Beautiful Black Eyes of My Cousin Sally’’; just as Richards says,
the stanzas are quite pathetic. This was not the only occasion on which Richards
used his ‘‘Editor’s Department’’ to discuss the reasons for rejecting copy, some-
times even identifying the contributor.

Harsh as he could be, and moralizing as he often was, Richards’ sense of
humor shined through and gave his magazine a pleasant, witty tone more often
than not. Keeping to the theme of his hard criticism, apt examples might be this
““Epitaph for a Deceased Poetaster’’:

Here lies a bard, whose wretched verses ran

To dark oblivion faster than the man;

But Death took pity on his hapless lot,

And now both rhymes and author are forgot. [March 1842, p. 28]

or ‘‘Pat and the Author, An Original Irish Bull’’:

‘Ye’er writen’s so bad,” quoth Patrick the printer

‘It looks like ye’ scratch’d off the lines with a splinter;

And faith, but I’'m shure, I niver shall rade it,

Till in illegeant type, Sir, I’ve set and displayed it! [March 1842,
p. 23]

It should be mentioned in the Orion’s favor that the magazine evidenced
interest in all the arts, not just literature. Unlike most magazines of its time, it
commented little on the slavery issue. In spite of quality copy on serious subjects,
leavened by enough good humor to keep the magazine’s contents from becoming
impossibly heavy, subscriptions were disappointing. The magazine was abruptly
moved to Charleston, South Carolina, in March of 1844, probably in hopes of
attracting support from a larger, more affluent, and presumably more cultured
public. Advertisements were accepted for the first time, and the subscription
price was reduced from $5 to $3 a year. These efforts were of no avail, however,
and the magazine was discontinued in August of the same year.

The versatile William Richards went on to edit the Southern Literary Gazette
at Athens, Georgia, and later Charleston, South Carolina, from 1848 to 1852;
became a Baptist minister in 1855; taught chemistry in a medical college; and
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was awarded a Ph.D. by Colgate University in 1869. T. Addison Richards moved
to New York and contributed to Harper’s Magazine and Knickerbocker, wrote
several books on art and travel, established himself as a painter, and was a
professor of art in New York City.

Notes

1. See Gertrude Gilmer, ‘A Critique of Certain Georgia Ante Bellum Literary Mag-
azines Arranged Chronologically, and a Checklist,”” Georgia Historical Quarterly, 18
(December 1934): 300.
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OUR LIVING AND OUR DEAD

There are some moments when a nation’s heart
Is wrung with anguish to its inner core
When joy on pinions wild is seen to start
And its flight to some far distant shore;
When wailing dirges rise where oft before
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The midnight revel rose with noisy glee;
When million bitter tears are known to pour
On earth which covers for eternity,
One of her gallant sons who died to make her free.' [July 9, 1873]

These lines aptly describe the feelings in the defeated South that led to the
establishment of a number of postbellum literary/historical magazines. One of
these reflective periodicals, and probably the one with the most unusual title,
was Our Living and Our Dead, introduced in Newbern, North Carolina, on July
2, 1873, as a weekly. Its complete title was Our Living and Our Dead; or,
Testimony from the Battle-Fields, and though it was printed in the four-page
folio style of a newspaper and, in fact, referred to itself as a newspaper, its
contents were markedly more magazine-like than the typical newspaper of the
day due to the predominance of historical material that appeared in it.

Its editor and publisher, Stephen D. Pool, had been a North Carolina artillery
colonel and had gone into newspaper journalism after the war, editing and
publishing the Weekly Journal of Commerce and the Newbern Journal of Com-
merce, a daily.” In introducing Our Living and Our Dead, Pool explained to his
readers that his Weekly Journal of Commerce was a political paper ‘‘conservative
in tone, firm and reliable, but neither denunciatory nor abusive’” (July 2, 1873).
His new paper, he declared, would be ‘‘chiefly devoted to the War Record of
North Carolina, but will contain several columns of local, state and general
news. Nothing like political discussions will find a place in its columns.’” He
went on to claim that his new periodical was ‘‘rapidly securing a circulation
second to none in the State’’ and li<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>